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BBEAEHUME

JaHHoe yueOHO-MeToANYecKoe Mocodue mpeAHa3HaYeHo A1 ca-
MOCTOSITeAbHOI pabOTEI CTYAEHTOB, 00yJaIOITIXCsI 10 HallpaBAeHN-
sIM «DKOHOMMKa», «YIIpaBAeHue» 1 «MeHeaKMeHT».

CamocrosTeabHasl paboTa COCTaBAsIeT CyIIeCTBeHHYIO YacTh 0Opa-
30BaTeALHOTO IIpOollecca U SABASeTCsl HeOTheMAeMbIM KOMIIOHEHTOM
YCIIeIITHOTO 0Oy4eHMs MHOCTPaHHOMY A3LIKY B By3e. CaMocTOsATeAD-
Has paboTa MMeeT 11eAbI0 3aKperlleHue U yrayoaeHne IoAydeHHbIX
3HaHMII ¥ HaBBIKOB. Hacrosmjee yueOHo-MeTOAMYeCKOE TOCOOME
HallpaB/AeHO Ha pa3BUTIe HABLIKOB YTEHUs U IIepeBoja AuTepaTy-
pBI 001l TeMaTUKM, TeKCTOB IO AeA0BOMY aHTAMIICKOMY SI3BIKY U
TeKCTOB ®KOHOMMYECKOI HaIllpaBAeHHOCTI.

Matepuaa yueOHO-METOAMYIECKOTO ITOCOOMS BEICTPOEH B COOT-
BeTCTBUM C pabouMMu IporpaMMaMiy AUCHUIIAUH «/eA0B0i MHO-
CTPaHHBIN A3BIK» U «VIHOCTpaHHEIN A3BIK (IIPOQeCCIOHAaABHBIN)».

[Tocobue cogepXUT MeToAMYIEeCKI e yKa3aHs, TpPaMMaTIdeCKUii
CIIPaBOYHMK, TEKCTHI A5 ITepeBoja U IepecKasa, 3a4aHNs K TeKCTaM,
TepMMHOAOTMYECKUIL CA0BAPh, a TAKXKe ABa TecTa 445 CAMOKOHTPOASL.

B MeToguueckux ykazaHMsX 4aHbl IIOSCHEHNS, KaKUM 00pa3oM
caeayeT BBICTpauBaTh CaMOCTOATEABHYIO PaboTy.

B rpamMmaTiyeckom crpaBouHMKe Haras/4HO IpejcTaBAeHbl OC-
HOBHBIe TpaMMaTH4YecKue sBAeHIs, BXOAAI/e B IIporpaMMy Kypca.

TepMuHOAOTMYECKNUII CAOBAPh COAEPKUT OCHOBHEBIE TEPMIHEI,
BCTpeyalommecs B TeKCTaX 4e40B0M U Ipo¢eccrOHaAbHOI HaIlpas-
AEHHOCTH.

METOAVMECKUVE YKAZAHMA

Llea» MeTOAMYECKMX YKa3aHUIT — IIOMOYb CTYAEHTY B OpraHusa-
LM CAaMOCTOATEABHOI PabOTHl HaJj, pa3BUTHEM IPaKTUIeCKUX Ha-
BBIKOB UTEHNs U IepeBo/a MHOSI3BIYHBIX TeKCTOB O0IIeil TeMaTUKNU
U AUTEpaTyphl 110 CIIeaAbHOCTH.

ITpakTrnyeckas 4acTb ITOCOOMS COCTOUT U3 2 pa3geAoB: MaTepual
110 AMCOUIIAMHAM «/leA0Boil aHrAMICKNIi A3bIK» U «IIpodeccuo-
HaAbHBIV aHTAUVICKUI S3BIK».

BpeMenHbIe 3aTpaThl Ha CaMOCTOATEABHYIO paboOTy caeAyeT pac-
CUUTHIBATh CAEAYIOIINM 0Opa3oM:

— YTeHNe U IepeBOo/ TekcTa — 2 Jaca;

— BBIIIOAHEHME 3aJaHUI 110 TeKCTy — 2 Jaca;

— BBIIIOAHEHMEe TeCTOBhIX 3ajaHuii — 1 gac.

Aas ycnemnHo paboTsI Ha4 TeKCTaMI HeOOXOAMMO VCIIOAb30Ba-
HIe 00IIle1eKCIYecKoro cAosaps (OyMaskHOTO AN DAeKTPOHHOTIO)
U OTpacAeBBIX CAOBapeli, a TakXe TePMUHOAOTUYECKOIO CA0Bap:,
pa3MeIIeHHOIO B KOHITe y4eOHOTO IIOCOOMA.

IIpesxxae Bcero Hy>kKHO ITOAPOOHO M3YYUTh TPaMMaTUIeCKIil Ma-
Tepuaa, IpeACTaBACHHbI B IPaMMaTU4YeCKOM CIIPaBOYHMKe.

Jasee MOXHO IPUCTYNUTDh K paboTe ¢ TeKcToM. BunmaTeanHo
IIpounTalTe TeKCT, CHayada Ipo cebs, a 3aTeM BCAYX, CTapasch COo-
64104aTh IIpaBula YTEHU ¥ MHTOHALIMOHHBIE OCOOeHHOCTHI. B cay-
yae 3aTpyAHeHUIT oOpaTuTech K CA0BapHOI CTaThe U TPaHCKPUIIIININ.
BrimumuTe Bce He3HaKOMBIE CAOBa U NPOYMTANTe UX OTAEABHO.
B xaxxgom npesaoxeHun BrldeAUTe MOAAeXalllee U cKazyemoe,
nepeseguTe UX. 3aTeM IepepejuTe BTOPOCTEeHHbIe YAeHbI IIpej-
aoxenns. OnpegeanTe OCHOBHYIO MBICADL aO3a1ia. BrimmoanuTe mepe-
BO/ TEKCTa 1JeAMKOM U 3a4aHns K Hemy. [IposepuTh 11paBnabHOCTD
BBIIIOAHEHN S 3a4aHus BbI MOXKeTe caMocToATeabHO. I1pu niepeckase
TeKCTa ¥ COCTaBAeHNM COOCTBEHHOIO paccKasza cAelyliTe peKOMeH-
AaLVIAM HIVDKeE.

Kak nepeckasams mekcm

1. HQPEA TEM KakK IlepecKa3aTb TEKCT, HpO‘II/ITaf/lTe €ro HeCKOAbKO
pas, salioOMInHas 11ocae40BaTeAbHOCTD M3 A0KEHNI.



2. IlogymariTe 0 TOM, 9TO B TeKCTe sABASETCS I1aBHBIM, HEOOXO-
AUMBIM AAs TIepecKasa.

3. CocraBbTe I4aH Ilepeckasa B BIe 3ar0A0BKOB MAY BOIIPOCOB
10 COAeP>KaHMIO TeKCTa (I11aH MOXKHO 3aIllcaTh).

4. K xa>xgoMy IyHKTY I141aHa oADepuTe U3 TeKcTa HeoOXoAu-
MBbIe CA0Ba U BRIPa’KeHNsl, eCAM IIpeAA0XKeHNs B TeKCTe CAOKHBIe I
AAVIHHBIE — COKpaTUTe U 00AerdyuTe uXx.

5. Ecau mepBslil pa3 BbI IepecKa3aal TeKCT C ITIOMOIIBIO 3alu-
CaHHOTO I11aHa, IIOBTOPUTE Balll pacckas, He IT0Ab3YsCh 3aIlMChIO.

Kak cocmasums co6cmsennniil pacckas

1. IToaymaiiTe 0 TOM, UTO Bbl XOTUTE paccKasaTh, U PEIINTe, YTO
SIBASETCSI TAABHBIM VI UTO BTOPOCTEIIEHHBIM.

2. CocraBbTe I1aH paccKasa.

3. BcmomMHuuUTE CA0Ba M CA0BOCOYETAHISsI, CBsI3aHHbBIE C AQHHOI Te-
Moit. Ecan xakne-a160 cA0Ba BaM HEM3BECTHBI, OTBHIIIIUTE UX B PYCCKO-
aHTAMIICKOM CAOBape.

4. PacckaspiBaliTe 110 111aHy. 'oBopuTe BeIpa3uTeAbHO, 4001Bai-
Tech OeraocTu B peun.

HameaArekm-kapmbi

Mnreaaexr-kapThl Oblan co3ganbl Tonn brioseHoM B mpoTHBOBEC
TPaAMIIMOHHBIM CIIOCO0aM KOHCIIeKTUPOBAHMS U BeACHI 3aIlicell.
VHTeasexT-kapThl CO34aI0TCSI HA AMCTe OyMary, KOTOPbI OOLIIHO
pacroaaraeTcsl TOpM30HTaAbHO. BMecTo 11pocToii A1HeHOM 3anucnu
34ech UCII0Ab3YeTCsl pajuaabHblil cr1ocod. Bee kaiouesnie caosa pas-
MeIaI0TCs Ha BeTKaX, IpUYeM PeKOMeHAYeTCs MCI0Ab30BaTh OAHO
CAOBO A4S KaXKAON BeTKH, a He Ijeable (ppasbl. Yea0BeKy, KOTOPHIit
BeJeT TaKylO 3allch, HYy>KHO BCEIro AUIIb BHIOMpPATh caMble sipKue
U 3alIOMMHAIONIVecs IOHATH, KOTOphle OH Oy4eT 1CII0Ab30BaTh B
KayecTBe OIIOPHBIX TOYEK.

rPAMMATUWMECKWIA
CNMPABOYIHMK

1. lopadok caoB
B aHzAuuckom npedaoixenuu

I'aaroabHOE 1 IMEHHOE CKasyemMoe

I'aaroabpHOE CKazyeMoe

lImenHoe ckasyeMoe

AeiicTBue (XO0Xy, 4MUTaIO,
Aezaio)

CocrosiHne, XapaKTepu-
cTuKa, npodeccus u T. 4.

3HadeHne § _
(YMHBIIT, KpacUBBI, MH-
JKeHep, CTYAEHT)
CocraBastiomue | BcmomorareasHsiit raaroa + | [aaroa-cssiska (garie Bce-
JacTu CMBICAOBOJI TAaroa ro to be) +uMeHHas yacTh
Bcrmomorareannsiit raaroa | Ilpucyrcrsyer B npeaao-
IpPUCYTCTBYeT BCeTr4a B OT- | JKEHNUM Bcerda, BCIIOMO-
puUIIaTeABHBIX U BOIPOCH- | FaTeAbHBIII I1aroa B 9TOM
IIpumedaHne |TeABHBIX ITPeAAOKEHNAX, a | CAydae He Hy>KeH
TakXe B yTBepPAUTEALHBIX
BO BCEX BpeMeHaX, KpoMe
Present Simple, Past Simple
I I do not go to University on|I am beautiful and intel-
pymep Sunda ligent
Y 8
YTBepauTeabHBIE IIPeAA0XKEHUS
Ckasyemoe
T'pynma Bcno1i/10raTe/1ben71 raaroa + cmeic- | Bropocrenennbie
Z0BOII TAaroA 4JeHbI
nojaesKamniero
anodo Ipeaa0XeHMs

I'aaroa-cBsi3ka + MMeHHasT 9acTh

have done

the task already

am a student

of Economics




OTpunareabHble IpeAA0KeHNsT Bcriomora- _ | Bropocrenennsie
_ CMbICAOBOI
Bcnomora Bonpocnu- TeADHbIN raaroa “LAeHpI
¢ _ CMBICAOBOTL TeABHOE raaroa Iloaae- IpeAAOXeHNsI
Tovima TeAbHbIN rAaroa Bropocrerniennbie CAOBO Xanree (kpowme ToroO,
HOAAIZE})IKaH.[ero Aot NOT “14€HbL Taaroa- Nmennas K KOTOPOMY
laaroa- Nmennas IIpeAAO0KeHM s CBsI3Ka “1acTo 3agaeTcs BOIPOcC)
CBsI3Ka 9acTh What have you done?
I have not |done the task What student | are you?
I am not |a student of Economics
Bonpoc k nodaexaujemy
BoripocureabHble Ipeaa0KeHNs
Bonpocureasoe Ckasyemoe BropocTenenHsble
1 BCerga B TpeTbeM aAulie Y/€eHBbI
Oo6wuii sonpoc ca080 (what, who) ( a P 11
€AVIHCTBEHHOTO 41Caa) peAAOXKeHNsI
BcrmomorareabHbIV CMBICA0BOYI Bropocrenenusie Who has done the task?
raaroa I'pynma raaroa e — What are you?
nmoaaexaimero | VmenHas
I'aaroa-cBsi3ka peaa0KeHNs
Tacrop AAvmepHamugHovlil 601poc
Have you done the task?
Are you a student of Economics? Bcnomora- _
_ CMBICA0BOT
TeABHBUA | . raaron
ae-
KpaTkme orseTs: raaroa marz.luee Aonoaunenne |OR | Aormoanenne
l'aaroa- Nmennas
YTBepAUTeAbHBI OTpuIilaTe AbHbBI CBsI3Ka TacTp
Bermomora- Bcrmomora- Have you done the task or |an exercise?
Ioaae- TeAbHBIN Ioaae- TeAbHBII Are you a student of Economics |or |Physics?
Kargee Kargee
YES - raaroa NO = raaroa NOT
Moaae- | Taaroa- Moaae- | Taaroa- &< IIpuMmeuanue: aAbTepHaTUBHBIN BOIIPOC MOXKeT OBITh 3a4aH
Kargee | CBsI3Ka JKaimjee | CBsI3Ka K 4100011 4acTu pedn.
Yes, |I have No, |I have not
Yes, |1 am No, |1 am not Pasdeaumervnvtii 6onpoc
,
- BcrmomorareabHBbIV
Cneuuaj\bﬂblu egonpoc raaroa MecToumenmne,

Bce nmpeaaoxenne

3aMeHsIIoIee ImoaexKaiiee

Bonrpocureasnnie caosa: who (whom) — xto, komy, what — uTo, T'aaroa-cBs3ka

Kakoil, which — kakoit, Kotopeiii, when — Koraa, where — rae,
why — 1nodemy, 3aueM, how — Kak (KpoMe BOIIPOCOB K II0JAeXKa-
memy).

425 Tlpumedanme: eCam NCXOAHOE ITPEAAOKEHIE YTBePANTEAb-
HO€, TO BCIIOMOTaTeABHBIN I1ar0A MAN TAar0A-CBs3Ka CTOST B OT-
punateapHoit popme (She likes ice-cream, doesn’t she?). Ecan uc-
XOJHO€ IIpeAA0>KeHne OTPUIIaTeAbHOE, TO BCIIOMOTaTeAbHBIN I1ar0
UAU T1aroA-CBsI3Ka CTOAT B yTBepAnUTeAbHON popMe (She doesn’t like
ice-cream, does she?).
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2. Bpesmena 2Aa20A08B

B 0eliCMBUMEABLHOM 3aA02€

Simple Continuous Perfect Perfect
(Indefinite) (Progressive) Continuous
\% to be + Ving to have + v3 | have been

+ Ving
I, we, you, they |I am + Ving I, we, you, they |1, we, you, they

V (do)

he, she, it is + Ving

have + V3

have been +

he, she, it V(e)s | we, you, they are + | he, she, it has +|+Ving
Present | (does) +Ving +V3 he, she, it has
usually, always, | now already, just, yet, | been + Ving
sometimes, every since, for since, for
day | week...
I, we, you, they, |I, he, she, it was +|I, he, she, it, we, |1, he, she, it,
he, she, it V2 |+ Ving you, they had +|we, you, they
yesterday, last|we, you, they were +| V3 had been +
Past |week ..., ... ago |+ Ving by..., Ving
at ... o’clock, from... | when he came when he came,
till..., since, for
when he came
I, he, she, it, we, | I, he, she, it, we, |, he, she, it, we, | I, he, she, it, we,
you, they will + | you, they will be +|you, they will |you, they will
Future |* \Y + Ving have + V3 have been +
tomorrow, at ... o’clock, from...|by..., + Ving
next week ... tll..., when he comes since, for,

when he comes

when he comes

3. Bpesmena 2Aa20A08B
B cmpadameAbHOM 3aA02€

To be + V3 (to be asked).

Past

Present

Future

Simple

terday
Mens cup
BUepa

Was/were asked
I was asked yes-

ocnuaAn

Am/is/are asked

He is asked the same
question every day
EMy KaXXABIiI A€Hb | TOW
3agamT oAuH 1 ToT |Ero
Ke BOIIPOC

Will be asked
He will be asked
about this tomor-

cnpocAT 00

YTOM 3aBTpa

12

asked

Continuous from 2 to 5.

Byepa c 2 40 5

Was/were being|Am/is/are being
asked

He was being asked | He is being asked
on the problems of [on the problems of
taxation yesterday | taxation right now.
Ero cnpammusaioT o
Ero cmpammsaan | mpob6.1eMax HaA0TO-
0 mpobaemax Ha- | 0010XKeHU TIPAMO
20T000A0KeHNUSI | ceitgac

Had been asked

Have / has been asked
He had been asked | He has been asked
millions of ques-|on the problems of
tions before he left. | taxation recently.

Emy 3agaau mua- | Ero Muoro cripamm-

Will have been
asked

He will have been
asked on the prob-
lem of taxation to-

Perfect
AVOH BOIIPOCOB |BaAu O IIpobaemax |morrow by 5 p.m.
A0 TOTO, KaK OH |Haa0roo6.10>KeHns |3aBTpa K 5 Beyepa
yexaa. HeAaBHO ero yxe CIpOCAT O
npobaemMax Haa0To-
0010KeHUs
.
4. Ynompebaenue apmukaea
CymecTBuTeabHoOe a/an the bes apTukas
Vcaucasiemoe B eAMHCTBEH- | a tree the tree —
HOM uMcae an apple |the apple —
Vcancasiemoe BO MHOKe- the trees trees
CTBEHHOM 4ICAe the apples apples
the water
water
the sugar
HeUCcIncAsIieMoe — sugar
(onpeseaennoe
KO/AY€eCTBO)

YcTonunBbie CcoYeTaHIsI, yHOTpe6AeHI/Ie APTUKASL B KOTOPBIX HY>K-

HO 3aIIOMIMHAaThb:

HeonpegeaeHHbIVI apTHKAD

At a quarter to five

bes yeTsepTy nATH

In a loud / low / kind.... voice

I'poMkuM / TUXUM / Z00PEIM TOA0COM

What a nice boy!

Kaxkoi muasiin maapumk!

In a day / week/ month / year

UYepes gens / Hegearo / Mecsr / Toa

OnpegeaeHHBINI apTUKAD

In the middle

B cepeanne
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OnpeaeaeHHBIN apTUKAb

5. CnocoOn1 Bhipaskenuna
O6ydyuiezo deucmsua

In the corner B yray

To the right Hamnpaso

To the left Hazeso

In the morning Yrpom

In the afternoon ITocae obesa
In the evening Beuepom

To play the guitar / the piano

Vrpatp Ha TuTape / Ha IMaHUHO

In / to the north / south / west /
east

Ha cesep / 101 / 3ammaj / BocToK
Ha cesepe / 10re / 3ammage / BocTOKe

What's the use of

Kaxkoi cmrpica B...?

To / at the market / cinema /
shop / theatre

Ha prrHOK / B KMHO / B Mara3uH / B TeaTp
Ha peirke / B KuHO / B Marasute / B TeaTpe

The same

ToT >xe cambiin

¢ IIpeackazaHMe, OCHOBaH-
HOe Ha TOM, 4TO BBl BUAUTE

Bpems 3HaueHNe ITpumep
Present Pacmincanne; gacto c raaro- | The train leaves at 5 p.m. to-
. AaMIU ABUKEHUS M Hadala, | mOIrow
Simple _
OKOHYaHMs AeVCTBUSA
Aeiictsue 3anaanuposano, | We are having a party at the
Present cAydnTcs ¢ 6oabIIoit crerte- | weekend.
Continuous |HBIO BEPOATHOCTU; BCe IIPU-
TOTOBAEHILI YKe CAeAaHBbl
* Hamepenne cosepmurts|I'm going to start a business
To be going o AeVicTBIe. course next year.

The sky is cloudy. It’s going
to rain soon.

In / to the country

3a ropoaoM / 3a Topoz

OTcyTCcTBUE apTUKAS

At school B mkoae
At work Ha pabore
At night Hounio

Go to bed Matn criath

Future Simple
(will + V1)

¢ CrioHTaHHOe pelleHMe, IIpuU-
HATOE BO BPeM:I Pa3roBopa.

e JTocae raaroaos think,
hope, expect.

e IIpeackasaHne, OCHOBaH-
HOe Ha BalllMX BHYTPEeHHMX
OIIYIIEHIISIX.

Would you like tea or cof-
fee? — I'll have tea, please.

I think I'll go with you.

He will become a famous sci-
entist.

Go to work

Vatn Ha paboty

Go to school

VaTtu B mKoay

To leave home for work

YxoaAuTh 13 J0Ma Ha paboTy

To go home

Matu aomon

To come home

ITpuxoanTsh A0MOI

After work / school

ITocae paboTsl / yuebbt

From work / school

C pabors! / yaeOnt

To have / cook / make / prepare
breakfast / lunch / tea / dinner /

supper

Kymats / roroButs / Aeaats / mpuroTas-
AMBATh 3aBTPakK/ BTOPOII 3aBTpax / vaii /
obes / y>XuH

After / before / at breakfast /
lunch / tea / dinner / supper

ITocae / Ao / 3a 3aBTpakoM / BTOPBIM 3a-
BTpakoM / uaeM / 00ea0M / y>KUHOM

To play chess / football

Wrpats B maxmarsl / Gyr60a

&5 IIpnMeudaHuMe: B IPUAATOYHBIX BpeMeHU (BBOASITCS COIO3a-
mu when, as soon as, before, till, until, after) u ycaosus (BBOAATCS
COI03aMU U BBIpa>KeHUsIMU if, in case, on condition that) Oyayiuee
BpeMsI 3aMeHsIeTCsI HaCTOSIIIIIM:

If the weather is fine, we will go for a walk
I'll tell him about it if he comes.

6. Ynompeb6Aenue npedaroz0s

Hpe,zmorm MecTa ! HalIpaBAeHWMsI

B measx BrpaOoTkym 6eraocTm pedm I10A€3HO 3aIOMHMUTD
caeAyIOIIye CA0BOCOUYeTaHNS:

T AE?

KYAA?

At half past five B noaoBuHe 11€CTOTO
On horseback Bepxowm Ha aomaan
On board a ship Ha 6opty Kopabast
In fact B camom aeae

HA croae — ON

HA croa — ON

At sunset / sunrise

Ha 3axkate / paccsere

In / to town

B ropoae / B ropog

By bus / tram / train / car

Ha aBroDyce / TpamBae / moes e / Marmmie

On the table, on the floor, on the
sofa, on the chair, on the windowsill,
on the ground, on the grass, on the
roof, on the bridge, on the platform,

On the table, on the floor, on the
sofa, on the chair, on the windowsill,
on the ground, on the grass, on the
roof, on the bridge, on the platform,
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HA croae — ON

HA croa — ON

on the shelf, on the cupboard, on the
bench, on the snow, on the ice, on
the wall, on the blackboard, on the
table, on the floor, on the sofa, on
the chair, on the windowsill, on the
ground, on the grass, on the roof, on
the bridge, on the platform, on the
shelf, on the cupboard, on the bench,
on the snow, on the ice, on the wall,
on the blackboard.

on the shelf, on the cupboard, on the
bench, on the snow, on the ice, on
the wall, on the blackboard, on the
table, on the floor, on the sofa, on
the chair, on the windowsill, on the
ground, on the grass, on the roof, on
the bridge, on the platform, on the
shelf, on the cupboard, on the bench,
on the snow, on the ice, on the wall,
on the blackboard.

7. ModaAbHbIE 2A220AD1

IIpomeamree

Cay4gan

T AE?

KYAA?

B xomHaTe — IN

B xomuaty — INTO

In the room, in the kitchen, in the
house, in the car, in the box, in the
cupboard, in the bag, in the pocket,
in the hall, in the plate, in the cup, in
the glass, in the bottle, in the snow,
in the water, in the river, in the lake,
in the sea, in the wood, in the park,
in the garden, in the yard, in the
classroom.

Into the room, into the kitchen, into
the house, into the car, into the box,
into the cupboard, into the bag, into
the pocket, into the hall, into the
plate, into the cup, into the glass,
into the bottle, into the snow, into
the water, into the river, into the
lake, into the sea, into the wood,
into the park, into the garden, into
the yard, into the classroom.

B mikoae — AT

B mkoay — TO

At the theatre, at the cinema, at the
museum, at the swimming pool, at
the library, at the shop, at the uni-
versity, at the port, at the railway
station, at the concert, at the exhi-
bition, at the stadium, at the stop, at
the factory, at work, at school, at the
lesson.

To the theatre, to the cinema, to the
museum, to the swimming pool, to
the library, to the shop, to the uni-
versity, to the port, to the railway
station, to the concert, to the exhi-
bition, to the stadium, to the stop,
to the factory, to work, to school, to
the lesson.
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T'aaroa 3aMeHUTEAD IIpumep
BpemsI ynoTpedaeHusI
Boamoskuocts nau | I can swim
CIIOCOOHOCTE cO- | Sl Mory (ymelo)
BEPILUTH ACVICTBYIE | [11aBaTh
Can I call you
Can Could To be able to P right away?
aspereHue I Morv Ho-
(HeodurnaapHOe, y 5
ApYKeCKoe) 3BOHUTH TeDe
OpsMO celi-
qac?
You may go
home now
Paspemenne
(odpurmaasHoe) Bt Mosxere
UATU AOMOI
May Might ;fo be allowed certgac :
(o) It may rain to-
day
ITpeamnoaosxenne | BosmosxHo, ce-
TOAHS TOMAET
A0XKAb
You must do
AoaxeHncTBoBa- |it
HIE Bor sg0axHBI
9TO CAeAaTh
Must — To have to He must be at
home now.
IIpeanoaoxenne |OH, 404KHO
OBITBH, ceryac
A0oMa
He should help
Should MopaasHoe a04- | his friend
(ought — — xencrsosanue |[OH g04XKeH
to) VAU COBET IIOMOYb CBOE-
My ApYyTYy
Heob6xoaumocts |Need he come
coBepmuth Aeii- | here?
Need . . crteue (Toapko B|Hyxno amu

BOIIPOCUTEABHBIX
U OTpUITATEABHBIX
IpeAA0>KeHNUsIX)

eMy TpUXO-
AUTD croaa?

17




8.YcAoBHbIE NnpedAoiKeHuUA

y:;:::- Tun 3HaueHNe Oo6pasosanne IIpumep

ITpu mocTrossHHOM If you were more
co0AI0AeHUU Ka- careful, you would
Koro-amnbo ycao- have written the test
g ’E BUS COOBITUSA B on Monday much
E % IPOTIAOM Pa3BO-|ye o\ Simple, better — Ecau 651 ThI
s g |paumsaauch OBl would + have + V3 O6p11 O0aee BHUMaA-
& QE) I0-Apyromy TeAbHBIM (BOOOIIE),
T O TO THl OBl Hammcaa
TeCT B IIOHeAeAbHUK
HaMHOIO AydIile (B

IIPOIIAOM)

MecToumeHnms some, any, every, no 1 X Ipon3BoAHbIe

MecTo- YTBepau- Bonpocu- OTtpunia- g)lzl?;[je
TeabHbIe TeabHEIe TeabHBIE
vimerme npeAAOXeHUs |TIpeaa0KeHMs | IpeaaosKeHms Mecro
VMeHMsI
e Co 3naueHuem|® B crernuaasn- Someone,
HeCKOADLKO, Ka-|HBIX BOIIpOcax. somebody
Kue-H1OyAb, He-|® B obmux Bo- (xTO-TO)
KOTOpoOe KoAmde-|IIpocax, B KOTO- Something
Some CTBO, HEKOTOPBIE. | phIX BhIpa’kaeT- — (4TO-TO)
e C Hencumcasie-|cs Ipocsda nAn Somewhere
MBIMMU CYIIeCTBU- | ITpeA0>KeHe (rae-to)
TeABHBIMHU CO
3HaYeHMeM 4acTb
® Bceaknmit, a1o-|B Tex cayusasx,|B Ttex cayuda-|{Anyone,
6oil — mepej|Korda B yTBepAU-|aX, KoTrda B yT-lanybody
MCYUCAAEMBIMU|TeABHOM IpeJ-|BepAUTeAbLHOM |(KTO-A100)
CYyIIeCTBUTEADb-|A0XeHuu Onao|npegaoxenuun|Anything
HBIMU B eAUH-|Ob some Ob1210 ObI some  |(4T0-21160)
Any CTBEHHOM 4IICAe Anywhere
AU HeMCYMcAsie- (rae-aubo)
MBIMU CYII[eCTBU-
TeABHBIMI.
* B ycaoBHbIX IIpea-
AOKEHILAX

y:];lg- Turx 3HaueHue O6pasosanne IIpumep
If you heat water, it
O6uenssecruntit|If Present Simple,|boils — Ecau Bor na-
Jaxr Present Simple rpeeTe BO4y, OHa 3a-
KUIIAT
. 0 LI;ITp(_)Cb6a czleAaTIj If Present Simple, If you see him t_ell him
3 O-TO ITPU HACTY . to contact me. — Ecan
2 [IAeHUN OlipeJe- Imperative sentence |, YBUAMIIIb €70, CKaXX!
% AE€HHOTO YCAOBUS ;HOBGAMTGM’HOQ eMy, 9TOOBI CBA3aACS CO
o peaaoxeHne) MHOiT
AeiicTsue, cosep- If the weather is fine
. i —
| e KoroPOISl presens impte il 03 il -
Future Simple . g
CTyILA€HUU OIIpe- po1IIeli, MBI IIOIIAEeM Ha
A€/EHHBIX YCAOBUI LPOTYAKY
JeiicTBie, KOTOpOE If I had money now I
npon3omao Ol would buy this book —
cerrqac(nan B 6yAy- Ecam 051 y MeHs On1an
2 meM), ecan Obl Ha-|If Past Simple,|sensru (ceituac), s 651
crynuan ycaosus|would + V1 KYIIMA BTy KHUTY
(cetuac), ogHaKoO Ha-
CTYILA€HME YCAOBIIA
MaA0BEepOSITHO
AelicTBue, KOTO- If I had money yesterday
i poe Impom3oIIa0 I would have bought
g 3 661 B ipomaowm,|If Past Perfect,|the book. — Ecam 6w
g ecam 651 Torda Ha-|would + have+V3 |y meHs 6p1am AeHBTU
3 CTYNIMAN YCAOBUS Buepa, s OBl KyHnua
2 9Ty KHUTY
AericTBue OBLAO If T had listened to my
GBI BO3MOXKHO Celi- Mom and had gone to
S |9ac, ecan O co- the college, I wouldn't
E CTOSIAMICH OIIpeje- be such a wretched
Z |aennste ycaosust B|If Past Perfect,|lot now! — Ecau 051 51
% MIPOIILAOM would + V1 CAYIIaACs CBOIO MaMy
= M ODOCTynuA B KOA-
v Aeax (Torga, B Ipo-
rA0oMm), st ObIA TaKUM
Hey/JauyHUKOM ceifJac.
18
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Nobody, no
one (HUKTO)
Nothing
(amato)
Nowhere
(aurae)

B Tex cayua-
SIX, KOT4a B yT-
— BepAUTEALHOM
npeAA0>XeHU!n
Ob110 OBI SOMeE

DOyHKIMA MHPUHUTHABA

IIpumep

Hp}IMOG AOIIOAHEeHIe

I asked him to help me. — I mompocna ero
IIOMOYb MHE.

O0OCTOSITEABCTBO

1. OBCTOATEABCTBO BpeMeH!

Go away! I shudder to see you here! — ¥Yxo-
An! Mens nepegepHet, ecau (Koraa) s Te0s
CHOBA yBILKY!

Msuoro | Hemuoro | Maao

Vcuucasiemsre

Many |A few Few

Hewncuncassemsre |Much | A little Little

9. HeAuunsie hpopmnl 2Aa20Aa

K neamunsiM popmam raarosa OTHOCATCA MHPUHUTHUB, TepyH-
Auii, mpudactue. T GOPMBI CUUTAIOTCSI HEAMYHBIMIY, T.K. HE IMEIOT
KaTeropum AnIla, Yucia ¥ HaKAOHEHUs, cAeA0BaTeAbHO, He MOTYT
BBITIOAHATH CUHTaKCMIeCKON (PYHKIIUY CKa3yeMOTo.

Nuaduantus — ncxoanas popma raaroaa, HasblBalomas Aei-
crre. PopMaAbHBEIM IPU3HAKOM MH(PUHUTHUBA SBASETCA YacTulia fo,
KakK IIpaBIAo, IIpeAlecTsyomas MHQUHUTUBY. By Ayan raaroasHoi
Jpopmori, unPuHUTUB 001a4aeT popMaMy BpeMeHI U 3a10Ta.

®opMbI MHPUHNTIBA

Active Passive Action
Indefinite To write To be written
To go .
— Simultaneous
. To be writing
Continuous .
To be going
Perfect To have written To have been written
To have gone Prior
Perfect To have been writing
Continuous | To have been going

OyHKIMY MHPUHNTIBA

DyuKkMsa MHPUMHUTHBA

IIpumep

TToaaexxaiee

To skate is pleasant. — KaraTbcs Ha KoHBKax
IIPUSTHO.

Onpegesenne

He expressed a desire to help me. — On BoI-
pasna KeAaHue IIOMOYb MHE.
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2. OBCTOATEABCTBO TIOCAEAY-
IOIMX COOBITUI (0DO3HaUaeT
AEVICTBIE, KOTOPOe caeayer
3a AelCcTBIeM, BEIPaskeHHbIM
CKa3yeMBbIM)

He hurried to the house only to find it
empty. — On mocremma 4oMo¥ 1 o6Hapy-
KA, 9TO OH IIyCT.

3. OBCTOsITEABCTBO CA€A-
CTBUS

He was too tired to argue. — On 6514 canmi-
KOM yCTaa, 4YTOOBI CLIOPUTE.

4. OBCTOATEABCTBO COMYT-
CTBYIOIIUX COOBITUI (O4HO-
BpeMeHHble AelICTBI:I)

He left the house never to come back. — On
ITOKMHYA 40M ¥ 00ABIITe He BO3BpaIaacs.

5. OBCTOsATeABCTBO YCAOBIUS

To touch it one would believe that it was the
best of furs. — Ecam GbI BBI ero mmorporaau,
TO IIOBEPUAM Obl, YTO DTO AYUIINIL U3 MEXOB.

6. OBCTOATEABCTBO ITPUYVHEI

She was silly to come here. — Ouens raymo
C ee CTOPOHBI OBLAO IIPUIITH CIOAA.

7. OBCTOATEABCTBO I1€AU

I went to the station to see off my friend. —
S moexa Ha BOK3a, 4YTOOBI IIPOBOAUTD APYTa.

8. OOCTOSITEeALCTBO MCKAIO-
YeH s

I had nothing to do but wait — Mue Hugero
He 0CTaBaA0Ch, TOABKO KAaTh.

Yacrp CKazyeMoro

Yactp cOCTaBHOTO IAaroab-
HOro ckazyemoro

She began to translate the article — Ona Ha-
JaJa I1epeBoAUTH CTaThIO.

Yactp cOCTaBHOTO IAaroab-
HOTro MO04a4bHOTO CKa3ye-
MOTO

I can tell you nothing about it. — 5 He Mory
Tebe 00 ®TOM paccKasaTh.

YacTp cOCTaBHOTO IMEHHOTO
CKa3yeMoTo (MMeHHasl 4YacThb)

Your duty was to inform me about it
immediately. — Barreir 06:13aHHOCTBIO OBL10
COOOIINTL MHE 00 DTOM HeMeAAeHHO.

ITpocTroe mmenHoe ckasye-
Moe

Me — to marry him! Never! — Mue — n
BBINITH 3a Hero 3amMy>k? Hukoraa!l

3arroMHUTe CAeAYIOIIVIEe YCTONYVBbIE COYETaHMsI C MHPUHUTIBOM:
to cut a long story short — xopoue rosop:

to tell (you) the truth — cxasats (Bam) 1o mmpasae

to say nothing of — me rosops y>xe o
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OUHOREHE

sumIAdLoHOY

She has nobody to speak to — Eif He ¢ KeM ITOTOBOPUTE.

She is pleasant to look at. — Ha Hee mpusaTHO cMOTpeETS.
What is to be done? — Yro aeaatn?

He is difficult to deal with. — C Hum TpyaHO UMeTs gezo.
I have nothing to read. — Mue Heuero unTaTs.

The book leaves much to be desired. — Kuura ocrasasier >xeaaTtn
He is hard to please. — Emy TpyAHO yroaurs.

to say the least of it — no meHnsIIelt Mepe
AY9IIIETO.

to put it mildly — m:rko Berpakasics
to begin with — mHauHeMm c TOTO UTO

SUOIPNIISUO)) [EANITUIIUT

He was the first (last) to come — OnH npumiea nepssM
MnpummTns 6e3 dacTuiipl to

(rTocaeaHUM).
It is out of the question to go there — He Moxer ObITh U peun

To see is to believe. — Bugers — 3Ha4UT BEepUTS.
O TOM, YTOOBI UATH TyAa.
Mudunntus 6e3 yactuis to yrnorpedaseTcs:
1. ITocae MOAaABHEIX TAar0A0B can, may, must, need.

Who is to blame? — Kro Bunosat?
I am not to blame. — I e BunHOBaT.

2. I'aaroaos to make, to let, mnoraa mocae raaroaa to help.

3. '1aro20B BOCIIpUSATHUS B CA0XKHOM AorioaHenuu (to see, to hear,

to feel).
4. Berpaxenuii had better, would rather, would sooner.
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T'epynamin

I'epynanit — »T0o Hean4Hasl popMa raaroaa, Koropas, IoJ00HO
MHQUHNUTNBY, COUeTaeT B ceOe CBOIICTBA I1arola ¥ CyIeCTBUTeAb-
Horo. ['epyHANit oTandaeTcs oT MHPUHUTUBA TE€M, UTO, Ha3bIBas
AEVICTBIEe, OH COXpaHseT OTTEHOK ITPOllecCyaabHOCTH, YTO He CBOJI-

CTBEHHO MH(QDUHUTUBY.

DopMbI repyHANS
Active Passive Action
Indefinite Asklpg Be?“g asked Simultaneous
reading Being read
Having asked |Having been asked .
Perfect Having read |Having been read Prior
DOYyHKIIN TepyHAVSE
DyHKIUS TepyHANUS IIpumep

IToaaexkaiiee

Reading is my hobby. — Urtenne — moe xo60m.

Omnpeaeaenne

I'had the pleasure of reading in the newspaper
of your success. — S 1Mea yA0BOABCTBUE IIPO-
JecTh B ra3eTe O BaIlleM yCIIexe.

AoroaneHue

HP}IMOE AOIIOAHEeHe

I remember reading it. — I momHIO, uTO YNTaA
9TO.

HpeAAO)KHOE KOCBEHHOe
AOITIOAHEHIe

I am fond of reading. — I 2106410 unTaTh.

OBOCTOSITeABCTBO

OB6cTOsTEABCTBO BpEMEHN
(on, upon, after, before)

After reading the letter I put it into the
drawer. — ITocae Toro, KaK 51 IpoyeA MMCbMO
(mpounTaB NMCHMO), 51 IIOA0XKNA €r0 B AIIUK
cToja.

OO0cTosATeABCTBO OOPpasa
AericTsus (1peaaoru in,
by, without)

The day was spent in packing. — Jens npo-
I1e/ 3a yKAa/AblBaeM Bellleit.

OBCTOATEABCTBO TPUUMHBI
(through, because of, for,
for fear of, owing to)

I never slept a wink all night for thinking of
it. — I He cITaa BCIO HOYB, AyMas 06 DTOM.

OBCTOATEABCTBO YCAOBUA
(without)

He has no right to come here without being
invited. — On He MMea IpaBa HPUXOAUTH
cioza 0e3 mpuraaieHus.
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DyHKOWS repyHANsI IIpumep
She crossed the room without taking notice of
Comnyrcrsylomee o0cros- | the people present there. — Ona nepecekaa

TeabcTBO (Without)

KOMHaTy, He oOpalras BHUMaHIA Ha A10Jelt,
CODOpaBIIMXCS B HEL.

Ycrynurearnoe o6cTos-
TeAbCTBO (in spite of)

In spite of being busy he did all he could to
help her. — Hecmotps Ha TO, 4TO OH OBLA
OYeHb 3aH:AT, OH CAelaa Bce BO3MOXKHOE, UTO-
OBI IOMOYD €IJi.

OO0CTOSITEABCTBO 1I€AU

(for)

The book was brought for reading and
discussing. — DTy KHUTY IpUHECAU CIOJa A4S
ITEeHUsI U O0CYXKAEHNUA.

Yactb ckazyemMoro

YacTh CA0XKHOTO TAaroAb-
HOro ckadyemoro

I finished reading the book. — I sakonuna
IUTaTh KHUTY.

YacTh UMEHHOIO CKasye-
MOTO

Her greatest pleasure is reading. — Camoe
004bI110€ YA0BOABCTBIE A5l HEe — DTO UTEHMUe.

CaoBa 1 BeIpa>keHNsI,
3a KOTOPBIMH CcAeayeT TepYHANIA Ay MHPUHATAB

I'aaroasl, mocae KOTOPBIX I'aaroasl, mocae KOTOPBIX
yIoTpeodasieTcsi repyHAN yrorpeodasieTcst THQUHUTUB
I'razoavt, ppasosvie zaazorvt I'razoavt

Accuse of Agree
Apologise for Arrange
Approve of Bother
Blame smb for smth Care
Forgive for Claim
Congratulate on consent
Count on Decide
Depend on Demand
Hear of Determine
Inform of Endeavour
Insist on Fail

Object to Guarantee
Persist in Hasten
Prevent from Hesitate
Result in Hope

Stop from Learn (how to)
Succeed in Long
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Interest in Instruct

Means of Invite

Mistake of Lead

Opportunity of Order

plan for Persuade

point in/ of Press

Preparation for Prompt

Process of Provoke

Purpose of Remind

Reason for Require

Right of Stimulate

Sense of Summon

Skill in Teach (how to)

Way of Tell (instruct, order)
Caosocouemanus Tempt

Be afraid of Trust

Be angry with Warn

Be guilty of

I'razoa (uau zaazor +
+ cyuecmeumenvtoe (Mecmoumenue))

Be interested in

Ask

Be aware of

Beg (Bo3aMo:kHO yrioTpebaenne that-
clause)

Be bored with

Choose

Be busy

Dare

Be capable of

Desire (B03MO>HO yrnoTpebaeHne
that-clause)

Be clever at

Elect

Be disappointed at

Expect (Bo3MOXHO ynoTpeOaeHne
that-clause)

Be engaged in

Help

Be fond of

Mean (intend)

Be good at

Request (Bo3MOXHO yroTpebaeHMe
that-clause)

Be grateful for

Want

Can’t stand/ bear

Wish (BoamoskHO ynorpebaenue
that-clause)

Feel like

Have difficulty in

Be keen on

Suspend smb of smth Manage
Thank for Offer
Think of Prepare
Burst out Presume
Give up Pretend
Go on Proceed
Leave off Promise
Keep on Propose
Put off Refuse
Avoid Resolve
Consider Seek
Delay Strive
Deny Swear
Escape Tend
Excuse Threaten
Fancy Trouble
Finish Undertake
Forgive Volunteer
Include Vow
. TI'razoa + cyupecmeumeavtoe
involve
(mecmoumernue)

justify Accustom
mind Aid
miss appoint
Postpone Assist
Practice Cause
Recall Command
Recollect Challenge
Resent Compel
risk Direst

Cyujecmeumervtoie Enable
Art of Encourage
Chance of Entreat
Difficulty in Force
Experience in Impel
Habit of Implore
Harm of Incite
Idea of Induce
Importance of Inspire
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Be pleased at
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Caosocouemanus

Be proud of

Be slow at

Be sorry for

I'aaroa

I'epynami

Nuaduuaurtns

Try

If you cannot contact her at
home try calling her mobile
phone (mompo®yi1 Kak Bapmu-

Try not to be late (mocraparii-
Cs1, IPUAOKY yCUAVIS)

Be sure of

Be surprised at

Be worried about

Be worth

Be responsible for

Be no good

Be no use

IIpedrozu

After

Before

Besides

Instead of

On

without

by

I'aaroap1, 1mOCA€ KOTOPBIX MOXKET YIOTPeOAATHCS AU TePYHAUTA,

nan I/IH(l)I/IHI/ITI/IB, B 3aBUICIMOCTV OT 3HaA4YEeHMI:

I'aaroa

I'epynaumin

Nuapnuaurtns

Stop

He stopped smoking on his
doctor’s advice (= mpekpaTin)

He stopped to smoke (4T00BI
IIOKYPMUTD)

Like (love)

I like cooking (MHe HpaBUTCSI,
51 I0Ay4al0 YAOBOABCTBIIE)

I like to cook my meals (cuan-
Tal0 HTO IIPaBUALHBIM)

Hate

She hates going to the theatre
(TeprieT He MOXET)

I hate to trouble you (mHe
O4YeHb >Kaalb, 9TO...)

Remember

I remember positing your
letter (s1 caeaas 9TO-TO U TIOM-
HIO 00 DTOM)

I remembered to post the
letter (s1 He 3abbia caeaaTh
9TO)

Forget

I forgot calling the technician
(BBI3BaA TexHMKa U 3a0bIa 00
DTOM)

I forgot to call the technician
(3aOb121 BHI3BATD)

Regret

I regret saying that you are
a fool (caeaaa u Temeps Xa-
2€10)

I regret to say that you are a
fool (MHe oueHb Kaab, UTO s
ckaxy Bawm....)
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aHT)

I prefer walking to cycling
(BoODT1IIE)

I don’t like dogs. I am always |He was afraid to tell his
afraid of being bitten (ects Be- | parents that he had broken
POSITHOCTB, 4TO ITocAeacTsus | the neighbours window (sT0
OyAyT He OUeHb XOPOIINMH) |HaBepHsIKa OIIacHO)

Prefer I prefer to wait here (ceiraac)

Be afraid

I'epyHamaabHass KOHCTPYKIINST

B repynamnaapHO KOHCTPYKIIMM TAaTOABHBIN DA€MEHT, BhIpaykeH-
HBIl TepyHAMEM, HaXOAUTCS B OTHOIIEHMAX BTOPUYHON IIpeAuKa-
TUBHOCTU K IMEHHOMY ®AE€MEHTY, BhIpa’keHHOMY MeCTOMMeHNeM
(IpUTAKaTeABHBIM MAY AMYHBIM B OOBbEKTHOM Haje>ke) UAN CyIIie-
CTBUTEABHBIM B OOII[eM AU POAUTEABHOM Hajexe. YIoTpebasercs
B TeX >Ke QYHKIVX, YTO U IIPOCTON TepyHAUI.

DyHKIMS ITpumep Ilepesoga
His getting divorced aston- | To, uTo on passeacs, 110-
TToaaexxaiee .
ished everybody TPCAO BCeX

She is thinking perhaps of | Bosmo>xHO, 0oHa AymaeT o

AomioaneHne . . :
his getting married TOM, YTO OH KE€HMACS

That may have been one of
Ompeaeaenne the reasons for her being so
worried

MoskeT OBITh, DTO OAHA U3
IpUINH ee OeCIIOKOIICTBa

YacTtp MMEHHOTO . DTO TO, 4TO THI Ccaeaaa,
It was your doing, Harry! |

CKa3yeMoro Tappu!

She could never look at the

O6crosTeanctBo |child without he tears com-

ing into her eyes

I'asas Ha pebeHKa, OHa He
MoOTrJa cAep>KaTh cae3.

KOHCprKHI/II/I C nIpnvacTrmeM

Oba npudacTus 00pa3yIoT HECKOABKO ITPeANKaTUBHBIX KOHCTPYK-
uuii (mog06H0 MHPUHUTHUBY U TePYHAUIO), B KOTOPBIX OHO HaXo-
AUTCsl B OTHOIIEHUAX BTOPUYHON MPeAMKAaTUBHOCTU C MMEHHBIM
9/1€MEHTOM, BBIpa’KeHHBIM, KaK IPaBUAO, CyIIeCTBUTEeAbHBIM MAU
MectoumeHueM. [Tprnaactie o6pasyer 4 mpeAMKaTuBHBIE KOHCTPYK-
.
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Koucrpyknms

3HaquI/1e; IIocC4ae KakKmx
rAaroaos yHOTpe6IISIeTCSI

IIpmepsnt

[Tocae raaroaos 4yBCTBa
1 BOCHpUATUA (see, hear,
feel, watch, perceive, notice,
observe) (ITpuuactue 1 n 2)

I saw him crossing the
street. — S Bugea, xak
OH II€PEXOANA YAUILLY.

Objective Parti-
cipial Consruction
(caosxHOE gomoa-
HeHUe). Brimmoa-

ITocae raaroaos >KeaaHUs
u T10OY>KAEHMS K AeVICTBUIO
(make, get, like, want, have)
(ITpnuactue 2)

He wants it done quick-
ly. — On xouet, 4TOOBI
9TO OBIAO CAeAaHO ObI-
cTpo.

Nominative Ab-
solute Participial
Construction (He-
3aBUCUMBIN MMe-
HUTEABHBIN C IIPU-
JacTuem)

B 91011 KOHCTPYKITUM YITO-
Tpebasiores IlpuyacTtus 1
u 2. Ona ynorpebasercs B
Tex xe PYHKIMAX, 9TO I
IpocToe ImpudacTue, raas-
HBIM 00pasoM, B PyHKIIUNU
Pa3ANIHBIX OOCTOATEABCTB.

Nina helps me with my
English, I helping her
with German. — Humna
IIOMoOraeT MHe C aHT AU~
CKIM, a s IIOMOTaro e ¢
HEMEILIKIIM.

It being dark, I could
not see anything on the
stairs. — T. x. Ob140 TeM-
HO, s HUYEero He Bujea
Ha CTYIIeHbKax.

HAeT QYHKIIUIO
AOIIOAHEHIS

ITocae r2aroA0B MBICAUTEAb-
Hoi aesiteapHoctu (know,
understand, think, consider)
(ITpmuacrue 2)

I thought her happily
married. — S cuuraa,
YTO OHa CYACTAUBO 3a-
MY>KEM.

ITocae raaroaos: imagine,
keep, smell, set, leave, start
(ITpuyacrnme 1)

I left them quarrel-
ling. — I octaBma ux,
KOTAa OHU CCOPUAMCE.

Subjective Parti-
cipial Construc-
tion (caoxHoe

BricTymaeT B IpeAA0>KeHUN
B (PYHKLIMI CAOKHOIO IIOA-
aesxamero. OHa BO3MO>KHa
AUIID C TAaroAaMy YyBCTBEH-
HOTO BOCITPVIATIS, TPV DTOM
OHMU YIIOTPeOASIOTCS B CTpa-

They were seen speak-
ing to the Dean. — Bu-
AeAu, KaK OHJ pas3rosa-
PUBAIOT C A€KAHOM.

The girl was heard sing-
ing. — Brrao carsimno,

The Prepositional
Absolute Particip-
ial Construction
(HesaBucumas npu-
9acTHast KOHCTPYK-
LU C IPeAA0roM)

OranyaeTcs OT IpeAbIAY-
ITeTl KOHCTPYKIINMM TeM, 9TO
BBOAUTCS Ipeaaorom with
1 B OOABIINHCTBE CcAydaes
BBICTyIIaeT B PYHKIUM 00-
CTOATeABCTBa obpasa Aeli-
cTBUsL. VIMEHHO DAeMeHT
KOHCTPYKIIMU BBIPa’keH
OOBIYHO CYIIeCTBUTEAB-
HBIM B 00IIIeM Iajeske AU
AVYHBIM MECTOUMEHIEM B
00BEKTHOM I1ajexKe

The girl sat quite silent
and still, with her eyes
fixed on the floor. — Je-
ByIIKa C1AeAa MOAYa I
THUXO, I1a3a ee CMOTpeAn
B I1OA.

They were walking on
again, with Hugh calmly
drawing at his pipe. —
OHM cHOBa ryasamn, a
XbIO TUXOHBKO UTpaa Ha
TpyOe.

Coraacosanne spemen. Kocsennast peun

Cozracosanue spemen

CABI/II‘ BpeMeH B IIp1AaTOTHOM AO0IIOAHUTEAbHOM IIpeAA0XKeHnumn

IIpn rAaBHOM IIpeAA0XeHNUN B II

pomieArnieM BpeMeHI

Mcxoanoe Bpems

Bpems
B IPMAATOYHOM

CMBICA AeICTBUSI

rnoaJexarree)

AaTeabHOM 3aaore. TOABKO | KaK AeBYyIIIKa I1O€T.
ITpmyactue 1 moxxeT oOpaszo-

BBIBATh TaKMe KOHCTPYKLINM

3Hauenmne;
Koncrpyknmsa mocae KaKkyx raaroaos IIpumepnr
ynoTpeodasieTcst

B sToit koHCTpyKIIUM 11pu- | My mother having fallen
gacTtue HaxoAutcsa B oT-|ill, I could not go to the
HOLIEHUAX BTOPpUUIHOIL|concert. — ITockoAbKY

Nominative Ab-
solute Participial
Construction (He-
3aBUCUMBIN MMe-
HUTEABHBIN C IIPU-
JacTuem)

HPeAUKaTUBHOCTHU C CyIIle-
CTBUTEABHBIM B OOIIeM I1a-

MOs MaMa 3aboaeaa, s
He MOT UATY Ha KOHLIEPT.

Present Simple

Past Simple

Present Continuous

Past Continuous

AeiicTBue NpuAaTOYHOTO
peAAOXKeHUs IPOUCXOAUT
OJHOBPEMEHHO C AeMCTBUEeM
r/1aBHOTO

AeXe AU MeCTOUMEeHUeM
B IMEHUTEAbHOM IajeKe
(the Nominative Case), HO
IIPU DTOM CYIIeCTBUTEAD-
HOe MAV MeCTOUMeHUe He
SIBASIIOTCSI IOAA€KaluM

IIpeAA0KEHI.

The letter written, she
went to the post-of-
fice. — Korga nucnmo
OBIA0 HamMCcaHoO, OHa
II0IlI1a Ha IIOYTY.

Present Perfect

Past Perfect

JeiicTBe IPpUAAaTOIHOIO
IIpeAA0>KeHNs IIPeAIecTByeT

Past Simple AEVICTBUIO TAaBHOTO
JeiicTBue NpuUAaTOYHOTO
Future Future-in-the-Past |mpegaoskenus cosepimaeTcs

I1032Ke ,ZI,eI7[CTBI/I$I I1aBHOTI'O
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Koneunoe
HpeAIIO)KeHI/Ie

cream
to eat

McxoaHoe
HpeAAO)KeHI/Ie

cream?
to eat?

dopmyaa nepexoaa
raaroa + rojae’karree + CMbICAOBO I1aroa

BonpocnteasHoe ca0B0 + BcrioMmoraTeabHslit | What do you like | He asked me what I liked

>Kalllee + COOTBETCTBYIOIAs BpeMeHHast popma

raaroza.
ITepexoa BpeMeH TaKoIl Ke, KaK U B yTBepAM-

He asked — BOIIpOCUTEAbHOE CA0BO + 11oaAae-
TeAbHBIX HpeAAO)KeHI/I}IX!

ITepexoa BpeMeH TakoIll Xe, Kak U B yTBepAU-

BETCTBYIOIIIasl BpeMeHHas popMma raaroaa
TeABHBIX IIPEAA0XKEHIsIX!

raaroa

BBoaubIN
To ask, to|BcromorareasHslit raaroa + nogaexartiee +| Do you like ice-|He asked me if I liked ice-

inquire, to|cMbICAOBOI IAaroa
interrogate | He asked if (whether) — moaaexarree + coor-

Tun
npeaao-
SKeHW S

Bompocu-
TeABHOE

AEAOBOWN AHMAVMACKUA NA3LIK.
TEKCTBI

E——" Text 1
Seafood!

Fourteen researchers from Canada, Panama, Sweden, Britain and
the US have spent four years analyzing ocean ecosystems, fish pop-
ulation and fishing records. Their findings, which have just been
published, make frightening reading. They predict that by the year
2048 the world's seafood will have dlsappeared v

According to the study, the number of marine species has been
declining much faster in recent decades and if it continues to do so,
there will soon be nothing for us to do to restore the diversity of
these ecosystems. We have already lost nearly 30 % of all the known
species. As we continue to consume more and more from the ocean,
many more species will become extinct. . And scientists
believe that they will all be gone by 2048 unless somethmg is done
about it.

It is important that we find the causes before it's too late
________ of them, the number of ecologically important species is
constantly decreasing and so is the oceans ability to produce seafood
and stay healthy. Some plans for reversing this trend are already
being made. * _____ . Just like agriculture, which farms things
on the land, aquaculture farms things in the water for the purpose
of mass consumption. And so fish, shrimp, oysters and other under-
water species will simply be grown in controlled waters. °

Why should we care? For many reasons. First of all, if the balance
of an ecosystem is threatened then so is its working. For instance,
the water is not cleaned and filtered by the creatures. ¢ _____
Moreover, thousands of people around the world rely on seafood as
their basic food. And finally, the world's economy will be in trouble
if everyone who works in the fishing industry loses their jobs.
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Tasks
1. Read and translate the text.

2. Read the text about the world seafood shortage. Some parts of
the text have been removed. Complete the text by deciding which
part of the text (A—G) fits each gap (1—6). There is one extra letter
you do not need.

A. In the future, we need to rely less on fishing in the wild and
more in so-called aquaculture.

B. Also, in certain territories fishing will have to be banned in
order to let the populations of sea creatures rebuild themselves.

C. We are currently fishing for almost 8,000different species in
order to put them on our tables.

D. For example, many of the Pacific Ocean countries have seafood
and sea plants as their basic diet.

E. Scientists say overfishing (catching too much fish), pollution
and other environmental factors are responsible.

E. Their findings indicate that shrimps in sweet and sour sauce
on the menu of your favourite takeaway will become just a memory.

G. Furthermore, if some species are wiped out, the food chains
they belonged to may be broken.

3. Write a summary.
4. Retell your summary.

E——“ Text 2
Life without the Internet

Recently, an earthquake in Taiwan destroyed Internet lines in
Asia, upsetting the lives of millions of people dependent on the web
for their work and social relationships. Here are some hints on how
to cope if a similar situation occurs where you live.

A

With no chatrooms or games sites, you'll have to find your own
entertainment. Take out the games boards you put away when you
were given your first PC and play Monopoly or Cluedo with your
friends and family. You'll be surprised at how much fun it is.

B

Instead of e-mailing your friends, you’ll have to talk to them on
the phone. And perhaps you can get to know some of the many
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friends you made in the chatroom and find out if they're actually
anything like they said they were in their profiles.

C

As an alternative to picking up the phone, you could visit your
friends in their own houses instead of chatting to them every night
from your room. That way you could find things to do together and
maybe even meet an interesting older brother or sister. You will also
be burning off calories, which will help keep you fit and healthy.

D

The art of letter-writing died with the advent of the Internet, and
with it, the joy of receiving letters from others. Write some letters to
your friends in foreign parts, and experience the pleasure of getting
a letter back.

E

Discover where your local library is and remind yourself what
research was like before the age of the online search.

Remember, many others will be doing the same as you, so it will
be an ideal meeting place for people of your age.

Tasks

1. Read the text and match the headings (1—6) with the para-
graphs (A—E). There is one heading that you do not need.

. Rediscover books and the art of reading.
. Take a walk around a supermarket.

. Go back to traditional fun.

. Get out your writing paper.

. Match a voice to a name.

. Go to other people’s homes.

NV W

N

. Read and translate the text.
. Write a summary.
4. Retell your summary.

E——“ Text 3

iPods

w

Jonathan Ive was on stage, lovingly taking apart an iBook laptop
in front of an audience of fascinated designers. For over an hour, he
described its creation, the necessity of every curve, hinge and sur-
face. Then he pointed to a tiny toolset built into the back of the case,
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a wonderful idea or any service engineer. His attention to detail is
amazing, but his talent goes deeper than that.

The 39-year-old vice-president of industrial design is widely re-
garded as today’s most important British designer. From his studio
at Apple Computers in California, lve’s team have defined the look
of a generation, first with the iBook and iMac, and lately the iPod,
whose owners include the Queen, Tony Blair and George Bush.

Beyond Ive’s talent, he is famous for his privacy. He rarely gives
interviews. His Who’s Who entry states only that he was born in
1967, and fails to mention he is the father of twins. What is known is
that he is thoughtful, brutally honest, passionate and critical of him-
self. With his family, he leads a simple life in a two-bedroom house
Twin Peaks. His only luxury is his Aston Martin, bought, naturally,
because of its looks.

Ive studied industrial design and immediately displayed a great
talent. He would find unusual influences for his designs and instinc-
tively turn them into amazingly modern-looking products. For his
final-year project, Ive developed an alternative monetary system, a
pebble-like object which could be charged up and used instead of
cash or credit cards.

In1990, he worked on projects from cassette recorders for a Lon-
don design company. Asked to design a new bathroom, he bought
marine biology books and searched them for influences from nature.
lve joined Apple in 1992 and his first major success, the colorful all-
in-one iMac computer, was inspired by the glistening transparency
of gumdrops, and was a reaction against the dullness of the beige
desktop computers his greatest success is the iPod, the MP3 player
which has sold millions of units and become a classic. In 2003 he won
the Design Museum’s designer the year competition. And he knows
better than anyone what we’re going to be holding in our hands five
years from now.

Tasks

1. Read and translate the text.
2. Read the text once again and choose the best option (A—D)
to complete the sentences (1—5).

1) Jonathan Ive:
a) used to act in a theatre;
b) used to be a service engineer;
¢) is amazed by small details;

40

d) gives talks for other designers.

2) At present Jonathan Ive:
a) designs products which are a sign of our times;
b) lives and works in Great Britain;
c) works only for very important people;
d) creates luxurious designs for Aston Martin.

3) Jonathan lve:
a) expects a lot from himself;
b) lives a life of luxury in Twin Peaks;
c) loves giving interviews;
d) is described in detail in Who’s Who.

4) During his studies lve:
a) showed a great talent for making money;
b) found very uncommon inspirations;
c) developed only during his last year;
d) got a credit card and spent a lot of money.

5) When Ive started work, he:
a) was a designer of “natural bathrooms;
b) was immediately searched out by Apple;
c) hated boring designs of practical things;
d) made a lot of money selling classic iPods.

3. Write a short summary.
4. Retell the summary.

Text 4

Budget air travel

Budget air travel has made travelling abroad much more popular
than it ever has been before. But how do airlines like easy]Jet and Ry-
anair manage to cut their prices and still remain competitive? Listed
below are the main methods used for cutting costs.

A

Booking over the Internet reduces the need for a call centre, and
eliminates the use of a travel agent in the purchasing of tickets. More
than 95 % of easyJet seats are now sold online and all planes have
been painted with the web address of the airline.
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B

Airlines have reduced the time the aircraft spend in airports be-
tween landing and take-off so that more journeys can be made every
day. Ryanair often uses secondary airports whose fees are cheaper
than main airports.

C

Passengers are only required to present their passports and book-
ing confirmation at the check-in desk, which eliminates the cost of
issuing tickets. Instead of a ticket, passengers receive an e-mail con-
taining their flight details and booking reference.

D

Passengers are not offered an onboard meal by low-cost airlines,
whose reasoning is that passengers would only complain about it
anyway! In this way, management and bureaucracy charges are re-
duced, and passengers are not obliged to pay for something they
don’t want.

E

As well as eliminating the need to issue flight tickets for passen-
gers, low-cost airlines have invested in high-tech computer applica-
tions for their staff, reducing the paper consumption in their offices.

Tasks

1. Read the text about low-coast airlines and match the headings
(1—6) with the paragraphs (A —E). There is one heading that you
do not need.

1) paperless operations

2) travelling without tickets

3) online booking

4) reduced number of flight attendants
5) efficient use of airports and aircraft
6) no free lunch

2. Read and translate the text.

3. Make 5 questions.
4. Write a summary.
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E——“ Text §
Build Your Team: Recruitment and Selection

Putting the right team on the field is crucial. As the saying goes,
“You hire your problems.” Recruitment and selection are now
more important for various reasons. Due to the data and analytical
tasks facing many sales forces, productivity ramp-up times have
increased. Each hire then represents a bigger sunk cost for a longer
time. As baby boomers retire, they must be replaced. In addition,
there were layoffs in sales (and other functions) throughout the re-
cession starting in 2008. As firms seek to grow, putting more “feet
on the street” (or in inside sales positions) increases hiring. And
the math, as Jim Dickie and Barry Trailer document, is daunting.
In surveys, their data has been consistent for years: involuntary
turnover in sales organizations has remained at 13 percent, since
peaking at 14.6 percent in 2009, and total turnover (involuntary and
voluntary —i.e., retirements, moves, etc.) in both good and bad times
runs between 25 and 30 percent.9 This means that the equivalent
of the entire sales force must be replaced at many firms every four
years or so. And the time frame shrinks if and when companies
increase revenue targets.

So while strategy should drive search and selection, the exigencies
of time and labor markets make this, as Roberge discovered, an ad
hoc process at many firms. Most adopt a simple decision rule: look
at the best reps, and try to hire more like them. But you'll never have
enough stars for all sales positions and, in fact, don’t want stars in all
jobs. In any organization, some activities exhibit high performance
variability but have little strategic impact.10 Think, in many selling
situations, about the design of PowerPoint presentations: some folks
are much better than others in doing this, but how much impact
do the slides have versus other sales tasks? Other activities may
be important strategically but exhibit relatively little performance
variability —because the tasks are standard, because the firm or in-
dustry has reduced variability, or because the business model limits
the bandwidth of performance variance. Think about the difference
between sales personnel at Nordstrom, where personalized service
and advice are integral to strategy execution, and Costco, where low
price and product availability make selling activities less complex
and variable. Or, more generally, think again about transaction ver-
sus solution customers in your pipeline, discussed in chapter 6, and
how those sales activities vary.
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You want your stars in activities that exhibit both high impact
and high variability. That may be prospecting or account manage-
ment; it may be transaction selling or solution selling; it may be
call frequency or managing key channel partners. In activities with
low impact or little variability, you don’t need stars and should not
overpay, either in money or in time. In other words, effective hiring
and selection in sales is about building the right portfolio of talent.
This has actionable implications.

Focus on how the salesperson makes a difference. Continually
ask, “Where are we spending too much—and too little—time, money,
and talent across our sales tasks?” The strategic choices discussed
in chapter 5 cascade to selection criteria. Also, the key activities will
be affected by sales structure (see following) and the necessity —
or not—of team selling (see chapter 10) and will change as your
markets change. In subscription-based businesses like software and
many consumer web services, sales activities with high variance and
impact early on are about customer acquisition. But as the market
matures, key activities tend to shift toward account management,
reducing churn, working with engineering on custom applications,
and up-selling or cross-selling additional services. Allocation of sales
talent should change.

Focus on behaviors in selection. In many firms, this means up-
grading assessment skills. Managers are excessively confident about
their ability to evaluate candidates via one or two interviews. But
studies across job categories indicate there is only about a 14 percent
correlation between interview predictions and job success. This is es-
pecially true in sales. A job where individual performance can make
a big difference inevitably leads to a cloning bias—many sales man-
agers hire in their own image because how each manager achieved
that performance is what got him or her promoted and in a position
to hire. But the best results, by far, occur when recruiters can observe
the relevant job behaviors.

There are many ways to observe potential hires” behaviors, in-
cluding simulations, the kinds of tests used at HubSpot, or interview-
ing techniques. Many sales organizations could emulate the practice
used by investment banks and consulting firms when hiring MBAs:
the summer job is, in effect, an extended observation—by multiple
people at the firm —of the candidate’s task behaviors before a full-
time offer is extended. After immersion in the job’s requirements, the
firm and candidate are in a better position to select. Procter & Gamble
and Met-Life provide sales candidates, days before an interview, with
a case study of fifteen to thirty pages. It describes a selling situation,
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and the assignment is to plan a day, select target customers, and de-
velop a sales pitch. The required work helps to check for motivation
and preparation skills. At the interview, the candidate must explain
his or her plan and then role-play the situation with a sales manager
or trainer. Technology is increasing these possibilities via game-like
simulations, virtual video environments, and online media that al-
low more behavioral assessments by more people with less travel
and time. The real constraint in many firms, however, is the lack of
assessment skills by sales managers. This underscores a point dis-
cussed in chapter 10: the importance of links between sales and HR.
Sales managers know (or should know) the key sales tasks. But HR
managers typically know a lot more about the tools, techniques, and
options for assessing behaviors relevant to those tasks.

Be clear about what you mean by relevant “experience,” which is
the most frequently used criterion by sales managers. In one survey,
over 50 percent cited “selling experience within the industry” as their
key selection criterion, and another 33 percent cited “selling experi-
ence in [an]other industry.” Driving this view is a belief that there’s
a trade-off between hiring for experience and the amount of time and
money that you don’tneed to spend on training and development.
But these are very different things, and experience at another com-
pany —within or outside the same industry —is not easily portable.
In a sales context, “experience” is an inherently multidimensional
attribute. It may refer to experience with any (or any combination)
of the following elements:

A customer group (e.g., a banker, a broker, or another finan-
cial-services manager hired by a software firm to call on financial-ser-
vices prospects; or, in health-care businesses, different companies sell
very different products, but many sell to hospitals)

A technology (e.g., an engineer or field-service tech hired to sell
a category of equipment)

A company or division of the selling organization (e.g., a custom-
er service rep moved to a sales position because internal cross-func-
tional coordination is an important sales task and the rep “knows
the people and how to get things done here”)

A geography or territory or culture (e.g., a member of a given
nationality or ethnic group who knows, and has credibility within,
the norms of the relevant customer’s culture)

Selling (e.g., an insurance agent or a retail associate with experi-
ence in another sales context)

The relevance of each type of experience varies with your sales
tasks. In appraising talent, some sales managers “know it when they
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see it,” and many don’t. So consider what kind(s) of prior experience
is truly relevant, and then require the people doing the selection to
clarify what they mean when they see it.

Tasks

1. Read, translate and retell the text.

2. Write a short summary to the text.

3. Make up five questions to the text. Try to use different types
of questions.

4. Explain the meanings of the following phrases:

revenue targets, individual performance, prior experience.

E——" Text 6
Why Unqualified Candidates Get Hired Anyway

Why do businesses evaluate candidates solely on past job per-
formance, failing to consider the job’s difficulty? Why do university
admissions officers focus on high GPAs, discounting influence of
easy grading standards? Francesca Gino and colleagues investigate
the phenomenon of the “fundamental attribution error.”

People make snap judgments all the time. That woman in the
sharp business suit must be intelligent and successful; the driver
who just cut me off is a rude jerk.

These instant assessments, when we attribute a person’s behavior
to innate characteristics rather than external circumstances, happen
so frequently that psychologists have a name for them: “fundamen-
tal attribution errors.” Unable to know every aspect of a stranger’s
backstory, yet still needing to make a primal designation between
friend and foe, we watch for surface cues: expensive pants—friend;
aggressive driving —foe.

A new research paper demonstrates that the fundamental attri-
bution error is so deeply rooted in our decision making that not
even highly trained people-evaluators, such as hiring managers and
school admissions officers, can defeat its effects.

“One of the consequences is that you end up admitting people who
should not be admitted, and rejecting people who should not be rejected.”

Inflated Applicants: Attribution Errors in Performance Evaluation
by Professionals paints a picture of businesses repeatedly promoting
or hiring less-qualified managers who benefit simply by being asso-
ciated with a high-growth group, or universities who weaken their
academic achievements by admitting students who have earned high
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GPAs in high school without considering the ease of the schools” cur-
ricula. The research, published this week in the journal PLOS ONE,
was conducted by Samuel A. Swift and Don A. Moore, University
of California at Berkeley; Zachariah S. Sharek, Carnegie Mellon Uni-
versity; and Francesca Gino, Harvard Business School.

“Across all our studies, the results suggest that experts take high
performance as evidence of high ability and do not sufficiently dis-
count it by the ease with which that performance was achieved,”
the paper reports.

Most research in this area has focused on defining the funda-
mental attribution error rather than actually observing its practi-
cal effects. The researchers decided to investigate whether business
executives and admissions officers —people whose jobs require un-
clouded judgment—are as susceptible to the error as the rest of us.
If this were the case, their research could be the crucial first step
towards helping businesses and universities make smarter recruit-
ment choices.

“Nobody before us really looked at the consequences for import-
ant decisions like selection and admissions,” says Gino, an associate
professor in the Negotiations, Organizations & Markets unit at HBS.
“And you can imagine that one of the consequences is that you end
up admitting people who should not be admitted, and rejecting peo-
ple who should not be rejected.”

The results are enough to spook anyone who has ever sent off a
rizsumii or college application: not only were the studies” subjects
unable to counteract this correspondence bias, they remained sus-
ceptible to it even when warned explicitly of its dangers.

Making the Grade

Excited to begin a study with such distinctly practical footing, the
researchers devised a set of experiments to measure executives’ and
admissions officers’ resistance to this phenomenon.

The first study asked professional university admissions officers
to evaluate nine fictional applicants, whose high schools were re-
portedly uniform in quality and selectivity. Only one major point
of variance existed between the schools: grading standards, which
ranged from lenient to harsh. Predictably, students from “lenient”
schools had higher GPAs than students from “harsh” schools—and,
just as predictably, those fictional applicants got accepted at much
higher rates than their peers.

“We see that admissions officers tend to pick a candidate who
performed well on easy tasks rather than a candidate who performed

47



less well at difficult tasks,” says Gino, noting that even seasoned
professionals discount information about the candidate’s situation,
attributing behavior to innate ability.

Similar results can be seen for the second study, in which the re-
searchers asked business executives to evaluate twelve fictional candi-
dates for promotion. In this scenario, certain candidates had performed
well at an easier job (managing a relatively calm airport), while others
had performed less well at a harder job (managing an unruly airport).

As with the admissions officers, the executives consistently fa-
vored employees whose performance had benefitted from the easier
situation —which, while fortuitous for those lucky employees, can
be disastrous on a companywide scale. When executives promote
employees based primarily on their performance in a specific en-
vironment, a drop in that employee’s success can be expected once
they begin working under different conditions, Gino explains.

Having determined that executives and admissions officers are
equally likely to commit these logical fallacies, the researchers turned
their attention towards ruling out alternative explanations, and ver-
ifying these results outside of the lab. The third study in the series
asked subjects to look at people’s scores in a game, and guess how
well they would do in the subsequent round.

“We wanted to see if we could eliminate the bias by providing
people with full information,” Gino says.

But even when subjects were told that these scores were subjec-
tive, and that some games had been easier than others, the partici-
pants consistently betted on the players with the highest scores—and
were consistently disappointed when their choices went on to lose
the second game.

Failing the Test

The implications of this judgment (or lack thereof) are clearly
reflected in the real admissions records of graduate business schools,
which tend not to consider situational influences in their evaluation
of applicants, and are more likely to accept students from schools
with lenient grading norms. Applicants with a GPA that is one stand-
ard deviation above the mean, 0.17 points, are 31 percent more likely
to be accepted than denied or waitlisted, the authors report in the
paper. Furthermore, according to the National Association of Col-
leges and Employers, 58 percent of employers won’t even consider
candidates with a GPA of 3.0 or lower.

These practices endanger not only the quality of the universities but
the futures of the students themselves, according to the researchers.
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Gino reports being surprised at how difficult it was to counteract
the fundamental attribution error, and, particularly, how strongly its
effects could be seen in these records.

“We thought that experts might not be as likely to engage in this
type of error, and we also thought that in situations where we were
very, very clear about [varying external circumstances], that there
would be less susceptibility to the bias,” she says. “Instead, we found
that expertise doesn’t help, and having the information right in front
of your eyes is not as helpful.”

Yet hope is not lost. Having identified the pervasive, often harm-
ful effects of this universal error, the researchers’ next steps will
work toward formulating new methods of personal evaluation,
which may help universities and businesses safeguard against mis-
guided recruitment efforts.

In the meantime, staying mindful of the fundamental attribution
error can, if only in hindsight, provide a humbling reminder of the
limits to human perception, and perhaps—with enough reinforce-
ment—teach us not to make the same mistake twice.

Tasks

1. Read, translate and retell the text.

2. Write a short summary to the text.

3. Make up five questions to the text. Try to use different types
of questions.

4. Explain the meaning of the following words and phrases:

circumstances, to investigate, personal evaluation, human perception.

E——“ Text 7
Big Deals: Financing Large-Scale Investments

Multimillion dollar start-ups are all over the news these days. But
HBS Professor Benjamin Esty’s research provides insight into a much
bigger kind of venture, with start-up costs on the order of billions,
rather than millions, of dollars.

Pick up most business magazines these days and you’ll probably
find an article on some venture capital transaction involving millions
of dollars. From HBS Associate Professor Benjamin Esty’s perspec-
tive, however, these deals are small change. His research focuses on
projects much bigger than the latest e-commerce enterprise. And in a
new MBA elective course he has developed, Large-Scale Investment,
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Esty examines how private firms structure, value, and finance large,
first-of-a-kind (or greenfield) projects.

“Although the course is really about project finance, I jokingly
refer to it as venture capital for people with real guts,” quips Esty.
“Most of the projects are start-ups, yet they cost something on the
order of $5 billion, not $5 million.” And all too often, he adds, they
turn out to be losing propositions. Private-sector ventures such as
the Euro Tunnel, Euro Disney, and Iridium, and Boston’s Central
Artery Project (the “Big Dig”) in the public sector, are examples of
some recent efforts that went bankrupt or had to be restructured.
The managerial challenge is to figure out how to make sure that
$150 billion or so of annual investment produces good projects and
good returns.

Esty’s interest in project finance evolved out of his doctoral thesis
on risk-taking in the savings and loan (S&L) industry during the
1980s. “I have been intrigued with high leverage and its effects on
managerial incentives and firm performance for quite some time,”
he remarks. “In my thesis, I analyzed why certain S&Ls adopted
high-risk strategies while others did not and found that high lever-
age was an important consideration.” As the S&L crisis passed and
interest in other highly leveraged entities such as LBOs waned, Esty
shifted his research to project finance, one of the hottest applications
of leveraged finance today. “The projects I study are financed with
65 to 90 percent debt, compared with 25 to 35 percent for the typical
industrial firm,” he notes.

Both the size and the uniqueness of the projects Esty has chosen
to examine make them difficult to manage and generate conflicts
between actual and optimal investment behavior. Indeed, he points
out that managers often forgo large, risky projects-even those that
are expected to add shareholder value. An inherent lack of flexibility
compounds these challenges, because most projects involve binary
“go/no-go” decisions. Esty uses the Euro Tunnel as an example:
“You can’t build the first 100 yards and learn anything about un-
derlying demand for the tunnel. Instead, you have to sink the full
$10 to $15 billion into the project before realizing that the demand
isn’t there. And if things go well, you can’t expand capacity, which
means there is limited upside potential,” he continues. “As a result,
companies can’t take a portfolio perspective and rely on a few big
winners to cover a majority of failures. They have to succeed reg-
ularly.”

More and more companies are turning to project finance to sup-
port large capital investments, and the trend is likely to continue due
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to privatization, deregulation, and globalization. “In an increasing-
ly global business environment, achieving minimum efficient scale
in production requires massive capital investment,” Esty says. And
as natural resources are tapped out in developed countries, it be-
comes necessary to explore geographic areas that may not have an
established track record in a particular industry. For this reason, his
course has an emerging markets focus, with case studies on projects
in Venezuela, Kuwait, China, and Thailand, among others.

For example, Esty and research associate Fuaad A. Qureshi coau-
thored a case on a $1.4— billion aluminum smelter in Mozambique
known as the Mozal project. Ravaged by a 17-year civil war that
claimed 700,000 lives and destroyed much of the country’s infrastruc-
ture, Mozambique presented formidable risks as a project site. The
cost of the plant, which was approximately equal to the country’s
gross domestic product, made the investment decision even more of
a gamble. Despite these challenges, the sponsors believed the country
had turned a corner. They appear to be winning their bet, since the
project is ahead of schedule and under budget.

“The social, environmental, and developmental aspects of these
projects are also of great interest to me,” Esty remarks. “The Mozal
project employs 7,000 people, and it provides skills and good wages
in a country where the average person makes from $90 to $100 per
year. Equally important is the project’s catalytic impact on future
investment. The sponsors are considering adding a second smelter
of equal size, while other companies have announced plans for ad-
ditional billion-dollar investments in Mozambique.”

Given the level of uncertainty involved with these projects, how-
ever, they require years of negotiation and careful allocation of risk
among the various parties. “Identifying key risks, deciding who
should bear them, and ensuring that there is an incentive to manage
these risks efficiently is the key to success,” he notes. With billions
of dollars on the line and five to ten parties involved —ranging from
sponsors and contractors to suppliers and host governments—it is
no wonder these deals take years to negotiate.

As project definition or underlying conditions change, risk alloca-
tion and responsibilities must change, too. “If someone agrees to bear
a certain risk, they expect to be compensated for it,” Esty comments.
“If that risk grows, they expect more compensation, which means
someone else has to get less. Negotiating these deals is like squeez-
ing a balloon—if you squeeze it in one place, it pops out somewhere
else. Finding an equilibrium in the midst of this kind of multiparty
negotiation is a difficult task.”
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One way to mitigate the risks is to use off-balance sheet project
finance instead of traditional, on-balance sheet corporate finance.
Consider, for instance, Iridium LLC, a $5.5-billion global satellite
communications firm backed by Motorola that filed for bankruptcy
in August, 1999, and appears to be worth less than $50 million today.
“At the time it set up Iridium, Motorola was a $9-billion company
with a AA rating,” says Esty, who has recently completed a case on
Iridium. “If Motorola had financed Iridium on its balance sheet, the
project’s bankruptcy might have dragged down an otherwise healthy
corporation. By using project finance, Motorola shielded itself from
much of the damage, while retaining some ability to benefit had
Iridium been successful. This ability to facilitate large, risky invest-
ments without jeopardizing sponsoring companies is one of the main
benefits of project finance.”

After a brief slowdown in 1997 and 1998 because of the Asian
and Russian financial crises, the project finance market came roaring
back in 1999 and continues strong into 2000. According to Esty, the
use of project finance in new geographic markets and for new types
of undertakings, combined with an increasing need to finance de-
velopment in countries with limited resources, implies that project
finance should continue to loom large in the years ahead.

Despite the magnitude of annual investment and recent growth,
however, there has been relatively little academic work in this area.
Esty’s research and course development activities are an attempt
to fill this void and improve the way firms manage their capital
investment.

Tasks

1. Read, translate and retell the text.

2. Write a short summary to the text.

3. Make up five questions to the text. Try to use different types
of questions.

4. Explain the meaning of the following words and phrases:

venture capital transaction, optimal investment behavior, equilibrium,
undertakings.

5. Draw a mind map to the text.
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E——“ Text 8
The Real Cost of Bribery

George Serafeim finds that the biggest problem with corporate
bribery isn’t its effect on a firm’s reputation or the regulatory head-
aches it causes. Rather, bribery’s most significant impact is its neg-
ative effect on employee morale.

It's a sad, quantitative fact that bribery runs so rampant in the
world that it has become a Darwinian business tool. A July 2013
report from Transparency International finds that more than one
in four people paid a bribe in the past year, based on a survey of
114,000 respondents in 107 countries. The World Bank estimates that
the equivalent of $1 trillion is offered in bribes every year.

In the age of globalization, it's easy to see how giving into bribery
might be competitively advantageous. In fact, research by Harvard
Business School’sPaul M. Healy and George Serafeim found that
firms that launch anticorruption efforts grow their businesses more
slowly than firms that don’t, especially in regions where bribery is
the expected norm.

“If you think of the cost [of bribery] as just fines and regulatory actions,
you're missing a big piece of the puzzle.”

“We have a pretty good understanding of the benefits of bribery-fa-
cilitating entry into a market, for starters,” says Serafeim, an assistant
professor in the Accounting and Management unit. “But we still have
a much more limited understanding about the costs of bribery.”

That’s why Serafeim recently set out to analyze the negative ef-
fects of bribery on corporate performance. The results of his study,
detailed in the paper Firm Competitiveness and Detection of Bribery,
surprised him. As it turns out, the biggest problem with corporate
corruption isn’t its effect on a firm’s reputation or the regulatory
headaches it causes. Rather, bribery’s most significant impact is its
negative effect on employee morale.

Initiation, Detection, and Response

Serafeim aimed to find out how bribery affected a firm’s opera-
tions across four dimensions of competitiveness: its external business
relations, its interaction with regulators, its public reputation, and
the morale of its employees. (Each of these factors has proven to be
crucial to a firm’s standing in the competitive landscape.)

He hypothesized that the extent of the damage to a firm would
depend on three factors: who initiated the under-the-table payment,
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how it was detected, and the way the firm responded to the bribe
after it was uncovered.

To test the hypothesis, Serafeim evaluated data from the forensic
services practice of PricewaterhouseCoopers, which provides glob-
al consulting services to companies dealing with potential legal is-
sues. The firm annually surveys thousands of its clients about their
respective issues. Serafeim focused on survey answers from 2009
through 2011, during which some 10 percent of respondents (about
500 respondents) anonymously reported that their firm had experi-
enced a bribery incident. Many of the survey takers who had dealt
with corruption worked for firms based in countries infamous for
rampant bribery, including Russia, Ukraine, and South Africa. But
there were also on-the-take reports from firms based in Australia,
the United Kingdom, and the United States, where bribery is less
common but still existent.

“Bribery is a global phenomenon, and people engage in this type
of behavior all over the world,” Serafeim says. “There are different
magnitudes and different extents of bribery, but everywhere in the
world you can find it. The idea that bribery doesn’t exist in the de-
veloped world is a myth.”

The survey included both hypothetical and reactive ques-
tions, asking respondents how they believed the detection of brib-
ery would affect the firm and in cases where it had actually hap-
pened —how bribery really did affect the firm.

Speculation Versus Reality

It turned out that speculation did not match the reality. Respond-
ents guessed that their firm’s reputation would be most negative-
ly affected by bribery, followed in speculated impact by business
relations, employee morale, and relations with regulators. But re-
spondents who had actually dealt with the problem reported that
employee morale was by far more significantly affected by bribery
than any other factor.

That’s important because studies have shown that employee
morale is directly related to a firm’s performance, including stock
market returns. For instance, the consultancy Sirota recently sur-
veyed 13.6 million employees in 840 companies about workplace mo-
rale. High-morale companies (those at which more than 75 percent
of the workforce reported “overall satisfaction with their company”)
had significantly stronger year-over-year stock performance than
companies with lower morale reports. These high-morale companies
averaged a 15.1 percent improvement in their stock price from 2011
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to 2012, compared with a 4.1 percent year-over-year improvement
among the lower-morale companies.

Serafeim’s findings also indicate that bribery could hurt a firm
even if no one outside the organization ever found out about it.

People know each other and talk within an organization, Serafeim
observes. “Information is hard to contain within a group of people,
even if it’s never officially reported,” he says. “The lesson for manag-
ers is that bribery is more costly than you might think. If you think
of the cost as just fines and regulatory actions, you're missing a big
piece of the puzzle.”

As Serafeim had hypothesized, the extent of bribery’s impact on
all four competitiveness factors depended on who committed the
bribe, who discovered the bribe, and what the firm did in response.

On average, cases in which a senior executive committed the bribe
had 64.9 percent more significant impact than those in which the
briber was lower down on the corporate totem pole, according to
the survey results. “Senior management is the ambassador of what
the firm stands for—the culture of the firm and what people are in-
centivized to be doing,” Serafeim says. “As a result, it sends a strong
message about what the organization stands for.”

That said, he notes that respondents reported at least a moderate
negative effect even in cases where the bribery wasn’t committed by
an employee.

“The idea that whatever happens outside an organization is not
going to impact the organization—it’s actually not true,” Serafeim
says. “If your customers or suppliers are engaging in this type of
behavior, it has an impact on the organization.”

With regard to how bribes were discovered, Serafeim found that
bribery cases detected by a firm’s internal control systems (including
tip-offs and whistle-blowers) had a far less negative impact than
those detected by outside regulators.

“This sends a strong message that firms that invest in control
systems are going to realize benefits,” Serafeim says. “You're not
just incurring costs by investing in these systems. There are bene-
fits. Besides protecting reputation and morale, it also means that the
firm is able to contain and control actions that its business allies or
employees take.”

And punishing the offending party proved to be good for busi-
ness. “Dismissal of an employee that initiated bribery or cease of
business relations with an outside party that initiated bribery is sig-
nificantly associated with a lower likelihood of significant impact on
a firm’s reputation,” Serafeim reports in his paper.
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One thing that didn’t seem to matter: the size of the bribe.
Thirty-five percent of the bribes reported in the survey fell under
$100,000, and they had just as much of an effect on competitiveness
factors as the 16 percent involving amounts more than $500,000.
“Size does not matter when it comes to bribery,” Serafeim says.
“Small or big bribing is bad business in the long term.”

Tasks

1. Read, translate and retell the text.

2. Write a short summary to the text.

3. Make up five questions to the text. Try to use different types
of questions.

4. Explain the meaning of the following words and phrases:

bribery, senior management, dismissal, stock market.

5. Draw a mind map to the text.

E——" Text 9

How to Overcome Cross Cultural
Communication in Business

In global companies, effective cross-cultural communication
enables businesses to run more smoothly. By acknowledging the
potential problems that can occur and taking proactive steps to
minimize conflict, you can help your employees work together
better. Adjusting behavior takes time, so be sure to provide op-
portunities for your employees to learn about each other’s cultures
and habits before problems arise. Set expectations throughout your
company that additional effort might be required to understand
each other. Foster engagement in thoughtful consideration instead
of jumping to hasty conclusions that lead to volatile, unproductive
conflicts.

Step 1

Run meetings to expose your employees to other cultures. Intro-
ducing employees who will be working together in a non-threatening
environment enables a good working relationship long term. Learn-
ing about another culture’s language, rules and norms for acceptable
behavior helps prepare your employees to deal with situations as
they arise. Changing preconceptions can lead to more conducive
working relationships.
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Step 2

Conduct activities to demonstrate how dependent we are on lan-
guage. For example, dedicate a day to being silent. Have each em-
ployee develop a contract stating what they hope to learn, how long
they will remain silent (what exceptions can be made) and how they
plan to cope without speaking all day. After experiencing a day with
limited communication, participants can typically relate to being in
a foreign environment more easily.

Step 3

Provide workshops, tips and techniques for communicating effec-
tively in cross-cultural work environments. People act according to
the values of their own culture. Others from another culture might
interpret behavior differently. Practicing such strategies as active
listening (paraphrasing what is said to ensure understanding can be
achieved) and using multiple forms of communication, such as writ-
ten, audio and visual, can enhance employee involvement in assuring
that conflicts do not arise because of cultural misunderstandings due
to lack of awareness.

Step 4

Coach employees to mediate conflicts related to cultural misun-
derstandings. Provide opportunities for employees to respond to
situations from viewpoints different than their own. Divide a group
of people into pairs to conduct role-playing exercises that allow par-
ticipants to acknowledge culture difference exist. Encourage each
pair to think about a conflict they have experienced recently due
to cultural differences. Have each participant describe what they
might find offensive or unusual. Let each participant suggest how
the problem would be handled in their own culture. Together, have
the participants develop a resolution to the problem. Have each pair
report to the larger group on their experiences.

How do cultural differences affect communication?

People living in different cultures have different habits, values
and ways of expression. These differences are cultural differences
which cause problems when people communicate. The following
points can highlight more about such differences:

1. Body movements: Our body sends non-word messages through
hands, fingers, eyes, head, face and so on. These non-word messages
have different meaning in different cultures, such as:
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Handshake: Americans like to greet by firm of handshake while
Chinese do not like much touching to greet. Rather they bow to
greet people.

Eye contact: In U.S.A people maintain eye contact while speaking
to provide importance. Whereas, in Indonesia, looking directly at
people considered to be disrespectful.

Fingers: Use of two fingers to show victory sign is a symbol of suc-
cess in U.S.A. The same symbol has a vulgar meaning in Australia.
In Japan such sign represents money. Even the use of “thumbs up”
means “things are well” in England and U.S.A but it has a negative
meaning in Nigeria.

Head movement: Up and down movement of the head means “Yes”
and a side to side movement of the head means “No” in U.S.A.
whereas, up and down movement of head means “No” and side to
side movement of head means “Yes” in Bulgaria.

Smile: A smile is viewed as a positive sign in American culture but
considered as a sign of weakness in African cultures. So, all cultures
use body movements during communication but in different ways.

2. Space: Space is viewed differently by different cultures. In
some cultures, people maintain distance in other cultures, people
want to be close. For example, North Americans maintain two feet
distance while speaking. But Arabians stand close while speaking.
Americans view space as a “Right” but Arabians view space as “In-
decent”.

3. Time: Some cultures regard time as an important factor every-
where but some other cultures view time in a more relaxed way.
People from U.S.A, U.K or Europe maintain time efficiently; whereas
Arabians are late to show that they are busy.

4. Religion: Religion is an important socio-cultural factor and
guides way of living and future thinking. It affects consumption,
business and attitude.

For example: Trading of liquor is restricted in muslim countries
but open at western world. Moreover “Interest” on loan is prohibit-
ted in Islamic banking but very common in commercial Banking.

5. Social values: Social view differs from culture to culture in the
following areas:

Living style: Some cultures lead luxurious life while others may
not. Arabians give emphasis on luxurious life and spend huge during
life time. They view luxury as a status whereas Japanese are hard
worker and save more and more for future.

Class status: In many cultures, questions on occupation, income
and job title are asked without any hesitation. But cultures which
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support human equality avoid such questions. In Bangladesh, peo-
ple feel free to talk about status but English man hesitates to talk
about it.

Addressing people: In many cultures, people are addressed by
their first name whereas in many cultures, this trend is a symbol of
disrespect. In U.S.A, subordinate addresses: their superior as, “Mr.
Park”. However in Bangladesh, subordinate commonly uses the term
“Boss”.

Role play: The role of women varies widely by culture. In Thai and
American culture, women play major role in business. Whereas, in
many Arab countries, women still do not play any important role
in business.

6. Frankness: First World countries are more frank and open than
third World countries. Americans and Germans are more frank than
Asians in respect of relationship. They openly share all relevant in-
formation during communication. While Asians deal with limited
information and remain introvert.

7. Customs: Social customs widely vary “across cultures. From
cradle to grave customs are found different among cultures. The
way of greetings and welcoming in China or Japan differs from Arab
countries. Moreover the tribal society of our country follows customs
which is absolutely different from our original culture.

8. Language: There are more than three thousand (3000) languag-
es in the world and therefore there is a chance of miscommunica-
tion during international communication. International business
manager may face communication problems for the below reasons:

Same word may have multiple meaning, e.g The word run means
move fast, operate, cricket score and many more. The Oxford English
Dictionary uses over 1500 words to define “WHAT”.

Lack of alternated word, e.g Supermarket has no alternate in
some languages. The French have no word to distinguish between
house and home, man and gentlemen and mind and brain. The Span-
ish has no word to distinguish between a chairman and a president.

Words may have different meaning in different culture, e.g Chi-
nese and Japanese use the word “Yes” to mean ‘I am listening’. But
American and British use “Yes” to mean ‘Right’

From above it is clear that there are lots of cultural differences to
affect communication. We should understand the cultures and mod-
ify our communication to address our receivers of different cultures.
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Tasks

1. Read and translate the article.
2. Answer the questions.

A. What enables businesses to run more smoothly?

B. Does learning about another culture’s language, rules and
norms for acceptable behavior help prepare your employees to deal
with situations as they arise?

C. Should companies provide workshops, tips and techniques
for communicating effectively in cross-cultural work environments?

D. What are cultural differences? Give examples of cultural dif-
ferences.

E. Do you agree that cultural differences affect communication?

3. Prepare a short summary of the text. Focus on the most in-
teresting facts.

4. Compare social values of your country and Great Britain.

5. Retell the article.

E——" Text 10
World Universities

So many students are today curious to venture abroad to get de-
grees of higher relevance. However, they should know which of the
World Universities can offer them jobs and immediate placement.
Some of the top world universities are Harvard, Stanford, Oxford,
university of Cambridge and university college London. Even Yale
University is counted among the top universities in the world. The
admission requirements for all these world universities are different
from one another.

Harvard is the most ancient American higher learning institute.
This is the reason for its excellence. It has existed for almost 300
years now. Being started 140 years prior to the signing of declara-
tion of independence. What's great about this university is that it
has one of the most interactive learning environments in the world.
It also provides residential accommodation to its students. It has
a massive range of courses for students to choose from under the
different domains of History/Archaeology, Humanities, Econom-
ics, Creative/Performing Arts, and mathematics, Medicine/Medical
Sciences, Physical Sciences, Philosophy, Psychology, Computing/
Information Technology, General Engineering /Other Engineering
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and Languages. It has a faculty of 2000 professors in the university
campus along with 7000 others teaching at the various teaching hos-
pitals under this university.

The University of Cambridge is also an interesting option for study-
ing abroad. This university also had many museums, which let students
explore its present and old teaching activities of along with some former
illustrious students. Students can be assured about the quality of edu-
cation imparted at this university because it is regulated by the United
Kingdom’s Quality Assurance Agency. It can also offer an immense
amount of knowledge to its students through well-endowed libraries.
It arranges lectures for students from well-known experts in a specific
domain. It has 31 beautiful and resourceful colleges out of which 3(New
Hall, Lucy Cavendish and Newnham only give admission to females.
Both the university and the college do the teaching of the students.
However, the degrees are provided by the university only.

Yale is also an old university. It was started in the year 1801. Yale
has expended tremendously since the time it was started. It set up
its medical institution in 1801 and the law school in 1843. Its school
of management was the last to be initiated in the year 1974. It also
offers courses in Fine arts and music to its students. It became Yale
University in 1887. Interestingly, this university offers six courses in
engineering and it including Mechanical Engineering, Applied Phys-
ics, Biomedical Engineering, Environmental Engineering, chemical
and electrical engineering.

University College London is also a world university, which of-
fers courses par excellence to its students. It has made an interna-
tional name for itself in the field of research and teaching. It offers a
wide variety of subjects including sciences, social sciences, arts and
biomedicine. It was given the title of the best research university
in the London area according to the Research Assessment Exercise
(RAE) done in 2008. This body recognized UCL as a university that
has attained great results in every subject taught here.

Tasks

1. Read and translate the text.

2. Make up five questions to the text. Try to use different types
of questions.

3. Explain the meaning of the following words and phrases:

admission requirements, residential accommodation, university campus,
well-endowed libraries.

61



4. Which university attracts your attention? Would you like to
study there? Justify your answer. __

E——“ Text 11
Corporate Responsibility

More and more educational institutions have started to !

MBA courses which focus on corporate responsibility. This develop-
ment reflects the fact that ? the late 90s companies have rec-
ognised that corporate responsibility makes good business sense —
forsmallas®____ as for large companies.

Businesses have had to respond to*_____ customers. Modern
consumers like businesses that have good working conditions and
pay®___ time.

As Gill Daniels of Hillington University says, ¢ ____ busi-
ness world needs more graduates with a background in corporate
responsibility, particularly 7 ____ who have practical experience
of working in socially responsible companies. That’s the reason why
all our students 8 _______ expected to spend at least four weeks on
a work placement, ® _______ in the UK or overseas. We have links
with a number of excellent companies. ' Betex and B2P, for
example, only invest in countries with a good human rights record
and™ ___ Entel nor Cyplon uses child labour.’

2 you are interested in learning more about courses in
corporate responsibility, visit www.cp.org.uk.

Tasks

1. Read the article about corporate responsibility.

2. Choose the correct word to fill each gap, from A, B or C. For
each question 1—12, mark one letter (A, B or C).

3. Translate the text.

4. Retell the text.

1 A offer B offering C offered
2 A for B since C during
3 A addition B well C too

4 A its B his C their
5 A on B by C at

6 A a B the C an

7 A  those B that C this

8 A are B is C have
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9 A each B either C nor
10 A both B some C all
11 A neither B both C either
12 A when B as C if

Text 12
What is Globalization?

Globalization is a process of interaction and integration among
the people, companies, and governments of different nations, a pro-
cess driven by international trade and investment and aided by infor-
mation technology. This process has effects on the environment, on
culture, on political systems, on economic development and prosper-
ity, and on human physical well-being in societies around the world.

Globalization is not new, though. For thousands of years, people
and, later, corporations have been buying from and selling to each
other in lands at great distances, such as through the famed Silk
Road across Central Asia that connected China and Europe during
the Middle Ages. Likewise, for centuries, people and corporations
have invested in enterprises in other countries. In fact, many of the
features of the current wave of globalization are similar to those
prevailing before the outbreak of the First World War in 1914.

But policy and technological developments of the past few dec-
ades have spurred increases in cross-border trade, investment, and
migration so large that many observers believe the world has entered
a qualitatively new phase in its economic development. Since 1950,
for example, the volume of world trade has increased by 20 times,
and from just 1997 to 1999 flows of foreign investment nearly dou-
bled, from $468 billion to $827 billion. Distinguishing this current
wave of globalization from earlier ones, author Thomas Friedman
has said that today globalization is “farther, faster, cheaper, and
deeper.”

This current wave of globalization has been driven by policies
that have opened economies domestically and internationally. In the
years since the Second World War, and especially during the past
two decades, many governments have adopted free-market economic
systems, vastly increasing their own productive potential and creat-
ing myriad new opportunities for international trade and investment.
Governments also have negotiated dramatic reductions in barriers to
commerce and have established international agreements to promote
trade in goods, services, and investment. Taking advantage of new
opportunities in foreign markets, corporations have built foreign
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factories and established production and marketing arrangements
with foreign partners. A defining feature of globalization, therefore,
is an international industrial and financial business structure.

Technology has been the other principal driver of globalization.
Advances in information technology, in particular, have dramati-
cally transformed economic life. Information technologies have giv-
en all sorts of individual economic actors —consumers, investors,
businesses —valuable new tools for identifying and pursuing eco-
nomic opportunities, including faster and more informed analyses
of economic trends around the world, easy transfers of assets, and
collaboration with far-flung partners.

Globalization is deeply controversial, however. Proponents of
globalization argue that it allows poor countries and their citizens
to develop economically and raise their standards of living, while
opponents of globalization claim that the creation of an unfettered
international free market has benefited multinational corporations in
the Western world at the expense of local enterprises, local cultures,
and common people. Resistance to globalization has therefore taken
shape both at a popular and at a governmental level as people and
governments try to manage the flow of capital, labor, goods, and
ideas that constitute the current wave of globalization.

To find the right balance between benefits and costs associated
with globalization, citizens of all nations need to understand how glo-
balization works and the policy choices facing them and their societies.

Tasks

1. Read and translate the article.

2. Give a title to the article.

3. Explain the underlined words and phrases.
4. Make 5 questions to the text.

5. Write a short summary of the text.

6. Talk about globalization.

E——" Text 13
A

Internet addiction is described as an impulse control disorder,
which does not involve use of an intoxicating drug and is very sim-
ilar to pathological gambling. Some Internet users may develop an
emotional attachment to on-line friends and activities they create on
their computer screens. Internet users may enjoy aspects of the Inter-
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net that allow them to meet, socialize, and exchange ideas through
the use of chat rooms, social networking websites, or “virtual com-
munities.” Other Internet users spend endless hours researching
topics of interest Online or “blogging”. Blogging is a contraction of
the term “Web log”, in which an individual will post commentaries
and keep regular chronicle of events. It can be viewed as journaling
and the entries are primarily textual.

Similar to other addictions, those suffering from Internet ad-
diction use the virtual fantasy world to connect with real people
through the Internet, as a substitution for real-life human connection,
which they are unable to achieve normally.

B

Preoccupation with the Internet. (Thoughts about previous on-
line activity or anticipation of the next on-line session.)

Use of the Internet in increasing amounts of time in order to
achieve satisfaction.

Repeated, unsuccessful efforts to control, cut back or stop Internet
use.

Feelings of restlessness, moodiness, depression, or irritability
when attempting to cut down use of the Internet.

On-line longer than originally intended.

Jeopardized or risked loss of significant relationships, job, educa-
tional or career opportunities because of Internet use.

Lies to family members, therapists, or others to conceal the extent
of involvement with the Internet.

Use of the Internet is a way to escape from problems or to relieve
a dysphoric mood. (e.g. Feelings of hopelessness, guilt, anxiety, de-
pression.)

C

Internet addiction results in personal, family, academic, finan-
cial, and occupational problems that are characteristic of other ad-
dictions. Impairments of real life relationships are disrupted as a
result of excessive use of the Internet. Individuals suffering from
Internet addiction spend more time in solitary seclusion, spend less
time with real people in their lives, and are often viewed as socially
awkward. Arguments may result due to the volume of time spent on-
line. Those suffering from Internet addiction may attempt to conceal
the amount of time spent on-line, which results in distrust and the
disturbance of quality in once stable relationships.
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Some suffering from Internet addiction may create on-line per-
sonas or profiles where they are able to alter their identities and
pretend to be someone other than himself or herself. Those at highest
risk for creation of a secret life are those who suffer from low-self-es-
teem feelings of inadequacy, and fear of disapproval. Such negative
self-concepts lead to clinical problems of depression and anxiety.

Many persons who attempt to quit their Internet use experience with-
drawal including: anger, depression, relief, mood swings, anxiety, fear,
irritability, sadness, loneliness, boredom, restlessness, procrastination,
and upset stomach. Being addicted to the Internet can also cause physical
discomfort or medical problems such as: Carpal Tunnel Syndrome, dry
eyes, backaches, severe headaches, eating irregularities, (such as skip-
ping meals), failure to attend to personal hygiene, and sleep disturbance.

Tasks

1. Read and translate the text.

2. Give the headings to the paragraphs: What are the effects?
What is Internet addiction? What are the warning signs of Internet
addiction?

3. Write an annotation to the text.

4. Prepare to talk about Internet addiction.

E——" Text 14
Work Trends

How will we all work in the future? We asked Peter James, HR
Director of Management Enterprises, to give us his views. This is
what he said. People currently spend too many hours at work and
too many hours travelling to and from work. I don’t think this will
change much — in fact, companies will expect everyone to occasion-
ally work at weekends. But in the future I think that more people
will work at home and will use e-mail more to communicate with
each other. Business travel will become less frequent as people hold
their meetings using video conferences.

I think we’ll also see more technology in the workplace. Many
people enjoy working in offices that offer all the latest equipment,
so companies will have to work hard to offer the best machines and
software on the market in order to ensure that these people choose
to work for them, not their rivals. The increased use of e-mail will
mean that there will be less face-to-face communication, although, of
course, e-mail will never be able to replace social interaction entirely.

66

Companies will, though, have to arrange more out-of-hours activities
for staff, such as a meal in a restaurant after work or a weekend break
in the country, so that colleagues can meet and socialise effectively.

In my opinion, women will reshape the workplace more in the
future as they start to take on more senior jobs in companies. This
will not just be in traditional areas for women such as human re-
sources, but also in finance. Training, too, will change. People will
still need initial training when they start a new job, and they will
also continue to need on-going training, particularly in using the
new technology in their workplace. However, I think the way train-
ing is delivered will change. I don’t think staff will be able to attend
classes outside the company any more. They will have to study at
their desks; e-learning will become the most usual form of training
for all employees, even for managers.

Although job security is already an issue in some companies, I
think the situation will become much worse. People will have to
change jobs more often, perhaps after only one or two months, and
people will have to work for more than one organisation at a time.
I don’t think salaries will increase, but people will be expected to
take on more responsibility. I think that employees will therefore
find it difficult to remain motivated and loyal to the company, or
companies, they are working for.

Tasks

1. Read this article about work trends.
2. For each question 1-6 choose the correct answer. Mark one
letter (A, B or C).

1) Peter predicts that people will:
a) travel more often for business;
b) sometimes have to work seven days a week;
c) have meetings less frequently;

2) Which of these predictions does Peter make?
a) companies will compete to recruit staff;
b) equipment will become much cheaper;
c) senior staff will get the best computers.

3) Peter predicts that:

a) colleagues will only be allowed to communicate via e-mail;
b) employers will organise social events for their staff;
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¢) team-building sessions will be arranged for employees.

4) Peter thinks that in the future women will:
a) choose to work from home more;
b) influence the way companies operate more;
¢) manage staff from more than one department.

5) What does Peter say about training in the future?
a) there will no longer be any initial training for new staff;
b) on-going training will take place at local organisations;
c) all employees will receive training via their computers.

6) Peter predicts that in the future:
a) job security will not be an issue;
b) people will have more than one job;
c) salaries will be double what they are now.

Text 1§

Why Competition is Good for Business

The famous American expert in the field of Finance Jeffrey Hay-
zlett told why in any business competition contributes to the fight
moving forward.

Jeffrey said that in fact the lack of competition — not always a
positive phenomenon. Competition is always good because it can
help you to become better! This helps to create an excellent reputa-
tion in the eyes of customers.

Tensions.

Like the competition, the tension has a positive effect on business.
It sheds light on things that people don’t want to speak, and forces
you to acknowledge the existing problems instead of ignore them.
When you see that your competitor has captured the market or start-
ed a successful marketing campaign, you have three choices: adapt,
change or leave. The tension creates a space for creative thinking
through which you are able to make a big breakthrough.

The introduction of a new.

When you have a competitor, you are constantly thinking about
how to defeat him and to always be one step ahead. Strategic think-
ing will help move your business forward, and thanks to the inno-
vation your company will be able to stay in the leading position.
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Standards of customer service.

It is obvious that to achieve success the company must be in all
aspects 100 % better than her competitors, including customer ser-
vice. Quality service can be a driving factor for business. It includes
a lot of nuances, ranging from how you greet customers, and, to how
you spend them a check. Try to be not only the best in its niche, but
also to provide the best customer service.

The ability to build trust.

The more competitors work in the industry, the better consumers
can assess the quality of the products. Do everything that will make
customers trust your company. Then among your many competitors,
they will choose you. It's one thing to be the first on the market, quite
another to be the only one there.

Concentration on the main.

The presence of competitors in your industry allows you to con-
centrate on the best customers your business. Instead of spending
time and money to attract a wide base of customers that may simply
not need in your business, you should focus on the interaction with
the target audience.

Understanding who is your audience, and creating information
messages for her is a sure way to achieve customer loyalty.

When something happens, do not panic and do not stay indiffer-
ent. Just go ahead, especially if this path leads to your competitors.
Fight for the title to be the best!

Tasks

1. Read and translate the article.
2. Answer the questions:

A) Is the lack of competition a positive phenomenon?

B) Can competition help you to become better?

C) What choices do you have when you see that your competitor
has captured the market or started a successful marketing campaign?

D) What can be a driving factor for business?

E) What should you focus on?

F) How to achieve customer loyalty?

3. Write an annotation to the text.
4. Prepare to talk about competition.
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2. NIPOWMECCNOHAALHLIN
AHFAVMACKWA A3LIK. TEKCTLI

@ Text 1

Income Elasticity of Demand

Studying the theory of demand we can assume that there is a
relationship between price, income and quantity, but this assump-
tion itself cannot allow us to see how much the quantity demanded
is affected by a price change for a good or an income change. This
relationship varies from one good to another.

One of the most important of these relationships is income elas-
ticity of demand. The income elasticity of demand is to show how
much the quantity demanded depends on changes in income if other
factors are constant. The income elasticity is the percentage change
in quantity following one-percent change in income if other factors
are constant.

The coefficient is mainly positive as with the income increased
a consumer buys more of most products, and when the income de-
creases, the quantity demanded falls.

The income elasticity for food in the United States is about 0.2.
A few goods such as dry beans (cyxue 606v1) have negative income
elasticities. If elasticity is above zero, the product is called a normal
good, if elasticity is below zero, the product is an inferior good.

Tasks

1. Read the story and guess what the underlined words mean.
2. Tick the statements which correspond the text. Correct the
wrong statements.

* The relationship between price, income and quantity demanded
is constant for all goods.

* The income elasticity of demand shows how much the quantity
demanded changes with changes in income.

* The income elasticity of demand is expressed in percent.

* The coefficient may be positive and negative.
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¢ Income elasticity works in opposite directions for normal and
inferior V goods.

3. Translate the text into Russian.

@ Text 2

Fiscal policy is an instrument of demand management which
is used to influence the level of economic activity in an economy
through the control of taxation and government expenditure.

The government can use a number of taxation measures to control
aggregate demand or spending: direct taxes on individuals (income
tax) and companies (corporation tax) can be increased if spending
has to be reduced, for example, to control inflation. Spending can
also be reduced by increasing indirect taxes: an increase in the VAT
on all products or excise duties on particular products such as petrol
and cigarettes will result in lower purchasing power.

The government can change its own expenditure to affect spend-
ing levels as well: a cut in purchases of products or capital invest-
ment by the government can reduce total spending in the economy.

If the government is to increase spending, it creates a budget
deficit, reducing taxation and increasing its expenditure.

A decrease in government spending and an increase in taxes
(a withdrawal from the circular flow of national income) reduces
aggregate demand to avoid (u36ezampv) inflation. By contrast, an in-
crease in government spending and/or decrease in taxes — an in-
jection (deresxtoe 6ausarue) into the circular flow of national income
stimulates aggregate demand and creates additional jobs to avoid
unemployment.

In practice, however, the effectiveness of fiscal policy can be re-
duced by a number of problems. Taxation rate changes, particularly
changes in income tax, take time to make; considerable proportion
of government expenditure on, for example, schools, roads, hospi-
tals and defence cannot easily be changed without lengthy political
lobbying.

Tasks

1. Read the text, give the title and answer the questions below
the text:

A) What is the effect of reduced aggregate demand in an econ-
omy?
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B) How can aggregate demand be reduced?
C) What is the effect of higher aggregate demand? d) What can
decrease the effectiveness of fiscal policy?

2. Think and say:

Is the government of Russia now taking measures to increase or
reduce government spending and taxes? What are these measures?
Why are they being taken?

3. Translate the second passage into Russian.

@ Text 3

In practice, many of the people who have money in banks are the
old. Having built up savings during their working life, they often
put their money into bonds to ensure income during old age. These
people lose out when there is unexpected inflation and the real value
of the bonds falls. They also lose out if they are keeping what they
have in non-interest-bearing accounts or under the bed.

The young, and especially those just entering middle age, often
take out a large mortgage (ccyda nod redsuxumocmv) to move into a
large house and bring up a family. Having borrowed a fixed sum to
buy a house, they profit when unexpected inflation increases house
prices and incomes without a corresponding increase in the sum they
must repay to the bank or building society.

Unexpected inflation redistributes (nepepacnpederamo) from the
old to the young. With technical progress and productivity increases,
each generation (noxoaenue) is likely to have a higher living standard
than the previous generation. Further redistribution from the old to
the young increases this inequality between generations.

Tasks

1. Read the text without any dictionary and give the title to it.
2. Tick the statements which correspond with the text.

¢ Inflation is generally good for the old.
* Borrowers usually profit with inflation.
¢ Redistribution between generations is a desirable tendency.

3. Say the main idea of the text in one sentence.
4. Translate into Russian.
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@ Text 4

1. For management of the company to be efficient, extensive and
accurate information concerning receipts and payments, assets and
liabilities, depreciation of assets and other data about company
status are required. Such information being obtained mainly from
different records, additional funds and time should be invested in
bookkeeping and accounting system.

2. In general, accounting and bookkeeping mean identifying,
measuring, recording economic information about any business,
bookkeeping being considered the preliminary stage and a part of
the larger field of accounting.

3. The task of a bookkeeper is to ensure the record-keeping aspect
of accounting and therefore to provide the data to which account-
ing principles are applied in the preparation of financial statements.
Bookkeeping provides the basic accounting data by systematical re-
cording such day-to-day financial information as income from the
sale of products or services, expenses of business operations such
as the cost of the goods sold and overhead expenses such as rent,
wages, salaries.

4. Accounting principles determine which financial events and
transactions should be recorded in the bookkeeper’s books. The anal-
ysis and interpretation of these records is the primary function of ac-
counting. The various financial statements produced by accountants
then provide managers with the basis for future financial planning
and control, and provide other interested parties (investments, the
government) with useful information about the company.

Tasks

1. Read the text and say if the statement true, false or there’s
no information about it: A typical account is known to have two sides.

2. Make 4 questions to the information.

3. Choose the passage which includes the following informa-
tion and translate it: Bookkeeper should ensure the record-keeping
aspect of accounting.

4. Translate the text into Russian.
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@ Text §

A change in demand takes place when one of the factors assumed
constant changes.

An increase in income results in a rise of the quantity demanded,
provided the goods are normal.

A change in the price of one good has an income effect and a
substitution effect. The income effect of a price increase is to reduce
the quantity demanded of all normal goods. For inferior goods, the
income effect works in the opposite direction. The substitution effect
leads consumers to buy less of the goods whose price has increased.

The substitution effect of a price rise will also reduce the demand for
the goods that are complementary to the goods whose price has risen.

In practice, there are three types of relationships between goods:
the goods may be substitutes, complements, or independent. The
definition of the three types of relationships is based on the substi-
tution effect of the price change of a good.

The substitution effect is positive for substitute goods, the price
of the good and the quantity of the good move in the same direction.
If the price increases, consumers tend to substitute it for. If the price
decreases, then consumers tend to substitute the relatively cheaper
for. In both cases, there is a positive relationship between the price
of and the quantity of. An example is butter and margarine.

The substitution effect is negative for complementary goods such
as buns and hot dogs. In this case, the price of hot dogs and the
quantity of buns move in opposite directions. An increase in the
price of (hot dogs) means that the quantity demanded of decreases
and the quantity of the complementary good (buns) also decreases.
The same happens when the price of decreases. In both cases there
is a negative relationship between the price of and the quantity of.

Notice that if the goods change places in the equation, it may
result in a different coefficient. Let us consider the consumption of
sugar and coffee. A change in the price of coffee may have some
influence on the use of sugar, but a change in the price of sugar
probably will have very little influence on the use of coffee.

The substitution effect is zero for independent goods. Independ-
ence means that no substitution or complementary relationship exists
between the two goods.

Tasks
1. Read the text and give a title to it.
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2. Put the questions in the order to make them the plan to the
retelling. Answer these questions:

A. What examples of complementary goods are given in the text?

B. What goods are called independent?

C. How many types of relationship between goods can you name?

D. How does the substitution effect work with complementary
goods?

E. How does the substitution effect work with substitute goods?

3. Translate the questions into Russian.

4. Retell the text.
@ Text 6

Market and Command Economies

Economics is a science that analyses what, how, and for whom
society produces. The central economic problem is to reconcile the
conflict between people’s unlimited demands with society’s ability
to produce goods and services.

In industrial Western countries markets are to allocate resources.
The market is the process by which production and consumption are
coordinated through prices.

In a command economy, a central planning office makes decisions
on what, how, and for whom to produce. Economy cannot rely en-
tirely on command, but there was extensive planning in many Soviet
bloc countries.

A free market economy has no government intervention. Resourc-
es are allocated entirely through markets.

Modern economies in the West are mixed and rely mainly on
the market but with a large dose of government intervention. The
optimal level of government intervention remains a problem which
is of interest to economists.

The degree of government restrictions differs greatly between
countries that have command economies and countries that have
free market economies. In the former, resources are allocated by cen-
tral government planning. In the latter, there is not any government
regulation of the consumption, production, and exchange of goods.
Between the two main types lies the mixed economy where market
and government are both of importance.
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Tasks

1. Read the text, underline the key words and translate the text
into Russian.
2. Write down the summary to the text.

3. Retell the text.
@ Text 7

The Role of Government in the Economy

In every economy the work of different firms has to be coordi-
nated. In a market economy this coordination is achieved by means
of markets. Nevertheless the debate over the role for Government
in a market economy is continuing and the issue is being widely
discussed at the present time. An economy based on free enterprise
is generally characterised by private ownership and initiative, with
a relative absence of government involvement. However, govern-
ment intervention has been found necessary from time to time to
ensure that economic opportunities are fair, to dampen inflation and
to stimulate growth. Government plays a big role in free enterprise
system. Federal, state and local governments tax, regulate, and sup-
port business. In any country there are agencies to regulate safety,
health, environment, transport, communications, trade, labour re-
lations, and finances. Regulation ensures that business serves the
best interests of the people as a whole. Some industries — nuclear
power, for instance — have been regulated more closely over the
last few years than ever before. In others the trend has been towards
deregulation or reduction of administrative burden on the economy.
The U.K. economy has a tradition of government intervention for
specific economic purposes — including controlling inflation, lim-
iting monopoly, protecting the consumer, providing for the poor.
The government also affects the economy by controlling the money
supply and the use of credit. The aim is a balanced budget.

Tasks
1. Read the article and do the following;:

A) Divide into passages and underline the key words that can be
the headlines of them:

B) Analyse how the word “economics” transfer into correspond-
ing equivalents and pronounces:

C) Make the plan of the text.
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D) Translate the text into Russian.

@ Text 8

What are Environmental Ethics?

Environmental ethics is a branch of ethics that studies the rela-
tion of human beings and the environment and how ethics play a
role in this. Environmental ethics believe that humans are a part of
society as well as other living creatures, which includes plants and
animals. These items are a very important part of the world and are
considered to be a functional part of human life. Thus, it is essential
that every human being respect and honor this and use morals and
ethics when dealing with these creatures.

As per Nature.com,” Environmental ethics is a branch of applied
philosophy that studies the conceptual foundations of environmental values
as well as more concrete issues surrounding societal attitudes, actions, and
policies to protect and sustain biodiversity and ecological systems.”

According to Wikipedia, “Environmental ethics is the part of envi-
ronmental philosophy which considers extending the traditional boundaries
of ethics from solely including humans to including the non-human world.
It exerts influence on a large range of disciplines including environmental
law, environmental sociology, ecotheology, ecological economics, ecology
and environmental geography.”

Global warming, global climate change, deforestation, pollution,
resource degradation, threat of extinction are few of the issues from

which our planet is suffering. Environmental ethics are a key feature
of environmental studies, which establishes relationship between
humans and the earth. With environmental ethics, you can ensure
that you are doing your part to keep the environment safe and pro-
tected. Every time that a tree is cut down to make a home or other
resources are used we are using natural resources that are becoming
more and more sparse to find. It is essential that you do your part
to keep the environment protected and free from danger. It is not as
difficult to do as you may think so long as you're willing to make a
few simple and easy changes.

With the rapid increase in world’s population, the consumption
of natural resources has increased several times. This has degraded
our planet’s ability to provide the services we humans need. The
consumption of resources is going at a faster rate than they can
naturally replenish.
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Environmental ethics builds on scientific understanding by bring-
ing human values, moral principles, and improved decision mak-
ing into conversation with science. It was Earth Day in 1970 that
helped to develop environmental ethics in the US, and soon there-
after the same ethics were developed in other countries including
Canada and North America. This is important because the ethics of
the environment are of major concern these days.

What Causes Environmental Pollution?

The acts of humans lead to environmental pollution. The strong-
er demand for resources is also a factor that contributes to the prob-
lem as we all need food and shelter. When these things are so de-
sired and need the natural balance of the environment is disturbed.
Engineering developments are resulting in resource depletion and
environmental destruction. There are several environmental issues
that have created havoc on our environment and human life. If
ignored today, these ill effects are sure to curb human existence in
the near future.

The major environmental issues include Pollution, Overpopula-
tion, Industrial and Household Waste, Acid Rain, Climate change,
Ozone Layer Depletion, Urban Sprawl, Genetic Engineering, De-
forestation and Global Warming. These environmental issues have
taken toll on our environment and we’ve already started seeing some
disastrous effects in the form of effect of health on humans, rise in
sea level, depletion of non-renewable resources, melting of glaciers,
extinction of species, polluted landfills, toxic dust, decreasing soil
fertility, rise in air and water pollution and many more.

Human beings are considered to be the most intelligent species
living on earth. This could be why it is the only species on earth
which has civilized itself over the decades to a large extent. Today,
human beings boast as being superior to all other animals but what
is the use of such great intelligence when environment ethics are
not followed?

Cutting down of trees is something that many humans do for
their own benefit, without any concern for the animals which are
dependent on trees for survival. Using fossil fuels erratically, in-
dustrialization, pollution, disturbing ecological balance, all these are
attributable to human activities. Just because we are in possession of
all of these natural resources does not mean that we can use those
resources in any manner in which we choose without keeping any-
thing for the future generations.
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Environmental Ethics and Environmental Philosophy

Environment ethics has produced around environmental phi-
losophy. Many scientists have taken up the belief of philosophical
aspect of environmental hazards thus giving rise to environment
ethics. Currently environment ethics has become the major concern
for the mankind.

Industrialization has given way to pollution and ecological imbal-
ance. If an industry is causing such problem, it is not only the duty of
that industry but all the human being to make up for the losses. But
how long an artificial and restored environment will able to sustain?
Will it be able to take the place of the natural resources? Environ-
mentalists are trying to find answers to these difficult questions and
all these together are termed as environment ethics.

It is the responsibility of all to ensure that environmental ethics
are being met. It is somewhat difficult to make adjustments that are
necessary to ensure that you are following all environmental ethics.

Ethics plays an important role in our society today, and envi-
ronmental ethics and business ethics must be considered. This has
become more prevalent in today’s society.

Both oil and coal are bad, but not only for the environment, but
for all living creatures, including plants and animals. Both are highly
toxic in their natural raw state. They pollute the air and ground and
water, and whether or not they are helping to create these natural
disasters should be irrelevant. They are both finite, and will not last
forever, and the sooner we rid ourselves of the need for these two de-
mons, the better. While oil and coal companies continue to promote
their products, and the best yet is clean coal, which is an unethical
definition of something that just isn’t possible, their ethics come into
question, especially environmental ethics. Most of the world’s ills are
derived from both of these, with oil spills, mining accidents, fires,
and now climate change and global warming.

Tasks

1. Read the story and guess what the underlined words mean.
2. Put the questions in the order to make them the plan to the
retelling. Answer these questions:

A) What is considered to be a functional part of human life?

B) Why has Industrialization given way to pollution and ecolog-
ical imbalance?
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C) Human beings are considered to be the most intelligent species
living on earth, aren’t they?

D) What do the major environmental issues include?

E) What factor contributes to the problem of environmental pol-
lution?

F) What do Environmental ethics study?

3. Retell the text.

7 Text 9
The 5 Must-Have Qualities Of The Modern Employee

There are five trends which are shaping the future of work. To
keep pace there are five qualities that the modern employee needs
to possess.

Employees have grown accustomed to doing things a certain way.
They have used to the same technologies and the same processes
for many years but that doesn’t mean that those technologies and
ways of doing things are the best for our companies or for ourselves.
Consider that in a few years millennials are going to become the
majority workforce in the United States. These are people who grew
up using social and collaborative tools to communicate, collaborate,
and find people and information. This new workforce means new
behaviors and new technologies; employees should be stepping for-
ward together and embracing the change that is going to make their
jobs and lives easier. As Winston Churchill said, “To improve is to
change; to be perfect is to change often.”

For the first time in the history of business “leader” and “man-
ager” are not mutually exclusive. Leaders no longer to have to be
managers, they have to be people who are passionate, knowledge-
able, and comfortable with sharing (which is another key quality
mentioned below). New collaborative technologies are empowering
every single employee within an organization to share their passions,
interests, ideas, and feedback. If you care about something you have
the opportunity to become a leader and a known voice on that topic
within your organization. However, this can’t happen if you don’t
speak up. You can’t become a leader if you are scared of sharing your
voice and your opinions. This means using the new collaborative
technologies that are available to you to get recognized within your
company. Why be a employee when you can become a leader?
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Now that employees have the ability to work from anywhere at
anytime, being self-directed is crucial. There is no longer a manager
watching your every move and reminding you to “get back to work.”
This a privilege but it’s also a responsibility. A great deal of trust is
being placed on you to accomplish your tasks. As a modern employ-
ee you must be capable of executing on your deliverables whether
you are in an office, cafe, or at home.

This was one of the key qualities for the modern manger but it’s
also a key quality for the modern employee. Traditionally employ-
ees wanted to keep ideas to themselves to get credit for their own
contributions. This model is no longer effective. With the emergence
of collaborative tools, ideas and feedback can easily be traced back
to individuals within an organization. Sharing not only benefits the
team but it also benefits you as an employee. Your peers and manag-
ers will recognize your can-do attitude and ability to lend a helping
hand. Sharing can take many forms; you can share your ideas, feed-
back, what you are working on, documents, or anything else that you
choose to. By sharing, your team and neighboring departments will
recognize your name. To be a modern employee you must become
comfortable with sharing and helping others.

In today’s work environment we are pulled in many directions.
We are on meetings while we check email, simultaneously tweeting,
editing a document, and IMing with a colleague. With the prolifera-
tion of content and tools that coworkers and friends can “ping” us on
it’s all too easy to lose focus. With emerging technology employees
must remember to focus on what needs to get done. This means
being able to put people and messages “over ice.” Information bom-
bards employees from every direction which means employees need
to become adept at filtering out and focusing on what’s crucial.

Tasks

1. Scan the text.

2. Look up all unknown words.

3. Name the paragraphs with the headings: Filter and focus. Em-
brace change. Have a voice in your company. Be autonomous. Share and
help others.

4. Write a short annotation to the article.

5. What other qualities do you think are crucial for the modern
employee?
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@ Text 10

As the world of work continues to change so do the qualities
and characteristics of the managers who are going to be leading our
companies. Work is not the same as it used to be and we are seeing
dramatic changes in both behavior and technology not just in our
personal lives but in our professional lives. This means that just be-
cause managers were successful in the past doesn’t mean they will be
successful in the future. When it comes to evolving the way we work
managers need to possess five qualities to help their organizations
evolve and succeed in the future of work.

Follow from the front

The future management model is all about removing roadblocks
from the paths of employees in order to help them succeed. This ex-
tends beyond managing people to empowering and engaging people.
The traditional idea of management was based on leading by fear
and the notion of command and control. Employees used to work
hard to allow their managers to succeed and now it’s the managers
turn to make sure their employees succeed. As I've said many times,
employees are the most valuable asset that any organization has. In
the past managers said “jump” and the employees said, “how high?”
Now, the managers are jumping with employees.

Understand technology

This isn’t the same as technical expertise. I'm not saying that it’s
important for managers to all of a sudden become IT professionals.
However, managers do need to understand the overall technology
landscape and how it is impacting the way we work. This means
having a good pulse of what is happening in the consumer web as
well as understanding which social and collaborative technologies
are making their way into the_enterprise and what the implications
of that are. Managers who have a good understanding of what is
happening with technology will always be able to adapt and evolve
ahead of the competition.

Lead by example

It used to be good enough for managers to say they supported
something. A manager would just need to approve the budget and
say “go for it.” When it comes to collaboration and the future of
work that is no longer enough. Managers need to commit to more
than just funding collaboration. They need to be the ones on the
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ground level using the same tools that the rest of the employees are
using. There is no way that employees can change and evolve (nor
should they) unless they see their managers doing the same.

Embrace vulnerability

This goes hand in hand with being open and transparent. Our or-
ganizations were modeled after the military and if there’s one thing
that a commander wasn’t, that was vulnerable. However, times have
changed and we aren’t running our organizations like the military
anymore. We go our whole lives (especially men) learning how to
be the opposite of vulnerable and we always have this “shield” up
to keep people from seeing us when we are vulnerable. However,
Brene Brown, author of “Daring Greatly,” says that vulnerability
is about having the courage to show up and be seen. According to
Brown, “Vulnerability is the absolute heartbeat of innovation and
creativity. There can be zero innovation without vulnerability.” Be-
ing vulnerable isn’t about being weak it’s about being courageous;
a key quality that every manager must have going forward.

Belief in sharing

Traditionally managers sat at the top of the organization and had
access to all of the information required to make decisions. Managers
would dole out the orders and the employees had to execute on those
orders without asking any questions. Today managers cannot believe
in hoarding information but in sharing information and collective
intelligence. Managers need to make sure that the employees can
connect to each other and to the information they need to get their
jobs done, anytime, anywhere, and on any device. Managers now
rely on employees to help make decisions instead of isolating them
from this process.

Tasks

1. Read and translate the article.

2. Explain the underlined words and make your own sentences
with them.

3. Write an annotation of the text.

4. Give a title to the article.

5. Retell the text.

6. What other qualities do you think the modern manager
should possess?
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@ Text 11

How to Survive Your First Week at Work

The first week on a new job is tough. You want to prove you're
capable and hit the ground running, but the smallest things can trip
you up. After all, they don’t teach college courses on who to call
when your computer breaks or the fastest way to learn co-workers’
names. “If you're lucky, you have a computer at your desk,” says
Reed Van Gorden, a recent college grad who works in finance in
Manhattan. “Mostly, you run around for the first week with your
head cut off trying to get your equipment and bothering people
much more important than you about the basics.”

It doesn’t have to be like that. There are tricks to getting through
those obstacles smoothly.

For instance, there are only so many times you can ask a new
co-worker his or her name. That’s why Jonathan Israel, who has
been on his new job as a research manager at Ipsos for three months,
checks on his company’s Web site for employees’ pictures, names
and titles. At his previous job, he even printed out a cheat sheet
and kept it in a drawer. If your company doesn’t have an online
face book, challenge yourself to learn ten people’s names and job
descriptions each week. “There’s a window in the first few weeks
when people cut you slack if don’t know their names,” says Rose-
mary Haefner, vice president of human resources at Careerbuilder.
com. “But that runs out after a while.”

Israel has other handy suggestions. He highly recommends be-
friending the office manager. “That’s a good friend to make,” says
Israel. The office manager deals with practically everyone who comes
into and out of the office, so they know everybody. They can also
help you with odds and ends like finding the supply closet, sched-
uling a conference room and finding good lunch places.

Israel’s trick for getting in good with the office manager: Listen to
what he or she talks about with other employees so you can find a
commonality to discuss. It works in the reverse too: Anger the office
manager, and you'll get nothing but grief.

Make sure you're approachable. Don’t wait for someone to ask
you to grab a cup of coffee or lunch. If you've got a hankering for
pizza, ask people who sit around you if they’d like to join you for
lunch. This is not high school--people tend to be much friendlier than
they were at age 16. “You don’t want to be an alien life form waiting
for human contact,” says Thuy H. Sindell, co-author of Sink or Swim:
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New Job, New Boss, 12 Weeks to Get It Right and co-founder of Hit
The Ground Running, a San Francisco consulting firm.

The first week is also a good time to have your manager clearly
define your role. Things can get hectic fast, especially if the job you
filled has been open for a while. If your manager hasn’t set up a
time to meet, ask if you can grab coffee or lunch within your first
few days. During that meeting, find out how the organization meas-
ures success and how that is linked to evaluations. “It might not be
flushed out in the first week, but it’s an important staring point,”
says Sindell.

Don’t over-promise on what you can get done during the first
week. There’s going to be a learning curve, so take that into account
when setting deadlines on projects. Ask your manager what are the
key milestones that need to be reached along the way to complete
the projects on time. That gets the manager discussing the projects
and will give you a better sense of how long it will take to achieve
those milestones.

Don’t try to make changes right away. “The first week is making
sure you're observing, understanding and asking questions,” says
Sindell. You may be used to doing tasks a different way at your
previous job. But your current organization may have a reason for
doing it another way. Take the time to learn why it’s done this way.
Part of that observing should focus on figuring out how decisions are
made and who makes them. Once you start to feel more comfortable
at the organization, you can approach those decision-makers to try
to collaborate on projects.

That’s when you can start making changes.

Tasks

1. Answer the questions to the article.

1) What do you have to prove at your first week on a new job?
2) What are the tricks to get through the obstacles more smoothly?
3) What does Israel recommend?

4) How should you build your relationship with the manager?
5) What should you focus on?

6) When can you start making changes?

2. Remember and write about your first week on a new job.

What can you recommend people proceeding from your experi-
ence?
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@ Text 12

The ABCs of Negotiating
NEW YORK — If you're in the middle of negotiations, “non-start-

er,” “take it or leave it” or “not at that price” shouldn’t be part of
your vocabulary.

Most universities don’t offer Negotiation 101, and few parents
teach their children the nuts and bolts. It’s a learned technique, and
picking up the basics isn’t hard. Whether you're a veteran sales rep
for or a Merrill Lynch trader, you can always sharpen your skills no
matter extensive your experience.

“The basic mistake people make in negotiations is not listen-
ing,” says Steven P. Cohen, president of the Negotiation Skills Co.
in Pride’s Crossing, Mass., and author of Negotiating Skills for Man-
agers. “Information is the most important commodity that changes
hands during negotiations. If you don’t listen, you won’t get what
you need from the other party. You then may be accused of failing to
respect them by not listening, and you may miss something critical
to your decision-making process.”

There are three basic points to understand about negotiations
before sitting down to talk:

At the outset, everything is on the table.

Unless you're in the military and can give orders to subordinates,
there will be give and take.

The purpose of negotiation is to cut a deal — not to smash your
opponent to bits.

When preparing for a negotiating session, start by defining the
issue and gathering needed information. If possible, get relevant in-
formation from the other side. Organize it logically so you can refer
to key points during the discussions as needed.

Assess the strengths and weaknesses of your position. Think how
you can use your strengths to increase your gains. Don’t engage in
preemptive surrender, even if the point is trivial to you. Save such points
and use them as chips to get more of what you want from the other side.

The preliminary rounds may be conducted by e-mail, fax or even
snail mail. This will give you a chance to assess the skills of your
opponent and to rough out what the other side seeks. Pay attention
to what the other side is saying. This is the time to think about what
you can trade to get what you want.

Set the time, place and manner for face-to-face talks. Don’t let
the logistics of the meeting overwhelm you. Remember that opening
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offers are intended to set the bounds for continued negotiations and
rarely appear in the final deal. Nevertheless, make a realistic opener.
Asking for the moon--and champagne in the water fountains--will
get you nowhere and is a waste of time.

Always be cooperative, but stay alert. Assume your opponent is a
little smarter than you, so work, work, work to gain an edge. Think
about the tactics you will use to reach an agreement and try to an-
ticipate what the other side will throw at you. If it’s still early in the
game, there’s no reason to become depressed or overly optimistic
about the probable outcome.

Outline what you can give up, and think about the price of such
concessions. There will always be sticking points in protracted and
detailed talks, and, if you're smart, there’s always a way around a
problem no matter how big it may seem at the time. Never box your-
self in, and always make it possible for your opponent to concede
gracefully while getting something, no matter how small, in return.

When you're close to wrapping things up, make a list of each
point covered. When you’ve double-checked each point, get it in
writing ASAP.

Remember the insight of Yogi Berra, that great American ball-
player and all-around philosopher: “It ain’t over till it's over.” An
extended delay between the handshake deal and the signed contract
will almost certainly lead to complications, so when you’ve reached
an agreement and reviewed the details, wrap up the final contract
quickly.

Both sides leave with something in hand after a good negotiation.
You may not have gotten everything you wanted, but getting most
of what you sought beats losing your shirt. If you’ve negotiated
honestly and forthrightly, you've laid the groundwork for profitable
discussions in the future.

“Negotiation is not a competitive sport,” Cohen says.

Tasks

1. Answer the questions to the article.

1) What phrases shouldn’t be part of your vocabulary?
2) Is it hard to pick up the basics of negotiating?

3) What mistakes do people often make?

4) What is the most important commodity?

5) Name three basic points before sitting down to talk.
6) What are the techniques of negotiating?
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2. Remember your first experience in negotiating. What did you
do wrong? Which advice are you going to follow in a negotiating
process? What would you recommend your colleagues?

@ Text 13

London — Overview

Home to the European headquarters of 33 per cent of the world’s
largest companies, with an economy that is larger than that of several
European nations, London is widely regarded as the primary loca-
tion in Europe for business. Centuries of political and social stability
and international trade have given rise to a thriving hub for interna-
tional commerce. Over 65 per cent of Fortune’s Global 500 companies
have chosen London as a centre of operations and London plays host
to more foreign banks than any other city in the world.

Economy

The London economy contributes around 17 per cent of the UK'’s
total GDP and is comparable in size to that of Sweden, Belgium and
Russia. Each of London’s distinct regions — North, South, East, West
and Central — is individually larger than many major cities else-
where in Europe. The sheer size and diversity of London presents a
wide variety of potential locations, so much so that most investors
will find a region to meet their needs.

The financial and business services are at the centre of London’s
economy and together employ in the region of one-third the total
Greater London workforce. With more overseas company listings
than any other exchange, the London Stock Exchange is the largest in
the world, accounting for more than 32 per cent of global turnover —
more than the combined contribution of New York and Tokyo. The
sector is concentrated in the City of London, which with around 500
foreign banks and numerous insurance and other business service
companies, is rightly recognized as a dominant force on the inter-
national financial stage.

London is also a major centre for European e-commerce and
related sectors. Attracted by solid reliable infrastructure and an
impressive track record in research, development, innovation and
manufacturing, many of the world’s leading companies in the field
have invested in London. It has the UK’s largest concentration of
Internet-related firms including Globix, Yahoo and Virgin.

London is also home to several other thriving industries including
arts and fashion, film, media, design, law and computing. Around
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85 per cent of UK fashion designers and 70 per cent of the UK film
and television companies are based in London. Tourism is another
important industry for London with typical yearly expenditure by
tourists being in the region of £7-10bn. It has suffered recently as a
consequence of the foot and mouth crisis and the terrorist attacks in
Washington and New York. However, following a variety of meas-
ures including the establishment of the London Tourism Recovery
Group (LTRG), recovery is underway.

Whilst recent decades have seen a decrease in manufacturing and
production, this industry still employs a significant percentage of
London’s workforce, accounting for around 11 per cent of London’s
GDP and 8 per cent of the UK’s manufacturing output.

In addition to a comprehensive — if at times over-stressed —
public transport system, reliable amenities, accessible, supportive
local government offering a variety of business assistance, companies
locating in London also benefit from close contact to a diverse range
of commercial expertise. London is a noted international centre for
research and development, law, accounting and international finance
and management consulting.

Local Infrastructure

London’s domestic and international connections are second to
none. London Heathrow, the world’s busiest airport, is just 15 min-
utes from the centre of the city via a new express rail link.

The future management and development of the transport system
and how best to ensure its ability to cope with increased demand,
is an ongoing issue. Recent measures to levy charges on vehicles
entering the city have had a very mixed reception.

Local Workforce

The total workforce in London and its surrounding regions con-
stitutes the largest concentration of labour in Europe at around
9,000,000 and at the end of the Nineties London salaries were above
the national average at around £29,000.

As in most major cities, the service sector is feeling the pinch of
a skills shortage whilst wage inflation and general unemployment
rates are relatively high.

Business Costs

Adequate office space is in relatively short supply and conse-
quently prices are high. Office occupation costs in Central London
topped the list of the Global Market Rents Report, published by CB
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Richard Ellis. In response to this, many larger companies will tend to
establish a small HQ in central London and maintain larger customer
service, manufacturing or research facilities in the less expensive
Greater London region.

Extensive telecommunications infrastructure development during
the Eighties and Nineties ensures that today London based com-
panies have a wide choice of suppliers. Competition in the sector
is therefore healthy and has given rise to some of the lowest costs
in the EU. General utility costs in the UK are also very favourable.

Tasks

1. Answer the questions to the article.

A) What has given rise to a thriving hub for international com-
merce?

B) What is the London economy comparable in size to?

C) Where are the financial and business services of London’s
economy?

D) Is London a major centre for European e-commerce and re-
lated sectors?

E) London is also home for several other thriving industries.
What are they?

F) What information does the article contain about local infra-
structure, workforce and business costs?

2. Discuss the advantages of having business in London.
3. Try to describe the economy of your native city or the Mos-
cow economy.

@ Text 14

Advantages and Disadvantages
of Electronic Commerce (e-commerce)

E-commerce has proved to be a suitable alternative for people
who want to shop and transact from the confines of their home.
However, there are certain challenges concerning the security issues
associated with a customer’s confidential information that need to
be taken care of. In the below passages, we will throw some light on
the advantages and disadvantages of e-commerce.

Electronic commerce or in short e-commerce, refers to business
activities like selling and purchasing of products and services carried
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out over electronic systems like the Internet and computer networks.
The history of e-commerce dates back to 1970, when for the first time,
electronic data interchange (EDI) and electronic fund transfer were
introduced. Since then, a rapid growth of e-commerce has pervaded
almost every aspect of business such as supply chain management,
transaction processing, Internet marketing, and inventory manage-
ment. But like any conventional business, electronic commerce is also
characterized by some advantages and inherent drawbacks. Let’s
have a look at some of these important advantages and disadvan-
tages of electronic commerce.

The greatest and the most important advantage of e-commerce,
is that it enables a business concern or individual to reach the global
market. It caters to the demands of both the national and the inter-
national market, as your business activities are no longer restricted
by geographical boundaries. With the help of electronic commerce,
even small enterprises can access the global market for selling and
purchasing products and services. Even time restrictions are nonex-
istent while conducting businesses, as e-commerce empowers one to
execute business transactions 24 hours a day and even on holidays
and weekends. This in turn significantly increases sales and profit.

Electronic commerce gives the customers the opportunity to look
for cheaper and quality products. With the help of e-commerce, con-
sumers can easily research on a specific product and sometimes even
find out the original manufacturer to purchase a product at a much
cheaper price than that charged by the wholesaler. Online commerce
also offers buyers a wider range of products and services to choose
from, as opposed to conventional shopping, without the hassles of
lugging around heavy shopping bags and getting stuck in messy
traffic jams, which turns out to be more convenient and time-saving.
Besides these, people also come across reviews posted by other cus-
tomers, about the products purchased from a particular e-commerce
site, which can help make purchasing decisions.

For business concerns, e-commerce significantly cuts down the
cost associated with marketing, customer care, processing, informa-
tion storage and inventory management. It reduces the time period
involved with business process re-engineering, customization of
products to meet the demand of particular customers, increasing
productivity and customer care service. Electronic commerce reduces
the burden of infrastructure to conduct businesses like physical store
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setups and thereby raises the amount of funds available for profit-
able investment. It also enables efficient customer care service by
collecting and managing information related to customer behavior,
which in turn helps develop and adopt an efficient marketing and
promotional strategy.

Electronic commerce is also characterized by some technological
and inherent limitations which has restricted the number of peo-
ple using this revolutionary system. One important disadvantage
of e-commerce is that the Internet has still not touched the lives of
a great number of people, either due to the lack of knowledge or
trust. A large number of people do not use the Internet for any kind
of financial transaction. Some people simply refuse to trust the au-
thenticity of completely impersonal business transactions, as in the
case of e-commerce. Many people have reservations regarding the
requirement to disclose personal and private information for security
concerns. Many times, the legitimacy and authenticity of different
e-commerce sites have also been questioned.

Another limitation of e-commerce is that it is not suitable for
perishable commodities like food items. People prefer to shop in
the conventional way than to use e-commerce for purchasing food
products and objects that need to be felt and touched before actually
making the purchase. So e-commerce is not suitable for such business
sectors. The time period required for delivering physical products
can also be quite significant in case of e-commerce. A lot of phone
calls and e-mails may be required till you get your desired products.
However, returning the product and getting a refund can be even
more troublesome and time-consuming than purchasing, in case you
are not satisfied with a particular product.

Thus, evaluating the various pros and cons of electronic com-
merce, we can say that the advantages of e-commerce have the po-
tential to outweigh the disadvantages. A proper strategy to address
the technical issues and to build up customers’ trust in the system
can change the present scenario and help e-commerce adapt to the
changing needs of the world.

Tasks

1. Scan the text.
2. Look up all the unknown words.
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3. Give the headings to the paragraphs: Disadvantages. Adver-
tisement. Advantages

4. Read and translate the article.

5. Write a short annotation to the article.

@ Text 1§

As close as a group can get to global

Victoria Griffith meets a multinational boss with a one-size-fits-all
approach to markets.

Most of us would look at Brazil, Belgium and Bangladesh and see
three different cultures. Al Zeien, chief executive of Gillette, the US
razor maker, simply sees a lot of people in need of a shave. He be-
lieves Gillette is a “global” company in the way few corporations are.

“A multinational has operations in different countries,” he says.
“A global company views the world as a single country. We know
Argentina and France are different, but we treat them the same. We
sell them the same products, we use the same production methods,
we have the same corporate policies. We even use the same adver-
tising, in a different language, of course.”

The company’s one-size-fits-all strategy has been effective. The
group makes items almost everyone in the world buys at one time or
another, including shavers, batteries and pens. It aims to dominate
the markets it operates in: its share of the worldwide shavers market,
for example, is 70 per cent, which the company hopes to increase by
the launch next week of a new razor for men.

To make sure managers worldwide are on the same wave—
length, Mr Zeien insists they move from country to country and
division to division. Being moved 40 around places them in the role
of “idea ambassadors” who can transfer concepts. “I believe in di-
agonal promotions,” he says.

“You don’t move up in a nice progression through one area or
country.”

Managers joining Gillette should expect to be geographically re-
located three or four times in their first dozen years. During the last
few years, Mr Zeien has concentrated on increasing the number of
Americans in overseas posts, and the time foreign managers spend
in the US.

There are problems with his approach, he admits. Being trans-
ferred from country to country can be hard on staff. People in du-
al-career marriages, he says, probably should not work for Gillette.
The company’s commitment to standardization, moreover, costs it
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customers in niche markets within countries.

Mr. Zeien long ago decided the drawbacks were worth suffering.
I tell my workers all the time that we'll only be in markets where we
can be number one,” he says.

“Focus is what gives us bang for the buck.”

Tasks

1. Answer the questions.

1. If a company dominates a market among competitors in the
market it is
a) the smallest;
b) of average size;
c) the biggest.

2. The launch of a product is usually done when it
a) is new;
b) has been available for a few years;
¢) is going out of fashion.

3. if people are on the same wavelength they
a) understand each other;
b) listen to the same radio stations;
¢) don’t understand each other.

2. What are the advantages of having the biggest market share
in a particular market? Why is Mr. Zeien so keen on this?

3. Is it reasonable to ask people to move to a new country every
three or four years for their work? What are some of the disadvan-
tages? Would you be prepared to do this?

@ Text 16

Monetary Policy

A

Monetary policy is one of the tools that a national Government
uses to influence its economy. Using its monetary authority to con-
trol the supply and availability of money, a government attempts
to influence the overall level of economic activity in line with its
political objectives. Usually this goal is “macroeconomic stability” —
low unemployment, low inflation, economic growth, and a balance
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of external payments. Monetary policy is usually administered by
a Government appointed “Central Bank”, the Bank of Canada and
the Federal Reserve Bank in the United States.

Central banks have not always existed. In early economies, gov-
ernments would supply currency by minting precious metals with
their stamp. No matter what the creditworthiness of the government,
the worth of the currency depended on the value of its underlying
precious metal. A coin was worth its gold or silver content, as it
could always be melted down to this. A country’s worth and eco-
nomic clout was largely to its holdings of gold and silver in the
national treasury. Monarchs, despots and even democrats tried to
skirt this inviolate law by filing down their coinage or mixing in
other substances to make more coins out of the same amount of
gold or silver. They were inevitably found out by the traders, money
lenders and others who depended on the worth of that currency.
This the reason that movies show pirates and thieves biting Spanish
doubloons to ascertain the value of their booty and loot.

The advent of paper money during the industrial revolution
meant that it wasn’t too difficult for a country to alter its amount of
money in circulation. Instead of gold, all that was needed to produce
more banknotes was paper, ink and a printing press. Because of the
skepticism of all concerned, paper money was backed by a “promise
to pay” upon demand. A holder of a “pound sterling” note of the
United Kingdom could actually demand his pound of silver! When
gold became the de facto backing of the world’s currency a “gold
standard” was developed where nations kept sufficient gold to back
their “promises to pay” in their national treasuries. The problem
with this standard was that a nation’s economic health depended
on its holdings of gold. When the treasury was bare, the currency
was worthless.

In the 1800s, even commercial banks in Canada and the United
States issued their own banknotes, backed by their promises to pay
in gold. Since they could lend more than they had to hold in reserves
to meet their depositor’'s demands, they actually could create money.
This inevitably led to “runs” on banks when they could not meet
their depositors demands and were bankrupt. The same happened
to smaller countries. In the late 1800s and early 1900s, countries leg-
islated their exclusive monopoly to issue currency and banknotes.
This was in response to “financial panics” and bank insolvencies.
This meant that all currency was issued and controlled by the na-
tional governments, although they still maintained gold reserves to
support their currencies. Commercial banks still could create money
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by lending more than their depositors had placed with the bank, but
they no longer had the right to issue banknotes.

B

Modern central banking dates back to the aftermath of great
depression of the 1930s. Governments, led by the economic thinking
of the great John Maynard Keynes, realized that collapsing money
supply and credit availability greatly contributed to the savagery
of this depression. This realization that money supply affected eco-
nomic activity led to active government attempts to influence money
supply through “monetary policy”. At this time, nations created cen-
tral banks to establish “monetary authority”. This meant that rather
than accepting whatever happened to money supply, they would
actively try to influence the amount of money available. This would
influence credit creation and the overall level of economic activity.

Modern monetary policy does not involve gold to a great extent.
In 1968, the United States rescinded its promise to pay in gold and
effectively removed itself from the “gold standard”. Since then, it has
been the job of the Federal Reserve to control the amount of money
and credit in the U.S. economy. Doing this, it wants to maintain the
purchasing power of the U.S. dollar and its comparative worth to
other currencies. This might sound easy, but it is a complex task in
an information age where huge amounts of money travels in elec-
tronic signals in microseconds around the world.

C

Economists debate the relevant measures of money supply. “Nar-
row” money supply or M1 is currency in circulation and the cur-
rency in easily accessed chequing and savings accounts. “Broader”
money supply measures such as M2 and M3 include term deposits
and even money market mutual funds. Economists debate the finer
points of the implementation and effectiveness of monetary poli-
cy but one thing is obvious. At the extremes, monetary policy is a
potent force. In countries such as the Russian Republic, Poland or
Brazil where the printing presses run full tilt to pay for government
operations, money supply is expanding rapidly and the currency
becomes rapidly worthless compared to goods and services it can
buy. Very high levels of inflation or “hyperinflation” is the result.
With 30-40% monthly inflation rates, citizens buy hard goods as soon
as they receive payment in the currency and those on fixed income
have their investments rendered worthless.

At the other extreme, restrictive monetary policy has shown its
effectiveness with considerable force. Germany, which experienced
hyperinflation during the Weimar Republic and never forgot, has
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maintained a very stable monetary regime and resulting low levels
of inflation. When Chairman Paul Volcker of the U.S. Federal Re-
serve applied the monetary brakes during the high inflation 1980s,
the result was an economic downturn and a large drop in inflation.
The Bank of Canada, headed by John Crow, targeted 0-3% inflation
in the early 1990s and curtailed economic activity to such an extent
that Canada actually experienced negative inflation rates in several
months for the first time since the 1930s.

Without much debate, the effectiveness of monetary policy, its
timing and its eventual impacts on the economy are not obvious.
That central banks attempt influence the economy through mone-
tary is a given. In any event, insights into monetary policy are very
important to the investor. The availability of money and credit are
key considerations in the pricing of an investment.

D

The Central Bank attempts to achieve economic stability by var-
ying the quantity of money in circulation, the cost and availability of
credit, and the composition of a country’s national debt. The Central
Bank has three instruments available to it in order to implement
monetary policy:

1. Open market operations.

2. Reserve requirements.

3. The ‘Discount Window’.

Open market operations are just that, the buying or selling of
Government bonds by the Central Bank in the open market. If the
Central Bank were to buy bonds, the effect would be to expand the
money supply and hence lower interest rates, the opposite is true if
bonds are sold. This is the most widely used instrument in the day
to day control of the money supply due to its ease of use, and the
relatively smooth interaction it has with the economy as a whole.

Reserve requirements are a percentage of commercial banks’,
and other depository institutions’, demand deposit liabilities (i.e.
chequing accounts) that must be kept on deposit at the Central Bank
as a requirement of Banking Regulations. Though seldom used, this
percentage may be changed by the Central Bank at any time, there-
by affecting the money supply and credit conditions. If the reserve
requirement percentage is increased, this would reduce the money
supply by requiring a larger percentage of the banks, and depository
institutions, demand deposits to be held by the Central Bank, thus
taking them out of supply. As a result, an increase in reserve require-
ments would increase interest rates, as less currency is available to
borrowers. This type of action is only performed occasionally as it

97



affects money supply in a major way. Altering reserve requirements
is not merely a short-term corrective measure, but a long-term shift
in the money supply.

Lastly, the Discount Window is where the commercial banks, and
other depository institutions, are able to borrow reserves from the Cen-
tral Bank at a discount rate. This rate is usually set below short term
market rates (T-bills). This enables the institutions to vary credit con-
ditions (i.e., the amount of money they have to loan out), there by af-
fecting the money supply. It is of note that the Discount Window is the
only instrument which the Central Banks do not have total control over.

By affecting the money supply, it is theorized, that monetary pol-
icy can establish ranges for inflation, unemployment, interest rates,
and economic growth. A stable financial environment is created in
which savings and investment can occur, allowing for the growth
of the economy as a whole.

Vocabulary

economists debate — sxoHOMMUYECKUE CTIOPBI

achieve economic stability — gocrurars sKoHOMMYECKOI CTa-
6uapHOCTU

advent — mpuiecTsne, HaCcTyILAeHUe, IPUOBITIE

aftermath — mocaeacrsus

allowing for — gomyckas, npearoaaras

apply — npumenaTs; applied — npukaaanoii

attempt — 110IIBITKA, IIBITATHCSI

availability — goctymHocTs

bankrupt — agosectn 40 GaHKpOTCTBa, PasOpuUTh; OAHKPOT;
go / be bankrupt — pasopwurscs, cTaTs, OBITH HaHKPOTOM

borrow from — 6paTh B3aiiMBI y KOTO-A10O0

collapse — ob6Baz, mageHue, pasopenue

considerable — 3HauMTEABHBIN

content — cogep>xanue

contribute to — ageaars Bkaag,

date back — 6paTp Hava10, BOCXOAUTH

de facto — ¢paxruaeckn

democrat — gemoxkpar

depend on — saBucets OT

deposit liabilities — o0s3aTeancTBO 11O AeTIO3UTY

depository institutions — serno3urHbIe OpraHM3aLIIN

despot — gecrior

discount rate — yueTHas craBKa, cTaBKa AMCKOHTa
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economic clout — »KoHOMUYeCKOe BAUSIHIE, DKOHOMIYECKas
cnaa

economic downturn — SKOHOMMYECKUII cI1aj

economic growth — skoHOMMYeCKUiT pocT

effectiveness — a¢pPpexTuBHOCTDL

establish — ycranasausatp

eventual impact — Bo3MO>KHOe BAUSIHIE

gold reserves — 3040TbIe 3arracs

gold standard — 3040T0i1 crangapT

great depression — Beamxas gempeccrs (S9KOHOMIYECKUII CI1ad,
30-x rr. XX B.)

hyperinflation — runepundaamms

implementation — ocy1ecTBAeHNe, BEIIIOAHEHNE, peaan3alius

influence — BAMATDH, BAMSIHIIE

insight — mpoHuItaTeAbHOCTD, O3apeHNe, TOHUMAaHNe, UHTY ULV

investor — mHBecTop

inviolate law — HeHapyIIeHHBIV 3aKOH, 3aKOH 0e3 M3MeHeHWII

key consideration — ocHoBH

legislate — n3gaBaTh 3aKOHBI, IPUHATH 3aKOH

loan — ccyaa

melt down — pacriaasasaTs, TasATh

monarch — MoHapx

monetary brake — BaAIOTHBINI TOPMO3

monetary policy — senesxnas moantnxa

mutual funds — B3auMHBIe POHABI

national treasury —HalMOHaAbHOE Ka3HAYEIICTBO

obvious — oueBMAHBIN

occur —IIPONCXOANUTD, CAYIaThCs

overall level — oOmmnit yposens

percentage — IIpOLIEHT, IIPOIIEHTHOE COOTHOIIIEHVIE

potent force — MormHas cnaa

pricing — 1reHo0OpaszoBanue

regime — pexum

relevant measures — agexBaTHBIE MepPEI

resulting — mmerommit pesyabTaT, IPUBOASIIIINIL K

run full tilt — Ge>xaTh ¢ MaKCMMaABHOV CKOPOCTHIO

savagery — AUKOCTb, II€PBOOBITHOCTD

savings —cOepeskeHN

savings accounts — HaKOINTe/AbHbIE CUeTa

sound — 3ByJaTh, Ka3aTbCsl, IPONU3BOAUTD BIIedaTAeHIe

stable financial environment — craduapHas »KOHOMUYECKas
oOcTaHOBKa
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sufficient — gocraTo4HbII

support — nmogaepskka, o4Aep>K1BaTh

tools — MHCTPYMEHTHI

worthless — He MMerOmNMIT HUKAKO I1€HHOCTI; O€CII0Ae3HbIN

Tasks

1. Read and translate the text.
2. Find the English equivalents.

Macroeconomic stability bymasknsle geHbpru

External payments MaxkpooKoHOMIYecKasl CTabMABHOCTb

Precious metal Onepaunun Ha OTKPHITOM PBIHKE

Paper money ®duyHaHcoBas IIaHuKa

orpaHnm4mnTelbHasi A€HEKHO-KpeANT-
Hasl IIOANTUKa

Economic health

Financial panic Obemanne MpoM3BECTH I1AaTEX

Promise to pay B ©oabII1071 CTeTIeHn

To a great extent DKoHOMMYecKoe 01arocTosiHue
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Restrictive monetary policy Bueminne pacuyeTs
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Open market operations JparorieHHble MeTaAAbl

3. Mark sentences as true (T) or false (F). For false sentences
give the right variant.

1. Government attempts to influence economic activity by means
of monetary authority.

2. Central Banks have always existed.

3. In early economics a coin was worth its gold or silver content.

4. Monarchs, despots and democrats have always been honest in
their monetary police.

5. In the 1800s the commercial banks in Canada and the USA
issued their own banknotes.

6. Collapsing money supply and credit availability are seen as
one of the reasons of great depression.

7. The commercial banks and other depository institutions are
able to to borrow from the Central Bank at a discount rate.

4. Choose the most suitable heading to each part of the text.

1. Modern Monetary Policy
2. History of money and monetary policy
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3. Operations of a Modern Central Bank
4. The Effectiveness of Monetary Policy

@ Text 17
The Central Bank of the Russian Federation

The Central Bank of the Russian Federation (Bank of Russia) was
founded on July 13, 1990, on the basis of the Russian Republic Bank
of the State Bank of the USSR. According to the Supreme Soviet
of the RSFSR, it was originally called the State Bank of the RSFSR.
After that several laws about banking system were past, and at last
on December 20, 1991, the State Bank of the USSR was disbanded
and all its assets, liabilities and property in the RSFSR were trans-
ferred to the Central Bank of the RSFSR (Bank of Russia), which
several months later was renamed the Central Bank of the Russian
Federation (Bank of Russia).

In 1991 —1992 an extensive network of commercial banks was
created in the Russian Federation under Bank of Russia guidance
through commercialisation of the specialised banks” branches. The
disbandment of the State Bank of the USSR was followed by changes
in the chart of accounts, the establishment of a network of Central
Bank cash settlement centres and their provision with computer tech-
nology. The Central Bank began to buy and sell foreign exchange in
the currency market it established and to set and publish the official
exchange rates of foreign currencies against the ruble.

In December 1992, as a result of the establishment of a single cen-
tralised federal treasury system, the Bank of Russia was no longer
required to provide cash services for the federal budget.

The Bank of Russia carries out its functions, which were estab-
lished by the Constitution of the Russian Federation (Article 75) and
the Law “On the Central Bank of the Russian Federation (Bank of
Russia)” (Article 22), independently from the federal, regional and
local government structures.

In 1992—1995, to maintain stability of the banking system, the
Bank of Russia set up a system of supervision and inspection of
commercial banks and a system of foreign exchange regulation and
foreign exchange control. As the agent of the Ministry of Finance,
it organised the government securities market, known as the GKO
market, and began to participate in its operations.

In 1995, the Bank of Russia stopped extending loans to finance
the federal budget deficit and centralised loans to individual sectors
of the economy.
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To override the consequences of the 1998 financial crisis,
the Bank of Russia took steps towards restructuring the banking
system in order to improve the performance of commercial banks
and increase their liquidity. Insolvent banks were removed from
the banking services market, using the procedures established by
the applicable law. Of great importance for the post-crisis recovery
of the banking sector was the creation of the Agency for Restructur-
ing Credit Institutions (ARCO) and the Inter-Agency Co-ordinat-
ing Committee for Banking Sector Development in Russia (ICC).
Thanks to the effective measures implemented by the Bank of Rus-
sia, ARCO and ICC, by the middle of 2001 Russia’s banking sector
had on the whole overcome the aftermath of the crisis.

The Bank of Russia monetary policy was designed to maintain
financial stability and create conditions conducive to sustainable eco-
nomic growth. The Bank of Russia promptly reacted to any change
in the real demand for money and took steps to stimulate positive
economic dynamics, cut interest rates, damp down inflationary ex-
pectations and slow the inflation rate. As a result, the ruble gained
somewhat in real terms and financial market stability increased.

Due to the balanced monetary and exchange rate policies pur-
sued by the Bank of Russia, the country’s international reserves have
grown and there have been no sharp fluctuations in the exchange
rate.

The efforts made by the Bank of Russia with regard to the pay-
ment system were designed to increase its reliability and efficiency
for financial and economic stability. To make the Russian payment
system more transparent, the Bank of Russia introduced reports on
payments by credit institutions and its own regional branches, which
took into account international experience, methodology and prac-
tice of surveillance over payment systems.

In 2003, the Bank of Russia launched a project designed to im-
prove banking supervision and prudential reporting by introducing
international financial reporting standards (IFRS).

The project provides for the implementation of a set of measures,
including measures to ensure credit institutions” credible accounting
and reporting, raise requirements for the content, amount and pe-
riodicity of information to be published, and introduce accounting
and reporting standards matching international good practice. In
addition, measures are to be taken to disclose information on the
real owners of credit institutions, exercise control over their financial
position and raise requirements for credit institutions” executives and
their business reputation.
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There are some problems to which the Bank of Russia pays special
attention. One of them is that specific risks connected with the dy-
namics of the prices of some financial assets and the price situation on
the real estate market have begun to play an increasingly important
role recently. The practice of lending to related parties led to high
risk concentrations in some banks, compelling the Bank of Russia
to upgrade the methods of banking regulation and supervision by
making greater emphasis on substantive (risk-oriented) supervision.

Fictitious capitalisation of banks is another matter of serious concern
for the Bank of Russia. To prevent banks from using all sorts of schemes
designed to artificially overvalue or undervalue the required ratios, the
Bank of Russia in 2004 issued a number of regulations, including the
Regulation “On the Procedure for Creating Loan Loss Reserves by Cred-
it Institutions” and the Instruction “On Banks” Required Ratios.”

As the number of credit institutions extending mortgage loans to
the public increased, in 2003 the Bank of Russia issued the Ordinance
“On Conducting a One-off Survey of Mortgage Lending,” which set
the procedure for compiling and presenting data on housing mort-
gage loans extended by credit institutions.

With the adoption of the Federal Law “On Mortgage Securities,”
credit institutions which ensured the observance of the requirements
for the protection of investors’ interests received the lawful opportu-
nity to refinance their claims on mortgage loans by issuing mortgage
securities.

In pursuance of the Federal Law “On the Central Bank of the
Russian Federation (Bank of Russia)” and Federal Law “On Mort-
gage Securities,” the Bank of Russia issued the Instruction “On the
Required Ratios for Credit Institutions Issuing Mortgage-Backed
Bonds,” which specified the calculation and established the values
of the required ratios and the values and methodology of calculat-
ing additional required ratios for credit institutions issuing mort-
gage-backed bonds.

In December 2003, the Federal Law “On Insurance of Personal
Bank Deposits in the Russian Federation” was adopted. The law
stipulated the legal, financial and organisational framework for the
mandatory personal bank deposits insurance system, and also the
powers, procedure for the establishment and operation of an insti-
tution implementing mandatory deposit insurance functions and set
the procedure for paying deposit compensation.

At present, an overwhelming majority of banks participate in
the deposit insurance system. They account for almost 100% of total
personal deposits placed in Russian banks.
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In April 2005, the Russian Government and Bank of Russia adopt-
ed the Banking Sector Development Strategy for the Period up to
2008, a document which set as the main objective of banking sector
development in the medium term (2005-2008) the enhancement of
the banking sector’s stability and efficiency.

The principal goals of banking sector development are as follows:

— increasing the protection of interests of depositors and other
creditors of banks;

— enhancing the effectiveness of the banking sector’s activity
in accumulating household and enterprise sector funds and
transforming them into loans and investments;

— making Russian credit institutions more competitive;

— preventing the use of credit institutions in dishonest commer-
cial practices and illegal activities, especially the financing of
terrorism and money laundering;

— promoting the development of the competitive environment
and ensuring the transparency of credit institutions;

— building up investor, creditor and depositor confidence in the
banking sector.

The banking sector reform will help implement Russia’s medi-
um-term social and economic development programme (2005-2008),
especially its objective to end the raw materials bias of the Russian
economy by rapidly diversifying it and utilising its competitive ad-
vantages. At the next stage (2009-2015), the Russian Government
and Bank of Russia will attach priority to effectively positioning the
Russian banking sector on international financial markets.

Vocabulary

account for — cocraBasTh

aftermath — mocaeacrsus

Agency for Restructuring Credit Institutions — arenrcrso o
PeCTpyKTypu3aunu KpeAUTHBIX OpTaHU3alIIii

assets — akTUBEI

business reputation — aeaosas pemyranns

carry out — BBIIIOAHATD

commercialization — xoMMepraanaans

competitive advantage — KoHKypeHTHOe IIpenMyIIecTBO

deficit — aepurur

disband — pacdopmupossBaTh

exchange rate — Kypc Baa1OTHI

federal budget — dpesepaapnbiii 6104KeT
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federal treasury system — ¢esepaapHast Ka3HauelicKas crucTeMa

financial crisis — ¢puHaHCOBBII Kpn3UC

foreign exchange — mHOCTpaHHas BaaloTa

government securities market — ppIHOK TOCyAapCTBEHHEIX 1I€H-
HBIX OyMmar

guidance — yrpasaeHMe, MHCTPYKIIVLL

implement — BHEAPATDH

insolvent — HecoCTOsITeABHBIN A0AKHUK, OAHKPOT

Inter-Agency Coordinating Committee for Banking Sector De-
velopment — MexyupesxkaeHuecKiT KOOPAUHALIVOHHBIIT KOMUTET
10 Pa3BUTUIO DAHKOBCKOIO CEKTOpa

international experience — MeXXAyHapOAHBII OIILIT

international financial markets — me>xayHapoaHble puHaHCOBBIE
PBIHKI

launch — 3amyckars, HaUMHATH

liabilities — obs3aTeancTBa

liquidity — auxBuAHOCTD

loan — ccyaa

maintain stability — nmoaaep>xusarth crabuAbHOCTD

mandatory — A0BepeHHOCTD

mortgage loan — urnoreuyHslit 3aeM

network — cern

on the whole — B 11e210M

overcome — IIpeojoAeBaTh

overwhelming majority — nogasasioniee 60ABIINHCTBO

pay special attention — oGpamjaTs ocoboe BHUMaHIE

property — coOCTBEHHOCTb

prudential —pasymusbiit

real estate market — prHOK cOOCTBEHHOCTHI

stipulate — obycaasansartn

take into account — npuHUMaTh BO BHMMaHMe

take steps — npeanpuHnMaTh maru

the Supreme Soviet — BepxoBHBIIT cOBeT

the USSR — CCCP

to override consequences — mpeogoaesaTh OOCTOATEABCTBA

to prevent from + Ving — npeaoTrspatuth 4T0-2160 (BBHIIIOAHE-
HIe 4ero-Audo)

transfer — nepesasatsp

with regard to — oTHOCHTeABHO Yero-anbo
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Tasks

1. Read and translate the text.
2. Find the English equivalents.

A | Central Bank 1 | CucremMa KOHTPOAsI U IPOBEPKIU
. Yayuamats GyHKIIMOHUPOBAaHUE
B | Commercial banks 2 4 dymxn p
KOMMepJecKnx DaHKOB
. IMoaaepxuBaTh PUHAHCOBYIO
C | Establishment of networks 3 Aacp ¢ y
CcTabMABHOCTD
D | To override the consequences 4 | PpiHOK BaalOT
CTUMyAUpPOBaTh MOAOKUTEAD-
E | Currency market 5 yanp
HYIO AMHAMUKY B 9KOHOMUKE
F | To maintain financial stability 6 | KomMmepueckne 6aHKI
To improve the performance of
J pro P 7 | PazpaboTka ceTn
commercial banks
System of supervision and in- N
H (Y5 p 8 | CepbesHblil BOIIpoc
spection
to stimulate positive economic
I . 9 | ITIpeogoaers mocaeacTss
dynamics,
J |matter of serious concern 10 |ITeHTpaapHBIN OAHK

3. Translate the phrases from Russian into English.
KoHKYpenmuas cpeda, paseumue 0amiKosckozo cexmopa, pedeparviotil
3AKO0H, 6LINOAHEHUE Ps0a Mep, OMKPbIEANd UHGOPMAUUI0 00 UCTHUHHBLX
6AA0eALUAX KPeOUMHVIX UHCTHUMYMOG, 3AULUMA UHINEPecos 6KAAJUUKOG,
CHpAxosarue 6KAA006, OCHOGHDIE UeAl, HPOSPAUHOCIIL KPeOUMHbIX UHCHIU-
MYmMos, NpuopuIment, ommbuléarue derez, HedecniHvle KOMMepPUecKue Ueall.
4. Fill in the missing words and phrases.

monetary policy, government securities market, economic development
programme, to buy and sell foreign exchange, restructuring the banking
system, an overwhelming majority

The Central Bank began to
established.

As the agent of the Ministry of Finance, it organised the ,
known as the GKO market, and began to participate in its operations.

To override the consequences of the 1998 financial crisis, the Bank

in the currency market it

of Russia took steps towards in order to improve the perfor-
mance of commercial banks and increase their liquidity
The Bank of Russia was designed to maintain financial sta-

bility and create conditions conducive to sustainable economic growth.
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At present
system.

The banking sector reform will help implement Russia’s medi-
um-term social and

___of banks participate in the deposit insurance

5. Mark sentences as true (T) or false (F). For false sentences
give the correct variant.

1. The Central Bank of the Russia Federation was founded in
independent Russia.

2. The Central Bank carries out its functions according to the
Constitution.

3. In 2003 a new law guaranteeing deposit insurance was adopted.

4. The Central Bank participates in money laundering.

5. Almost all the banks participate in deposit insurance system.

@ Text 18
Public Finance

Public finance is a field of economics concerned with paying for
collective or governmental activities, and with the administration
and design of those activities. The field is often divided into ques-
tions of what the government or collective organizations should do
or are doing, and questions of how to pay for those activities. The
broader term (public economics) and the narrower term (government
finance) are also often used.

The proper role of government provides a starting point for the
analysis of public finance. In theory, private markets will allocate
goods and services among individuals efficiently (in the sense that
no waste occurs and that individual tastes are matching with the
economy’s productive abilities). If private markets were able to pro-
vide efficient outcomes and if the distribution of income were social-
ly acceptable, then there would be little or no scope for government.
In many cases, however, conditions for private market efficiency are
violated. For example, if many people can enjoy the same good at
the same time (non-rival, non-excludable consumption), then private
markets may supply too little of that good. National defense is one
example of non-rival consumption, or of a public good.

“Market failure” occurs when private markets do not allocate
goods or services efficiently. The existence of market failure provides
an efficiency-based rationale for collective or governmental provision
of goods and services. Externalities, public goods, informational ad-

107



vantages, strong economies of scale, and network effects can cause
market failures. Public provision via a government or a voluntary
association, however, is subject to other inefficiencies, termed “gov-
ernment failure.”

Under broad assumptions, government decisions about the effi-
cient scope and level of activities can be efficiently separated from
decisions about the design of taxation systems. In this view, public
sector programs should be designed to maximize social benefits
minus costs (cost-benefit analysis), and then revenues needed to
pay for those expenditures should be raised through a taxation
system that creates the fewest efficiency losses caused by distortion
of economic activity as possible. In practice, government budgeting
is substantially more complicated and often results in inefficient
practices.

Government can pay for spending by borrowing (for example,
with government bonds), although borrowing is a method of dis-
tributing tax burdens through time rather than a replacement for
taxes. A deficit is the difference between government spending and
revenues. The accumulation of deficits over time is the total public
debt. Deficit finance allows governments to smooth tax burdens over
time, and gives governments an important fiscal policy tool. Deficits
can also narrow the options of successor governments.

Public finance is closely connected to issues of income distribu-
tion and social equity. Governments can reallocate income through
transfer payments or by designing tax systems that treat high-income
and low-income households differently.

The “Public Choice” approach to public finance seeks to explain
how self-interested voters, politicians, and bureaucrats actually op-
erate, rather than how they should operate.

Government expenditures

Economists classify government expenditures into three main
types. Government purchases of goods and services for current use
are classed as government consumption. Government purchases
of goods and services intended to create future benefits--— such
as infrastructure investment or research spending--— are classed
as government investment. Government expenditures that are not
purchases of goods and services, and instead just represent transfers
of money — such as social security payments--— are called transfer
payments.
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Government operations

Government operations are those activities involved in the run-
ning of a state or a functional equivalent of a state (for example,
tribes, secessionist movements or revolutionary movements) for the
purpose of producing value for the citizens. Government operations
have the power to make, and the authority to enforce rules and laws
within a civil, corporate, religious, academic, or other organization
or group. In its broadest sense, “to govern” means to rule over or
supervise, whether over a state, a set group of people, or a collection
of people.

Income distribution

Income distribution — Some forms of government expenditure
are specifically intended to transfer income from some groups to
others. For example, governments sometimes transfer income to
people that have suffered a loss due to natural disaster. Likewise,
public pension programs transfer wealth from the young to the old.
Other forms of government expenditure which represent purchases
of goods and services also have the effect of changing the income
distribution. For example, engaging in a war may transfer wealth to
certain sectors of society. Public education transfers wealth to fami-
lies with children in these schools. Public road construction transfers
wealth from people that do not use the roads to those people that do
(and to those that build the roads).

Financing government expenditures

Government financing can be achieved by taxes, government bor-
rowing, asset sales, or seigniorage. How a government chooses to
finance its activities can have important effects on the distribution of
income and wealth (income redistribution) and on the efficiency of
markets (effect of taxes on market prices and efficiency). The issue
of how taxes affect income distribution is closely related to tax inci-
dence, which examines the distribution of tax burdens after market
adjustments are taken into account. Public finance research also ana-
lyzes effects of the various types of taxes and types of borrowing as
well as administrative concerns, such as tax enforcement.

Taxes

A tax is a financial charge or other levy imposed on an individ-
ual or a legal entity by a state or a functional equivalent of a state
(for example, tribes, secessionist movements or revolutionary move-
ments). Taxes could also be imposed by a subnational entity. Taxes
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consist of direct tax or indirect tax, and may be paid in money or
as corvée labor. A tax may be defined as a “pecuniary burden laid
upon individuals or property to support the government a payment
exacted by legislative authority.” A tax “is not a voluntary payment
or donation, but an enforced contribution, exacted pursuant to leg-
islative authority” and is “any contribution imposed by government
whether under the name of toll, tribute, tallage, gabel, impost, duty,
custom, excise, subsidy, aid, supply, or other name.”

Debt

Governments, like any other legal entity, can take out loans, is-
sue bonds and make financial investments. Government debt (also
known as public debt or national debt) is money (or credit) owed
by any level of government; either central government, federal gov-
ernment, municipal government or local government. Some local
governments issue bonds based on their taxing authority, such as
tax increment bonds or revenue bonds.

As the government represents the people, government debt can
be seen as an indirect debt of the taxpayers. Government debt can
be categorized as internal debt, owed to lenders within the country,
and external debt, owed to foreign lenders. Governments usually
borrow by issuing securities such as government bonds and bills.
Less creditworthy countries sometimes borrow directly from com-
mercial banks or international institutions such as the International
Monetary Fund or the World Bank.

Most government budgets are calculated on a cash basis, mean-
ing that revenues are recognized when collected and outlays are
recognized when paid. Some consider all government liabilities,
including future pension payments and payments for goods and
services the government has contracted for but not yet paid, as gov-
ernment debt. This approach is called accrual accounting, meaning
that obligations are recognized when they are acquired, or accrued,
rather than when they are paid.

Seigniorage

Seigniorage is the net revenue derived from the issuing of cur-
rency. It arises from the difference between the face value of a coin
or bank note and the cost of producing, distributing and eventually
retiring it from circulation. Seigniorage is an important source of
revenue for some national banks, although it provides a very small
proportion of revenue for advanced industrial countries.
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Vocabulary

acceptable — npuemaemsIi

accrual accounting — ydJeT I10 ITOCTaBKe U peaAu3aliuu, ydeT
HapacTaoIM UTOTOM

acquire — mpuobpeTaTh

allocate — pacnipegeasts

analyze — anaamusuposatb

approach — 1oaxo4; moAXOAUTb, IPUOAMKATECS

asset sales — mpogaka akTBOB

authority — BaacTs, aBTOpUTET, MOAHOMOYMS, authorities —
OpTaHbl BAaCTU

burden — noma, Opems

calculate — moacunTnIBaTH

cash basis — HaanyHas ocHoBa (cucTeMa yInaaThl HaAora II0
cOeperateasHbM ooauranusam cepun EE B CIIIA, moapasymMesaroriast
yILAaTy HaAoTa pa3oBOli CyMMOI1 IIpM IOTallleHnn o0AUranuy, a He
JacTsAMU eXeTo4HO); Kaccosas Hasza

consist of — cocrosaTs M3

corvée labor — pabckmit Tpy4, TsKeaas pabora, HapiinHa

creditworthy — xpeanrocriocoOHbIIT

currency — Ba4ioTa

derive — mponcxoautn

disaster — HermpuATHOCTH, Oeda, HaITacTh

donation — zenesxHOe MO>KepTBOBaHIIe

efficiently — »¢PexTuBHOCTD

enforce rules and laws — TpeGoBaTe cOOAI0A€HN IIpaBUA U 3a-
KOHOB

enforced contribution — npuHyaAUTEABHDIN B3HOC, BKAAJ,

enjoy — 1oaydJarb yA0BOABCTBIE; TI0Ab30BaThCs (IIpaBaMu 1 IIp.)

existence — cymjectsoBaHme

expenditure — pacxog

external debt — BHemHu g0Aar

face value — HOMUHaABHASI CTOUMOCTB

financial investment — ¢uHaHCcOBBIe NHBeCTUIINN (BAOKEHNE
CpeACTB B pa3AndHble (pMHAHCOBbIE aKTUBBI, HAIIP., aKLINY, 00ANTa-
1yy, 0aHKOBCKME CepTUQUKATHI U T. I1.)

fiscal policy — ¢uckaapHas [Haa0ropo-6104KeTHas1] OAUTUKA
(moAMTHKa IIpaBUTEABCTBA B 004aCTV HaA10r000A0KEHNs U TOCY-
AApCTBEHHBIX PacXOAOB; SIBASETCSI MHCTPYMEHTOM PeryAupOBaHNs
HKOHOMUKI)

govern — ynpaBaAsATb
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government bond — mpaBuTeAbCTBEHHOE 40ATOBOE O0sI3aTeAb-

CTBO, 00AMTaIs TOCyAapCTBeHHOTO 3aliMa

government borrowing — npasuTeAbCTBEHHBIII 3aliM
government consumption — mpaBuTeAbCTBEHHOE IIOTped.AeHNe
government debt — rocysapcrseHHBIN 404T

government investment — rpaBuTeAbCTBEHHBIE MHBECTULINI
government liabilities — npaBuTeabcTBeHHBIE 00sI3aTEALCTBA
government — IIpaBUTEABCTBO

governmental activities — mpaBuTeancTBeHHAs AeATeABHOCTD
intend — HamMepeBaThCs

internal debt — BHyTpennmit goar

issue bonds — BBIITyCKaTh O0AMTaAIIIM

levy — c6op, B3umaHme; cobupaTs HaA0IK

loan — ccyaa

market failure — TpyAHOCTU Ha pBIHKe TpyAa

mean (meant, meant) — nMets B BUAy, IIoApa3yMeBaTh, 3HAYUTH
national defense — o6opona cTpanbI

net revenue — YMCTHIN A40XOZ,

non-rival consumption — HeKOHKypeHTHOe IoTpeOaeHne
obligation — oGanrarmus

outlay — 3aTpaThl, U3aepXKKU

private markets — yacTHbIe PBIHKK

proper — AOAXKHBIN, IIOAXOAS I

provide — obecrieunBaTh

public finance — rocysapcrseHHbIe (IHAHCHI

represent — IpeACTaBAsATH, OBITh IIpeACTaBUTEAEM
seigniorage — romanHa 3a paso YeKaHKM MOHETHI

social benefits — rmocoGus 110 colMaaAbHOMY CTPaXOBAHUIO
social equity — colnmaapHOe paBeHCTBO

supervise — KOHTPOAMPOBAThH

supply — npeaaoskeHne; mocTaBAsITh, 0OecriednBaTh

tax enforcement — Haza0roBOE IIPUHYXAEHNE

tax incidence — mepeHeceHne, mepeao>KeHNe Ha10rOBOIo Ope-

MeHU

taxpayer — HaaoromnaareAbIuk
voluntary — 2400poBOABHEIN

Tasks

1. Read and translate the text.
2. Match the term and its definition.
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A|To levy 1 Mongy government uses to pay for collective and
public activities

B | Public finance | 2 | To collect taxes

C | voluntary 3 |Money of one country that circulate in it

D | To intend 4 Money that government pays to the poor, elderly
or unemployed people

E | currency 5 |Money that banks give you for your purposes

F |loan 6 | To want to do something

G |Social benefits | 7 | Something not very good, a trouble

H | disaster 8 |Something that you do because you want it

I | proper Money that is given for charity on voluntary basis

J |donation Suitable, good for the situation

3. Answer the questions:

1. What is public finance?

2. What is proper role of government?

3. What is market failure and why does it occur?
4. What constitutes government expenditures?
5. Give two examples of income distribution.

6. How can government financing be achieved?
7. What are taxes and what taxes do you know?
8. What is government debt?
9. How are government debts classified?
10. What is seigniorage?
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AEKCUKO-TPAMMA TUMECKINA
TECT (817

.Lynn______ at home at the moment.
a) works;
b) is working;
¢) work;
d) are working,.

.Wehave __ information about that.
a) a lot of;
b) an;
) any;
d) many.

.Would you ______ a coffee?
a) liked;
b) liking;
c) like;
d) to like.

. TV advertisements are ______ than newspapers.
a) the effective;
b) effective;
¢) most effective;
d) more effective.

. they start production in 19897
a) did;
b) do;
¢) have;
d) are.

.Our ______ for this project is just over a million dollars.

a) business;
b) budget;
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¢) launch;
d) payback.

7. Our country has a very __
good news for business.
a) strong;
b) positive;
C) easy;
d) weak.

8. ______you free next week?

a) do;

b) have;
C) are;

d) when/

9. I want to speak to the __
a) organiser;
b) organise;
) organisation;
d) organising.

of this conference.

10. Prices remained ______ at the same level as last year.

a) steadily;
b) slowly;
c) steady;
d) same.

11. He wants to _ a complaint to the manager.

a) make;

b) do;

¢) have;

d) deal with.

12. If you ask them, they ______ you.

a) are helping;
b) ‘ve help;

c) ‘Il help;

d) ‘d help.

13. We need to finish. We're _
a) running;

______out of time.
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economy at the moment. It’s



b) going;
¢) finishing;
d) keeping.

14. Let’'s look ___ this chart.
a) in;
b) at;
) to;
d) like.

15. He’s leaving the company they wouldn’t promote him.
a) because;
b) so that;
¢) in order to;
d) that means that.

16. I'm in charge _____ dealing with other companies.
a) for;
b) to;
¢) of;
d) with.

17.One way to ______ employees is to offer them a bonus.
a) meet;
b) upset;
¢) fear;
d) motivate.

18. The company was set ______ ten years ago.
a) on;
b) up;
C) in;

d) off.

19. We need to take legal
products.
a) compensate;
b) advise;
¢) action;
d) package.

against them for copying our
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20. Since 2003, bosses _
a) have been;
b) were;
c) are being;
d) are.

__slow to handle this problem.

21. Global warming will
energy.
a) caused;
b) result;
¢) due;
d) lead.

to a change in the way we use

22. Thisis ______ designed than the previous model.
a) most beautifully;
b) more beautifully;
¢) beautiful;
d) beautifully.

23. Analysts were surprised to hear the company had declared
itself
a) sold out
b) bankrupt
¢) fired
d) fallen

24. Canyou fill in this ______ form?
a) apply;
b) applicant;
c) application;
d) applied.

25. The person at the door, ______ greeted you, is the HR man-
ager.
a) who;
b) what;
¢) where;
d) why.

26.If we ______ him, we wouldn’t have got an answer.
a) haven't asked;
b) hadn’t asked;
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c) asked;
d) ask.

27. Would you be interested ______ joining us for a drink?
a) for;
b) with;
) in;

d) to.

28. You ______ come if you don’t want to. It isn’t obligatory!
a) don’t have to;
b) mustn’t;
c) ought to;
d) might not.

29. She _ if he’d ever been to Spain.
a) said;
b) told;
¢) told me;
d) asked.

30. The box __
a) is carried;
b) carries;

C) are carrying;
d) be carried.

_ over to the warehouse on this conveyor belt.

31. By the end of next year, the new factory _____
a) built;
b) is built;
¢) will have been built;
d) will build.

32. What will you need inthe ______ of resources?
a) way;
b) route;
C) aim;
d) road.

33. Let’s try to improve the team ______ with a party!
a) goal;
b) player;
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C) spirit;
d) project.

34. You don’t know what the difficulty is, ______ you?
a) are;
b) know;
c) don’t;
d) do.

35. Regular ______ to our mobile phone services can receive big

discounts.

a) employees;
b) subscribers;
C) consumers;
d) programmers.

36. We are not willing ___ any more funding for this.
a) providing;
b) provide;
¢) to provide;
d) are providing.

37. Let'stry to ______ an agreement before the end of today.
a) reach;
b) meet;
¢) do;
d) take.

38. That's ______ of the question I'm afraid.
a) in;
b) off;
C) answer;
d) out.

39.Ican’t ______ the importance of more training.
a) preemphasise;
b) overemphasise;
¢) interemphasise;
d) multiemphasise.

40. energies are things like wind power and solar energy.
a) reserve;
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b) renewable;
c) refinery;
d) fuel.

goods or a service.
a) payment;
b) cartel;
c) brokerage;
d) monopoly.

41. A is a situation where there is only one supplier of

42. They have a30% ______ in that company.
a) margin;
b) core;
c) stake
d) profit.

43. The bank is going to _____ me half of what I need.
a) lend;
b) borrow;
C) save;
d) raise.

44. He never listens to anyone else and only does what he thinks.
He'sso
a) cynical;
b) bad-tempered;
¢) arrogant;
d) considerate.

45. For the ______ of these people, there is only one objective.
a) likes;
b) like;
c) likened;
d) likely.
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AEKCUKO-TPAMMA TUMECKIA

TECT (82)

. Currently, we ______ our activities into one large company.

a) bring;
b) bringing;
¢) 're bringing.

.Weusually ______ freelance staff to deal with it.

a) employ;
b) 're employing;
c) 'l employ.

.I______ afew more days to finish this.

a) ‘'m needing;
b) need;
¢) ‘ve needed.

.He’sin charge ____ the Eastern Division.

a) for;
b) to;
¢) of.

. They report ______ me on a daily basis.

a) to;
b) for;
¢) of.

. The company was set ______ five years ago.

a) up;
b) in;
¢) under.

.He wantsto ______ a complaint to the manager.

a) do;
d) have;
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¢) make.

8. Since 2003, bosses ______ slow to handle this problem.
a) were;
b) have been;
C) are.

9. Global warming will
energy.
a) caused;
b) result;
¢) lead.

to a change in the way we use

10. Can you fill in this ______ form?
a) apply;
b) application;
c) applicant.

11. The person at the door, ______ greeted you, is the HR man-
ager.
a) who;
b) what;
¢) where.

12. You ______ come if you don’t want to. It isn’t obligatory!
a) ought to;
b) don’t have to;
¢) mustn’t.

13. She _ if he’d ever been to Spain.
a) said;
b) told;
c) asked.

14. The box ______ over to warehouse on this conveyor belt.
a) are carrying;
b) be carried;
¢) is carried.

15. By the end of next year, the new factory ______
a) is built;
b) will have been built;
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¢) will build.

16. You don’t know what the difficulty is, ______ you?
a) do;
b) don’t;
C) are.

17. Let'stry to______ an agreement before the end of today.
a) do;
b) reach;
c) take.

18. That's ______ of the question I'm afraid.
a) in;
b) answer;
¢) out.

19. They ______ definitely ______ this by tomorrow.
a) will finish;
b) have finished;
¢) do finish.

20. Recently, there ______ a drop in unemployment figures.
a) was;
b) have been;
C) is.

21. All the textiles we sell in Vietnam and Cambodia now.
a) are being manufactured;
b) are manufacturing;
¢) manufactured.

22. If I'm not in the office when you call, my colleague
(take) a message.
a) take;
b) took;
c) will take.

23.If you ______ my job, you'd see things differently.
a) do;
b) will do;
¢) did.
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24.1______ the hierarchy will change while he’s in charge. 32. We're in danger of setting our ______ too high. (expect)

a) not think; a) expected;
b) don’t think; b) expect;
¢) ‘'m not thinking. c) expectations.
25.______you won't be available to help? 33. Would you ______ me a favour?
a) Is it meaning; a) make;
b) Does it mean; b) do;
¢) Will it mean. c) take.
26. The turnover was ______ higher than last year. 34. I think we'll ______ a profit this year.
a) —; a) do;
b) the; b) take;
C)a. ¢) make.
27. Our headquarters are based in ______ centre of the city. 35. There is no doubt in my mind. We ______ succeed!
a) a; a) will;
b) the; b) —;
c) —. ¢) re going to.
28. Can you giveme ______ example of what you mean? 36. If you have any questions, I _____ happy to answer them.
a) a; a) ‘m being;
b) the; b) ‘Il be happy;
C) an. c) —.
29. The unemployment rate is falling for ______ third year in a 37. After yesterday’s fall, the markets ______ to previous levels.
row. a) are now returning;
a) a; b) now return;
b) the; ¢) now returned.
c) —.
38. I'm responsible ______ this factory.
30. Increasing salaries is only one way to increase ______ a) of;
a) motivation; b) on;
b) motivate; ¢) for.
¢) motivated.
39. A lot of changes ______ place recently since he arrived.
31. Fear of ______ is another way to inspire staff. a) take;
a) failure; b) have taken;
b) failed; ¢) took.
¢) fail.
40. In many countries you ______ get a visa. It’s the law.
a) mustn’t;
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b) should;
¢) have to.

41. If you gave us a 5 % discount, we the size of our order.
a) would increase;
b) Il increase;
¢) increased.

42. My job involves ______ the machinery.
a) maintaining;
b) to maintain;
¢) maintain.

43. If we'd prepared properly, we ______ the deal.
a) hadn’t lost;
b) wouldn’t have lost;
¢) didn’t lose.

44. My boss is totally ____ when it comes to mistakes.
a) untolerant;
b) intolerant;
¢) imtolerant.

45. ______ consumer confidence is down, high street stores still
report good profits.

a) in spite of;

b) however;

c) although.

46. Could you please tell me how many staff ______?
a) do you employ;
b) are you employ;
¢) you employ.

47.Some ______ on the course complained about lunch.
a) parts;
b) participants;
c) participation.

48. In August John Smith ______ to set up a new company.
a) had decided;
b) has decided;
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¢) decided.

49. He ______ with the company for many years.
a) has worked;
b) worked;
¢) working.

50. The cover letters ______ I have received are in my office.
a) what;
b) who;
¢) which.

127



AEKCUKO-TPAMMA TUMECKINA
TECT (C7)

1. Use the verb in brackets and write missing verb forms.

1. If my company asked me to work abroad for six months,
I ‘yes.
a) ‘d say;
b) say;
¢) said.

2,If1 promoted at the end of this year, I'll stay another
a) get;
b) will get;
c) got.

3. I'd leave if I . I was being paid less that my
colleagues.
a) find;
b) found out;
¢) find out.

4. If I'm still doing the same job this time next year, I __
a) leave;
b) will leave;
c) live

5.1 happy if a colleague criticised the quality of my work.
a) will be;
b) wouldn’t be;
¢) am not.

6. If the company moves headquarters, I ______

a) didn’t move;
b) won’t move;
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¢) moved.
7.1fshe about the changes, why wouldn’t she say any-
thing?
a) knew;
b) know;
¢) will know.

8. if they ask him to?
a) did he go;
b) will he go;
c) does he go.

9. If we finished work early today, ______ to the park with me?
a) would you go;
b) will you go;
) you go.

10. If they realised he couldn’t do the job, why ____ him?
a) won't they sack;
b) wouldn’t they sack;
c) don’t they sack.

2. Read part of a presentation. Write the words in brackets as
an adjective or adverb.

11. This pie chart shows the differences between the three sectors
are .
a) strike;
b) striking;
c) strikingly.

12. Our Europe markets fell (10) compared with last year.
a) dramatic;
b) dramatically;
¢) drama.

13. Though this market is still ______ much bigger for us than
Latin America and North America, the fall has remained (14)
now for the last three years.
a) clear;
b) clearly;
¢) clearing.
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14.
a) steady;
b) steadily.

15. This next graph shows you that Latin American markets fluc-
tuated ______ but the general trend is (16) ______ (slow) upwards.
a) slight;
b) slightly.

16.
a) slow;
b) slowly.

17. North America on the other hand, after suffering some
(poor) months, came back (18) in the second half of the year.

a) poor;

b) poorly.

18. a) strong;
b) strongly.

3. Re-order these words to make phrases for referring to visuals
in a presentation.

19. You from this graph as can see...

20. On it’s this obvious slide...

21. This here to the see figures led you.

22. Notice table from you’ll this ...

23. Shows what chart clearly this I mean

24. A this flow look at take chart.
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4. Complete these sentences.

25. Usually we begin by putting an ______ in the newspaper.
a) advertise;
b) advertisement;
c) advertising.

26. Then we spend a week or so studying each of the ______
a) apply;
b) applications;
c) applying.

27. Without the right the CV is thrown away immediately.
a) qualify;
b) qualifications;
¢) quality.

28. We make with each of the successful candidates for an
initial telephone interview.
a) appoint;
b) appointing;
) appointments.

29. We can someone’s basic communication skills this way.
a) evaluate;
b) evaluation;
¢) evaluated.

30. The best ______ are then invited for a face-to-face meeting.
a) interview;
b) interviewees;
¢) interviewer.

31. We speed up the whole process by creating _____ files on
the computer.
a) person;
b) person’s;
c) personnel.

32. The whole ______ procedure takes just over three weeks.
a) select;

b) selects;
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¢) selection.
5. Choose answer a, b) or ¢) to complete these sentences.

33. The reason for reducing prices __
a) because;
b) is to;
¢) in order to.

_increase sales.

34. he hasn’t arrived yet, let’s look at point four of the
agenda instead.

a) as;

b) so that;

¢) due to.

35. the number of fakes, we need to introduce a better
system of tracking.

a) since;

b) given;

C) as.

36. Our policy on counterfeiting ______ to more copies not less!
a) results;
b) is;
¢) leads.

37.T'll have another glass ______it’s Friday.
a) so that;
b) because of;
C) since.

38. We introduced this policy ______ the employees asked for it.
a) because;
b) given;
c) caused by.

39. The music industry introduced legal downloading beat
the pirates.
a) since;
b) due to;.
¢) in order to.
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40. The mistakes of the past were ______ an emphasis on short-
term profit.

a) results in;

b) due to;

¢) in order to.

6. Write the words in brackets in the gerund or infinitive form.
41. I'd like to apologize for ______ (arrive) late.

42. ______ (trade) on the stock market closed at a record high

today.
43. Would you like ______ (play) golf this afternoon?
44. 1 don’t enjoy ______ (work) at weekends.
45. Inflation is making it more difficult ______ (keep) costs down.

46. They really wanted _ (get) that project.

47.By ______ (appraise) each other, our staff work as a team.

48. We've recruited an extra ten staff (make) sure it’s finished on
time.

49. She’s just finished
ministration.

(do) her Masters in Business Ad-

50. The company aims __
of next year.

(launch) its new range by March
51. It’s five in the morning in the USA) There’s no point ______
(phone) him now.
52. Can you ask him ______ (call) me back?
7. Underline the correct verb in italics.
53. My boss said I don’t have to / mustn’t work late because he can

always ask someone else.
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54. You mustn’t / don’t have to drive faster than the speed limit of
85 kilometres per hour.

55. If take my advice you have to / ought to change your job.

56. I'm sorry but I really must / needn’t be going now. I have a
meeting in half an hour.

57. Governments should / shouldn’t work together to solve the
debt problem.

58. Sorry but I need / must to make a call.

59. The low taxes for high-earners are unfair. We really mustn’t /
have to increase what they pay.

8. Write the verbs in brackets in the correct tense.

60. The main thing ____ that we talk to them and listen.
a) is;
b) are;
C) am.

61.1t (report) by today’s press that three hundred jobs
will be lost.

a) will;

b) has been;

¢) have been.

62. Since yesterday, the company (admit) it’s on the point
of bankruptcy.
a) admit;
b) admitted;
¢) has admitted.

63. What I'm ______ say is that we must change!
a) try;
b) tried;
c) trying.
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64. Last week he __ (go) on about the problems in his de-
partment — again!
a) goes;
b) go;
) was going.

65. He ______ we’ll have their final answer by tomorrow.
a) reckons;
b) reckon;
¢) reckoned.

9. Choose answer a, b) or ¢) to complete these sentences.

66. He’s in charge ____ the Eastern Division.
a) for;
b) of;
¢) to.

67. They report ______ me on a daily basis.
a) for;
b) of;
¢) to.

68. As head of finance, I have ten accountants working me.
a) under;
b) of;
c) to.

69. My job entails dealing _____ external auditors.
a) for;
b) over;
¢) with.

70. My boss likes to be involved ______ every decision.
a) for;
b) of;
C) in.

71.Idon't work ______ that company anymore.
a) for;
b) under;
¢) to.
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72. The company was set ______ five years ago.
a) up;
b) in;
¢) under.

73. She oversees every aspect ______ company policy.
a) for;
b) of;
¢) with.

74. Managers inspire workers when they a good example.

a) set;
b) lose;
¢) do.

75. We can’t ______ the deadline. It’s unrealistic.
a) set;
b) meet;
¢) do.

76.1think we’'ll ______ a profit this year.
a) set;
b) make;
¢) do.

77. Most managers ______ their tempers when their team loses.
a) set;
b) lose;
¢) do.

78. Sorry, but I don’t ______ time to help.
a) set;
b) have;
¢) do.

79. It's too risky. We can’t ______ a chance like this.
a) take;
b) set;
¢) do.

80. Would you __ me a favour?
a) set;
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b) make;
¢) do.

81.I'd ______ to start by telling you about my company.
a)like;
b) hope;
C) see.

82. Do youmind ______ that question at the end?
a) set;
b) asking;
¢) do.

83. This _ me to my next point.
a) gives;
b) brings;
¢) do.

84. This chart ______ an idea of the problem.
a) set;
b) makes;
c) gives.

85. 1l ______each point and then make a recommendation.
a) discuss;
b) hope;
¢) do.

86. On this slide you can ______ our results.
a) discuss;
b) see;
¢) do.

87.1______ you have found my comments useful.
a) discuss;
b) hope;
c) set.

88. Since 2003, bosses ______ slow to handle this problem.
a) have been;
b) were;
c) are being.
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89.One way to _____ employees is to offer them a bonus.
a) meet;
b) upset;
c) motivate.

90. Can you fill in this ______ form?
a) apply;
b) applicant;
c) application.

91. Let’s try to improve the team ______ with a party!
a) goal;
b) player;
C) spirit.

92. Regular ______ to our mobile phone services can receive big
discounts.
a) employees;
b) subscribers;
C) consumers.

93.A is a situation where there is only one supplier of
goods or a service.

a) payment;

b) cartel;

¢) monopoly.

94. Our country has a very ______ economy at the moment. It's
good news for business.
a) strong;
b) easy;
c) weak.

95. The bank is going to ______ me half of what I need.
a) lend;
b) borrow;
C) save.

96.1f I could, I ______ move into the country.
a) will;
b) will be;
¢) would.
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97. What would you doif you ______ (be) me?

a) are;
b) were;
C) was.

98. We ______ buy a new car if we had the money.

a) would;
b) will;
c) won't.

99. I would spend more time with my children if I __have

to work so hard.
a) didn't;
b) did;
c) will.

100. You ____

a) will;
b) would;
c) did.

_ not make so many mistakes if you listened.



TEPMUHOAOMNMECKIUA CAOBAPL

Advertising (n) — telling people publicly about a product or
service in order to persuade them to buy it.

Bankrupt (adj.) — not having enough money to pay your debts
and so not allowed to continue any business activities.

Benefit (1) — an advantage or an improvement.

Bonus (1) — an extra amount of money added to an employee’s
salary for doing difficult or good work.

Candidate (1) — someone that a company is considering for a job.

Capital (n) — money used to start a business.

Company (1) — an organization that makes or sells goods or
services in order to make money.

Competition (1) — a situation in which businesses are trying to
be more successful than others by selling more goods and services
and making more profit.

Consumer (1) — a person who buys goods, products or services
for their own use, not for business or to re-sell.

Contract (n) — a document setting out an agreement between
two or more parties.

Cost (1) — 1) the amount of money that you have to pay to buy
or produce something; 2) costs (pl) the money that a business must
regularly spend in order to continue its activities.

Customer (1) — a person or organization that buys goods or
services from a shop or company.

Debt relief (1) — the cancellation or reduction of a debt.

Demand (1) — the quantity required to supply orders.

Discount (1) — a reduction in the cost of a product or service,
usually to encourage people to buy something.

Distribution (1) — the arrangements and activities required in
order to get goods from the manufacturer to the consumer.

Experience (1) — knowledge or skill that you have from doing
a particular job.
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Fake (1) — a copy or imitation of a genuine article.

Growth (1) — an increase in the value of goods and services
provided in a country or area.

Hire (v) — employ someone.

Income (1) — money received by a person, family or organiza-
tion.

Industry (1) — the production of goods using capital and labour.

Inflation (1) — a continuing increase in the prices of goods and
services.

Interview (1) — a formal meeting where someone is asked ques-
tions to find out if they are suitable for a job.

Investment (1) — money that people or organizations put into a
business in the hope of making a profit.

Job (n) — the regular paid work that you do for an employer.
Joint venture (1) — a business activity in which two or more
companies have invested together.

Loan (1) — money lent to an individual or organization.

Marketing (1) — activities to design and sell a product or service
by considering what buyers want or need.

Market research (n) — the work of finding out what kind of
goods consumers want.

Motivate (v) — make someone willing to work harder.

Organisation (1) — a company, business, group, etc. that has
been formed for a particular purpose.

Outsource (v) — transferring work to an outside supplier.

Overload (1) — an excessive quantity of something.

Payment (1) — an amount of money that must be paid, or has
been paid, or the act of paying it.

Price (1) — the amount of money for which something is bought,
sold or offered.

Product (1) — normally a manufactured item but also refers to
everything that surrounds the product: the brand, the packaging, the
product’s features and performance characteristics.
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Productivity (1) — the relationship between the output of goods
and the resources needed to produce them.

Profit (n) — money that you make from selling something or
doing business in a particular period, after taking away costs.

Promote (v) — to give someone a better paid, more responsible
job in a company or organization.

Recruit (v) — to find new people to work for an organization or
company.

Research (n) — serious study to find out new things about a
subject.

Resources (1) — this includes the capital, personnel and knowl-
edge that an organization has at its disposal.

Retailer (1) — a business that sells goods to the general public
and not to shops.

Return on investment (1) — the amount of profit on an invest-
ment in relation to the amount of money invested.

Reward (v) — to give payment for excellent work, high perfor-
mance or special service.

Salary (n) — an amount of money paid every month to an em-
ployee in exchange for their services.

Sales (1) — the value of goods and services that a company sells
during a period of time.

Sales pitch (1) — what a salesperson says about a product to
persuade people to buy it.

Sector (1) — all the organizations or companies in a particular
area of industry.

Service (n) — a business that sells help, advice, consultancy etc.,
not manufacturing.

Ship (v) — to move goods from one place to another.

Shortage (1) — a lack or scarcity of something.

Staff (1) — the employees of an organization.

Strategy (1) — a plan for achieving a goal; the best way for a
company to develop in the future.

Subordinate (1) — a person who works under a more senior
member of staff.

Subsidy (1) — money given by a government to certain produc-
ers to help them to produce without losing money.

Supply (1) — the amount of goods and services available on a
market at a certain time.
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Term (1) — one of the conditions of an agreement, contract or
legal document.

Target market (1) — a group of people that a product is aimed at;
advertising of the product is designed to make the product appeal
to this group.

Value (1) — the amount of money something is worth.



OCHOBHLIE COKPALLEHNA,
MPVHATLIE B AEAOBOM
AHFAMNCKOM A3LIKE

COMMON BUSINESS ABBREVIATIONS

AD — Advertisement

Approx — Approximately

BGT — Budget

B2B — Business to Business
B2C — Business to Consumer
BS — Balance Sheet

CC — Copy To

CEO — Chief Executive Officer
Co — Company

COD — Cash on Delivery

Corp — Corporation

CV — Curriculum Vitae
Dep/dept — Department

ETA — Estimated Time of Arrival
EXP — Export

GDP — Gross Domestic Product
GNP — Gross National Product
HQ — Headquarters

HR — Human Resources

IMF — International Monetary Fund
Inc. — Incorporated

IT — Information Technology
GP — Gross Profit

LC — Letter of Credit

Ltd. — Limited Company

PC — Percent

Pd — Paid

P&L — Profit and Loss
Pls — Please

PR — Public Relations
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QC — Quality Control

Qty — Quantity

R&D — Research and Development
ROI — Return on Investment

Sls — Sales

Thx — Thanks

Trd — Trade
Trnsfr — Transfer
Ttl — Total

Unltd — Unlimited
Val. — Value

VAT — Value-added Tax
WC — Working Capital
Wrhse — Warehouse
Whol. — Wholesale
Wrkshp — Workshop
Wrldwd — Worldwide
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CNMNCOK HEMPABMABHBLIX

IRREGULAR VERSBS LIST

TAANOCAOSB

Vi1 V2 V3
Base Form Past Simple Past Participle
awake awoke awoken
be was, were been
beat beat beaten
become became become
begin began begun
bend bent bent
bet bet bet
bid bid bid
bite bit bitten
blow blew blown
break broke broken
bring brought brought
broadcast |broadcast broadcast
build built built
burn burned or burnt burned or burnt
buy bought bought
catch caught caught
choose chose chosen
come came come
cost cost cost
cut cut cut
dig dug dug
do did done
draw drew drawn
dream dreamed or dreamt | dreamed or dreamt
drive drove driven
drink drank drunk
eat ate eaten

Vi1 V2 V3
Base Form Past Simple Past Participle
fall fell fallen
feel felt felt
fight fought fought
find found found
fly flew flown
forget forgot forgotten
forgive forgave forgiven
freeze froze frozen
get got got (sometimes gotten)
give gave given
g0 went gone
grow grew grown
hang hung hung
have had had
hear heard heard
hide hid hidden
hit hit hit
hold held held
hurt hurt hurt
keep kept kept
know knew known
lay laid laid
lead led led
learn learned or learnt learned or learnt
leave left left
lend lent lent
let let let
lie lay lain
lose lost lost
make made made
mean meant meant
meet met met
pay paid paid
put put put
read read read
ride rode ridden
ring rang rung
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Vi1 V2 V3
Base Form Past Simple Past Participle
rise rose risen
run ran run
say said said
see saw seen
sell sold sold
send sent sent
show showed showed or shown
shut shut shut
sing sang sung
sit sat sat
sleep slept slept
speak spoke spoken
spend spent spent
stand stood stood
swim swam swum
take took taken
teach taught taught
tear tore torn
tell told told
think thought thought
throw threw thrown
understand | understood understood
wake woke woken
wear wore worn
win won won
write wrote written
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OTBETSHI K SAAAHNMAM

CaaBsal
Text1
Ex. 2
1—-F2—-C3—E4—A5—B,6—0G.
Text 2
Ex. 1
A—-—3B—-5C—-—6D—4E—1.
Text 3
Ex. 2
1—-D,2—A,3—A,4—B,5—C.
Text 4
Ex. 1
A—-—3B—-5C—-2D-—6E—1.
Text 7

4. Venture capital transaction — refers to a group of investors that
lend money to start up small businesses and firms. Investors do this
in order to get more in return if the business or firm was successful.

Optimal investment behavior — individuals behave in a rational
manner and that all existing information is embedded in the invest-
ment process.

E quilibrium — a state of balance

Undertakings — a job, business, or piece of work

Text 8

4. Bribery — the crime of giving someone money or some-
thing else of value, often illegally, topersuade that person to do
something you want, senior management — managers at the high-
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est level of a company or organization, considered as agroup, dis-
missal — the situation in which an employer officially makes some-
one leavetheir job, stock market — a stock exchange.
Text 11
1—-A2—-B3—-B4—-A5—-—A6—-B7—-A8—-A9—-B
10 — A.
Text 12
What is Globalization?

Text 13
A. What are the effects? B. What is Internet addiction? C. What
are the warning signs of Internet addiction?
Text 14
1—-B,2—A,3—-—B,4—-—C,5—C,6 —B.

Caasa Il
Text 1

1.

elasticity — ®JAaCTUYHOCTD, adallTallIOHHAas CIIOCOOHOCTD
percentage — MIPOIIEHT; IPOIIEHTHOE COAep KaHue
coefficient — xosppurnuent

positive — HO3UTUBHBIN

negative — HeraTHBHBIN

2.

The income elasticity of demand shows how much the quantity
demanded changes with changes in income.

The income elasticity of demand is expressed in percent.

The coefficient may be positive and negative.

3. Student’s answer.

Text 2

1. A. It will result in lower purchasing power.
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B. A cut in purchases of products or capital investment by the
government can reduce total spending in the economy.

C. It creates a budget deficit, reducing taxation and increasing
its expenditure.

D. What can decrease the effectiveness of fiscal policy?

2. Student’s answer.
3. Student’s answer.
Text 3

1. Student’s answer.
2. Borrowers usually profit with inflation.
3. Student’s answer

Text 4

1, 2. Student’s answer.

Text 5

2. C. In practice, there are three types of relationships between
goods: the goods may be substitutes, complements, or independent.

E. The substitution effect is positive for substitute goods, the price
of the good and the quantity of the good move in the same direction.

D. The substitution effect is negative for complementary goods.

A. The examples of complementary goods are buns and hot dogs.

B. Independent goods are when there is no substitution or com-
plementary relationship exists between the two goods.

Text 6

1. Central economic problem, to reconcile, demands, goods, ser-
vices, resources, consumption, command economy, planning, a free
market, government intervention, restrictions, regulation.

Text 7

A. The Role of Government in the Economy

In every economy the work of different firms has to be coordi-
nated. In a market economy this coordination is achieved by means
of markets. Nevertheless the debate over the role for Government
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in a market economy is continuing and the issue is being widely
discussed at the present time. An economy based on free enterprise
is generally characterised by private ownership and initiative, with
a relative absence of government involvement. However, govern-
ment intervention has been found necessary from time to time to
ensure that economic opportunities are fair, to dampen inflation and
to stimulate growth.

Government plays a big role in free enterprise system. Federal,
state and local governments tax, regulate, and support business.

In any country there are agencies to regulate safety, health, en-
vironment, transport, communications, trade, labour relations, and
finances. Regulation ensures that business serves the best interests
of the people as a whole.

Some industries — nuclear power, for instance — have been regu-
lated more closely over the last few years than ever before. In others
the trend has been towards deregulation or reduction of administra-
tive burden on the economy.

The U.K. economy has a tradition of government intervention
for specific economic purposes — including controlling inflation,
limiting monopoly, protecting the consumer, providing for the poor.
The government also affects the economy by controlling the money
supply and the use of credit. The aim is a balanced budget.

Text 8
2.f,a,¢e,d, ¢ b.

Text 9

3. 1. Embrace change. 2. Have a voice in your company. 3. Be
autonomous. 4. Share and help others. 5. Have a voice in your com-

pany.
Text 10
5. Must-Have Qualities of the Modern Manager.

Text 14

Advertisement. Advantages. Disadvantages.

Text 15
1—-—C,2—A,3—A.
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KAIOMIA K TECTAM
AAR CAMOKOHTPOARN

Kamouu k Aekcuko-zpammamuueckomy
mecmy (B1)

1—b> 11 — a 21d 31 — ¢ 41 — d
2 —a 12 — ¢ 22b 32 —a 42 — ¢
3—c 13 — a 23b 33 — ¢ 43 — a
4 —d 14 — b 24c¢ 34 —d 44 — ¢
5—a 15 — a 25a 35 —b 45 — a
6 —b 16 — ¢ 26b 36 — ¢
7 —a 17 — d 27¢ 37 — a
8 — ¢ 18 — b 28a 38 —d
9 —a 19 — ¢ 29d 39 —b
10 — ¢ 20 — a 30a 40 — b

Kamouu k Aekcuko-zpammamuueckomy
mecmy (B2)

1—c 11 — a 21—a 31 —a 41 — a
2 —a 12 — b 22 —¢c 32—c¢ 42 — a
3—b 13 — ¢ 23 —c 33 —bD 43 — b
4 — ¢ 14 — ¢ 24 —b 34 —c 44 — a
5—a 15 —Db 25—b 35 —a 45 — a
6 —a 16 — a 26 —a 36 —Db 46 — ¢
7 —c¢ 17 — b 27 —b 37 —a 47 — b
8 —b 18 — ¢ 28— c 38 —c¢ 48 — ¢
9 —c¢ 19 — a 29 —-b 39 —bD 49 — a
10 — b 20 — b 30 —a 40 —c 50 — ¢

Kamouu k Aekcuko-zpammamuueckomy
mecmy (C1)

1—a2—a,3—b4—b,5—b,6—b,7—2a8—Db,9—a,
10 —b,11 —b,12 —b,13 —b,14 —a,15 — b, 16 — b, 17 — a,
18 — b.

19. As you can see from this graph...
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20. It’s obvious on this slide... / On this slide it’s obvious...

21. This led to the figures you see here.

22. You'll notice from this table...

23. This chart clearly shows what I mean.

24. Take a look at this flow chart.

25 —b,26 —b,27 —b,28 —¢,29 —a,30 —b,31 — ¢, 32 — ¢,
33 —b,34 —4a,35 —b,36 —¢,37 —¢,38 —2a,39 —c, 40 — b,
41 — arriving, 42 — Trading, 43 — to play, 44 — working, 45 — to
keep, 46 — to get, 47 — appraising, 48 — to make, 49 — doing, 50 —
to launch, 51 — phoning, 52 — to call, 53 — don’t have to, 54 —
mustn’t, 55 — ought to, 56 — must, 57 — should, 58 need, 59 — have
to,60 —a,61 —b,62 — ¢, 63 —c,64 —c, 65 —a 66 —Db, 67 —c,
68 —a, 69 —c70 —c, 71 —a,72 —a,73 —b,74 — a,75 — b, 76 —
b,77 —b,78 —b,79 — a,80 —¢,81 —a,82 —b,8 —b,84 —
85 —a,8 —b,87 —b,88 —a,8 —c,90 —c,91 —¢c,92 — b,
9B —c94 —a95 —a9% —c,97 —b,98 — a, 99 — a, 100 — b.
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Vyebnoe usdamnue

KJAACCHMYECKOE YHMBEPCUTETCKOE OGPA3OBAHME

OXOTHUKOBA Auaus BaagummuposHa
BAAAHAVMHA Vpuna JasuaosHa
UNCTSIKOBA Csetaana BuktoposHa

AEAOBOVI AHT AUV CKUM SI3BIK

Yuebno-memooduueckoe nocobue

Pegakrop E. C. Menvutenuna
Bepcrka E. C. Menvuwenunoi

Iloanmucano B ieuats 13.10.17.
Dopwmar 60x84 /6.
bymara odcernas. lapuurypa «Palatino Linotype».
Yca. nieq. 4. 9,1. Yu.-u3a. a. 9,4.
Tupax 100 »k3. 3axas 68.
Ilena aorosopHas

YeassOMHCKUI roCyAapCTBEHHBIVI YHUBEPCUTET
454001, Yeasnbunck, ya. bparses Kamupunsx, 129

MsaareascTBo Ueass0MHCKOTO roCy4apCTBEHHOIO YHUBEPCUTETA
454021, Yeaadbunck, ya. Moaoaorsapaeiines, 570



